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winasityvaoba

Tanamedrove demokratiuli saxelmwifos funqcioni-

rebisaTvis aucileblia politikuri partiebis arseboba. 

xSirad saxelmwifoSi demokratiis xarisxis gansazRvri-

sas afaseben politikuri partiebis sistemis institu-

cionalizaciis xarisxs da mis mdgradobas. am mxriv gan-

sakuTrebiT mniSvnelovani Sefasebebis gakeTeba SeiZleba 

im qveynebis partiuli sistemebis kvlevisas, romelTac 

demokratiuli normebis damkvidrebis mcire gamocdile-

ba aqvT. sul ori aTeuli wlis gamocdilebis mqone saqa-

rTvelos politikuri partiebis sistema kvlavac sakmaod 

axalgazrda da Camouyalibebelia da Sesabamisad, arsebu-

li realoba gavlenas axdens misi demokratiis xarisxzec. 

wlebis manZilze saqarTvelos partiul politikuri 

sistema xasiaTdeboda erTi politikuri partiis domini-

rebiT, romlis drosac moqalaqeebi, opoziciur partiebi 

da samoqalaqo sazogadoeba gariyulad grZnobda Tavs 

da naklebi SesaZleblebi hqonda CarTuliyo politikur 

cxovrebaSi. warmodgenili naSromi ikvlevs im hipoTezis 

marTebulobas, romlis mixedviTac Sefasdeba, misca Tu 

ara saSualeba internetis sakomunikacio teqnologiebma 

politikur partiebs SeeqmnaT srulyofili platforma 

da ufro efeqtianad warmoedginaT sakuTari Tavi 2012 

wlis saparlamento arCevnebze. kvlevis farglebSi Ses-

wavlili iyo Tanamedrove sakomunikacio teqnologiebis 

da socialuri mediis qselis gavlena saqarTvelos poli-

tikuri partiebis politikaze, Sefasda is garemo, rom-

lis daxmarebiTac politikur partiebs miecaT SesaZle-

bloba uzrunveleyoT sazogadoebis meti CarTuloba 

politikur procesebSi. 

kvleva warmoadgens mcdelobas, aCvenos mkiTxvels, 

rom socialuri qselebis da Tanamedrove sakomunikacio 

teqnologiebis intensiurma gamoyenebam SeiZleba gadam-

wyveti zegavlena moaxdinos saarCevno procesSi politi-
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kuri partiis warmatebaze. kvleva aRwers teqnologiebsa 

da politikas Soris urTierTdamokidebulebas Taname-

drove qarTul saxelmwifoSi, politikuri partiebis mier 

socialuri qselebis gamoyenebis mimdinare praqtikas da 

mis gavlenas saarCevno kampaniaze. kvlevis farglebSi Se-

fasda teqnologiuri saSualebebis gavlena politikur 

sistemaze. kvlevis Sedegebis mixedviT, miuxedavad imisa, 

rom saqarTveloSi politikuri partiebis sistemis Camo-

yalibeba jer kidev sawyis etapzea, ar iqneba marTebuli 

iTqvas, rom teqnologiebs ganmsazRvreli roli eniWe-

baT. kvlevis dros Seswavlili iyo saqarTveloSi moq-

medi ZiriTadi politikuri partiebis saqmianoba da maTi 

politika 2012 w. saparalamento arCevnebamde da saarCev-

no kampaniis dros. Sedegebis mixedviT Cans, rom marTa-

lia, internet-teqnologiebi intensiurad Semodis saqa-

rTvelos politikur cxovrebaSi, socialuri qselebis 

gamoyenebis gavlena saarCevno procesebze jer kidev ar 

aris gadamwyveti da politikuri partiebisaTvis social-

uri qselebis ufro aqtiurad gamoyenebis Tema debatebis 

sagans warmoadgens. 
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1. Sesavali 

Zlieri, demokratiuli politikuri institutebi 

umniSvnelovanesia demokratiuli procesebis konsoli-

daciisaTvis. politikuri partiebi Tanamedrove war-

momadgenlobiTi demokratiis erT-erTi centralur 

institutia, romlebic Tanamedrove msoflioSi teqnol-

ogiebis ganviTarebasTan erTad ramdenime axali gamowve-

vis winaSe dadgnen. politikuri partiebis Sesaxeb aka-

demiuri literatura srulyofilad ver aRwers da ver 

winaswarmetyvelebs arsebul gamowvevebTan gamklavebis 

SesaZleblobebs. akademiuri diskursi xSirad ver asx-

vavebs Tanamedrove politikasa da partiul politikas 

da bevri avtorisaTvis (Klingemann, Hofferrbert, Budge 1994) 
politikuri partiebi warmoadgens politikuri sistemis 

ZiriTad aqtors, romelsac SeuZlia moqalaqeoba mmarT-

velobiT procesTan daakavSiros. amasTan, imis gamo, rom 

gasuli aTwleulis manZilze rogorc politikuri, aseve 

sazogadoebrivi sfero TandaTanobiT gaisxna axali moq-

medi aqtorebisTvis da politikuri partiebis da msgav-

si institutebis wevrobis mimarT ndobis xarisxi mniS-

vnelovnad Semcirda, mosalodnelia, rom Tanamdrove 

sazogadoebebSi samoqalaqo CarTulobis sxvdasxva forma 

gaCndeba, rac monawileobis tradiciul SesaZleblobebs 

Caanacvlebs (Norris, 2003). zogierT mkvlevaris Tanaxmad, 

uaxloes momavalSi socialuri media potenciurad mo-

qalaqeebsa da maT warmomadgenlebs Soris urTierTo-

bis gaumjobesebis efeqturi saSualeba gaxdeba (Coleman 
& Blumler 2009). es mosazreba gamomdinareobs internet-

teqnologiebis Tvisobrivi maxasiaTeblebidan, romelic 

xels uwyobs aqtiur monawileobas, TanamSromlobas, so-

cialur qselebSi monawileobas da urTierTkavSirebis 

gabmas. moqalaqeebi aRar arian politikuri informaciis 

mxolod pasiuri mimRebebi, aramed warmoadgenen poli-

tikur procesebSi intensiurad monawile aqtorebs, rac, 
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Tavis mxriv, cvlis tradiciul urTierTdamokidebule-

bebs politikur elitebsa da moqalaqeebs Soris. ele-

qtronuli mediis moxmarebis mimarT kulturis zrdasTan 

erTad, dramatulad izrdeba socialuri mediis iseTi 

saSualebebis popularoba, rogoricaa blogebi da viki-

informacia, aseve icvleba damokidebuleba socialuri 

mediis iseTi aplikaciebis da servisebis mimarT, rogori-

caa iuTiubi, feisbuqi da tviteri. 

sainformacio teqnologiebis ganviTarebis da moqa-

laqeebis mxridan maTi xelmisawvdomobis zrdasTan er-

Tad, sxvadasxva partiebi da organizaciebi iyeneben axal 

SesaZleblobebs moqalaqeebis mobilizebis mizniT da 

ganmartaven, rom am axali sivrcis gamoyenebas SeuZlia 

gazardos qveyanaSi sazogadoebis demokratiuli funq-

cionirebis xarisxi (Bimber,1998). ramdenadac moqalaqeebi 

da politikosebi iyeneben media platformebs ideebis 

gavrcelebis, mosazrebis gaziarebis, aseve amomrCevlis 

mobilizebis mizniT, politikuri partiebi TandaTano-

biT sul ufro met interess iCenen, sazogadoebis far-

To fenebTan ufro efeqturad daamyaron ukukavSiri da 

dazogon xarjebi, rac aseve aZlevs maT SesaZleblobas 

Seiswavlon mosaxleobis azri da maTi saWiroebebi. ma-

gram, rogorc empiriuli gamocdileba aCvenebs, iSviaTi 

gamonaklisis garda, politikuri partiebi ar arian mzad 

an ar surT gamoiyenon teqnologiebi da gaxdnen ufro 

metad gaxsnilebi moqalaqeebis mimarT. (Lilleker & Jackson, 
2010). Sedegad, arcTu bevri politikuri partia, insti-

tuti da organizacia axdens investirebas imaSi, rom gax-

dnen ufro xilvadi internetSi, Tanac, rom Tanamedrove 

komunikaciis teqnologiebi Zalian umartivebs maT moqa-

laqeebTan konsultaciis process politikis konkretul 

sakiTxebTan mimarTebaSi. 

saqarTveloSi moqmedi politikuri partiebi ukve 

wlebis manZilze iyeneben eleqtronul saSualebebs mo-

qalaqeebis mobilizebis mizniT manam, sanam socialur 
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qselebi gamovidoda scenaze, sadiskusio forumi Forum.
ge warmoadgenda sivrces, sadac politikurad aqtiuri 

sazogadoebis wevrebi ikribebodnen, iziarebdnen erTma-

neTis ideebs da axdendnen mobilizebas yvelaze aqtu-

alur Temebze, rogoricaa qveyanaSi ruseTis samxedro 

bazebis arseboba da sxva mniSnelovani sakiTxebi.1 ukve 

mogvianebiT, saqarTveloSi moqmedi politikuri par-

tiebi cdilobdnen gamoeyenebinaT interneti da kerZod, 

socialuri media, rogoric moqalaqeebis mobilizebis 

saSualeba da xeli SeewyoT maTi Temis mSeneblobisaT-

vis. ramdenime maTgani swrafad mixvda, rom socialuri 

media aCens SesaZleblobas mTavrobis mier kontroli-

rebadi tradiciuli mediis gverdis aviliT daemyarebi-

naT pirdapiri kontaqti eleqtoratTan, iseve rogorc 

gaeZlierebinaT samoqalaqo CarTulobis done. Tumca, 

rogorc Cans, maTma umetesobam ar aRiara socialuri me-

diis upiratesoba da dRemde ar iyeneben mis srul poten-

cials. amis ZiriTad mizezs warmoadgens onlain mobili-

zaciis mimarT arsebuli skepticizmi da ufro zogadad, 

axali mediis Sesaxeb arasakmarisi codna. 

saqarTveloSi moqmedi politikuri partiebisa da 

politikosebis aqtiuri monawileobis gamo saqarTvelo-

Si xelmisawvdom yvela socialur qsels Soris, feisbuqi 

warmoadgens yvelaze popularul platformas. qarTul 

internet sivrceSi arsebobis manZilze feisbuqma moqa-

laqeTa mobilizebis ramdenime platformas umaspinZla: 

garemos dacviTi kampaniebi, 2011 wlis mdumare proteste-

bi, romelic mimarTuli iyo mTavrobis winaaRmdeg. war-

modgenil naSromze muSaobisas, kvlevis dros mimdinare 

monitoringis Sedegebma aCvena, rom socialuri qselebi 

zogadad, da feisbuqi konkretulad, mniSvnelovania par-

tiis mier momzadebuli gzavnilebis potenciuri amomrCev-

1 Mapping Digital Media: Georgia. A Country Report by the open Society 
Foundations. 5 June, 2012 Available at: http://www.soros.org/sites/default/fi les/Map-
ping_Digital_Media_Georgia.pdf

9



lisTvis misawodeblad. socialuri qselebi da feisbuqi 

sTavazobs qarTul politikur partiebs SesaZleblobas, 

gaesaubron miznobriv jgufebs da mniSvnelovnad gaz-

ardon msmenelis raodenoba, popularizacia gauwion 

politikasa da aqtivobebs, saarCevno kampaniebs, da 

droulad gascen pasuxi amomrCevlis wuxilebs. kampani-

aSi warmatebis miRwevis mizniT, mniSvnelovania, partiam 

SeZlos droulad miawodos mxardamWerebs ganaxlebuli 

informacia da konkretuli iniciativebis Tanamonawile 

gaxados. am kuTxiT, socialur qselebs didi upirate-

soba gaaCniaT tradiciul mediasTan SedarebiT, radganac 

maT aqvT ukukavSiris damyarebis SesaZlebloba. saqarT-

velosaTvis, sadac mediis damoukidebloba sakmaod Sez-

Rudulia, es aspeqti gansakuTrebiT mniSvnelovani xdeba. 

2012 wlis saparlamento arCevnebis dros mimdin-

are kampaniebze dakvirvebisas ar iyo molodini, rom 

socialur mediaSi mimdinare kampania gadamwyvet rols 

Seasrulebda romelime politikuri partiis arCevnebSi 

gamarjvebaSi. Tumca, es ar niSnavs, rom socialur medias 

sruliadac ar eqneboda efeqti, an rom socialuri mediis 

kampania aucileblad gaxdeboda warumatebeli amomrCev-

elTa momxrobaSi kampaniebis dros. aseTive winaswari Se-

faseba iyo gamoyenebuli irlandieli mkvlevarebis maria 

laura suduliCis da meTio volis mier Catarebuli kv-

levis dros (2010)2, aseve gibsonisa da makalesteris mier 

(2008).3 maT raodenobrivi kvlevis meTodebiT Seiswavles 

socialuri mediaSi warmoebuli kampaniis gavlena kan-

didatis saarCevno Sedegebze Sesabamis cvladebze dak-

virvebis gziT. kvlevis Sedegad, avstralieli mkvleva-

2 Maria Laura Sudulich and Mattew Wall, 2010“Every Little Helps”: Cyber-
Campaigning in the 2007 Irish General Election, Journal of Information Technology 
and Politics, 7:4, 340-355

3 Gibson, R.K., & McAllister, I. Onliline campaigning in the 2007 Australian 
election: Did the web deliver votes? Paper presented at the annual meeting of the 
American Political Science Association, Boston MA. 
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rebi mividnen daskvnamde, rom maT qveyanaSi mimdinare 

onlain kampanias dadebiTi efeqti hqonda saarCevno Sede-

gebze miuxedavad imisa, rom mxolod amomrCevlis 12%-ma 

aRiara, rom isini Tvalyurs adevnebdnen saarCevno kampa-

nias onlain reJimSi 2004 wlis avstraliis federaluri 

arCevnebis dros.4

internetis, mobiluri teqnologiebisa da eleqtro-

nuli mediis sxva saSualebebis gavrcelebiT SesaZlebeli 

gaxda sxvadasxva manZilze da drois intervalSi adami-

anebis dakavSireba, sakomunikacio qselebis Camoyalibeba 

da zogadad, qseluri sazogadoebis gaZliereba (Castells, 
2005). mzardi socialuri qselebis pirobebSi gasakviri 

araa, rom politikuri partiebi interesdebian am saSu-

alebebiT. socialuri qselebis popularoba gamomdi-

nareobs socialuri kavSirebis SenarCunebis aucile-

blobidan, rac ar saWiroebs mniSnelovan danaxarjebsa da 

zrunvas, da qmnis iseT qselebs, romelTan mravalmxrivi 

gamoyeneba aqvT (Boyd, 2008). eleqtronuli teqnolo-

giebis farTo gamoyenebasTan erTad, mTavrobebi da sxva 

politikuri aqtorebic cdiloben isargeblon amiT da 

daukavSirdnen sazogadoebebs, Seqmnan eleqtronuli 

Temebi, sazogadoebrivi jgufebi (Mandarano, 2010). mar-

Tlac, socialuri media gaxda politikuri partiebisa 

da kanididatebisTvis mniSvnelovani saSualeba miawodon 

informacia, mobilizacia gauwion da pirdapir dauka-

vSirdnen sazogadoebas (Jackson & Lilleker, 2011; Lilleker & 
Jackson, 2010). politikosebi cdiloben Tavidan aicilon 

tradiciul sakomunikacio saSualebebze damokidebule-

ba, rogoricaa axali ambebis gadacema, da amgvarad dai-

tovon kontrolis ufleba sakuTar gzavnilebze. aseT 

saSualebas politikur partiebs tradiciuli media ar 

aZlevs (Broersma & Graham, 2012). msgavsi cvlilebebis in-

4 Gibson, R.K., MsAllister, I.Does cyber campaigning win votes? Online 
communication in the 2004 Australian election.Journal of Elections Public Opinion 
and Parties, 16(3), 243-263.
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terpretireba SeiZleba, rogorc pasuxi mzard gaucxoe-

baze, romelic SeiniSneba moqalaqeebsa da politikosebs 

Soris. rogorc fliqingeri da Studlari (2007) aRniS-

naven, bevr dasavlur demokratiaSi tradiciuli poli-

tika ganicdis sazogadoebis monawileobis donisa da in-

teresis Semcirebas. Sedegad, mTavrobebi, politikuri 

partiebi da politikosebi cdiloben socialuri mediis 

daxmarebiT Seamciron es gaucxoeba. 

komunikaciis axal saSualebebs moaqvs bevri cvlile-

ba msoflioSi politikuri komunikaciis da politikuri 

kampaniebis sferoSi. rogorc ki politikosebi da poli-

tikuri partiebi aRiareben socialuri qselebis poten-

cials, axali mediis bunebidan gamomdinare, isini komu-

nikaciis Cvevebis Secvlas iwyeben. beneti (2003) da bevri 

sxva mkvlevari acxadebs, rom qselebze damokidebulma 

komunikaciam daiwyo politikur organizaciebis ara mx-

olod organizaciuli da komunikaciuri urTierTobebis 

Camoyalibeba, aramed Tavad politikuri organizaciebis 

organizaciuli struqturis cvlilebac. bevri mkvl-

evari, magaliTad, rogoricaa Cedviki, bimberi, stoli 

da flanagini, acxadeben, rom socialuri mediis gaCeni-

dan politikuri partiebi ganicdian mniSvnelovan orga-

nizaciul cvlilebebs. Cedvikis azriT (2006), Cndeba ara 

mxolod hibriduli politikuri organizaciebi, aramed 

sxva cvlilebebic xdeba. magaliTad, izrdeba partiuli 

konkurencia kampaniebisaTvis saWiro xarjebis Semcirebis 

gamo, ramac patara partiebs misca saSualeba miawvdinon 

xma da partiuli gzavnilebi ufro did auditorias gau-

ziaron. partiebSi Zalauflebis gadanawileba icvleba 

komunikaciis saSualebebis cvlilebebTan erTad, yovel-

dRiuri politikis onlain reJimSi gadasvlasTan erTad 

politikurma institutebma ganicades instituciuri cv-

lilebebi da moergnen axal garemoebebs.

am axalma cvlilebebma bunebrivad gamoiwvia par-

tiebsa da maT amomrCevels Soris komunikaciis Secvla. 
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politikurma partiebma daiwyes kampaniis warmoebis axa-

li SesaZleblobebis gamoyeneba, kerZod, kampaniisaTvis 

saWiro xarjebis SemcirebasTan da axali mediis gamoy-

enebasTan erTad, politikuri partiebi CaerTvnen per-

manentuli kampaniis procesSi (Chadwick, 2006). Smiti-beki 

da fareli (2002) gansakuTrebiT aqceven yuradRebas imas, 

rom politikuri partiebis kampaniebi gadaiqcnen e.w. 

„postmodernul kampaniebad“. meore mxriv, logfeni da 

smiti (2003) atareben STambeWdav analizs Tanamedrove 

politikuri partiebis mier warmoebuli oTxi sxvadasxva 

onlain strategiis Sesaxeb. isini acxadeben, rom, marTa-

lia, tradiciulad partiebi kampaniebis dros iyeneben 

axal sainformacio teqnologiebs da saSualebebs sxva 

ZiriTad politikur komunikaciebTan erTad, TandaTano-

biT axal saSualebebs ufro intensiurad mimarTaven. es 

exmarebaT maT swrafad gaigon sazogadoebrivi azri da 

Seqmnan mudmivad moqmedi ormxrivi komunikaciis sistema 

mxardamWerebsa da momxreebTan. am mxriv gansakuTrebiT 

sainteresoa „grasruT (qveda donis) strategia“ (Lofgren 
& Smith, 2003), romelic gulisxmobs ara mxolod mxar-

damWerebTan eleqtronulad warmarTul komunikacias, 

aramed aseve eleqtronul wevrobas virtualur orga-

nizaciaSi.

Tumca, miuxedavad zemoT aRwerili Teoriuli msj-

elobisa, am sferoSi akademiur diskursze gavlenas ax-

dens mkvlevarebis mosazrebebi, romelTa umravlesoba 

eyrdnoba dasavleT evropis qveynebis da amerikis SeerTe-

buli Statebis gamocdilebas. saqarTveloSi, teqnolo-

giebis ganviTarebis done jer kidev Sorsaa dasavleTis 

demokratiul qveynebisgan. miuxedavad amisa, internetis 

da socialuri mediis moxmarebis farTomaStabiani zr-

dis gamo zemoT aRniSnul ZiriTad tendenciebs SeiZleba 

mimarTeba hqondes saqarTveloSi ganviTarebul proce-

sebTan. 
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warmodgenil naSromze muSaobisas Catarebuli kvle-

vis farglebSi Sefasda Semdegi hipoTezis marTebuloba: 

saarCevno kampaniebis dros izrdeba internetis da ker-

Zod, socialuri mediis, politikuri mizniT gamoyenebis 

intensivoba, rasac Tanabari konkurenciis pirobebSi Se-

darebiTi upiratesoba moaqvs socialur mediaSi aqtiuri 

partiebisaTvis da mniSnelovan gavlenas axdens arCev-

nebis saboloos Sedegebze. 

hipoTezis Semowmebis mizniT kvlevis farglebSi Ses-

wavlili iyo socialur mediaSi mimdinare 2012 wlis sa-

parlamento arCevnebis kampania, media garemos da onlain 

platformebis politikuri mizniT gamoyenebis praqtika 

da misi gavlena politikur procesebze. gansakuTrebu-

li yuradReba daeTmo im sakiTxs, Tu ra roli Seasrula 

socialur mediaSi mimdinare kampaniebma arCevnebis Sede-

gebze da ramdenad Seuwyo xeli politikuri partiebis 

sistemaSi Semosuli axali aqtorebis warmatebas.

saqarTvelos politikuri partiebis sistemaSi mim-

dinare tendenciebis Seswavlis mizniT kvlevis dros 

Seswavlili iyo arsebuli akademiuri literatura, 

romelic amaxvilebs yuradRebas saarCevno kampanieb-

Si tradiciul da socialur mediaSi mimdinare proce-

sebze. aseve, Seswavlili iyo saqarTveloSi moqmedi 11 

yvelaze reitinguli politikuri partiis politika. 

erTi mxriv, Catarda politikuri partiebis vebsaitebis 

_ dinamiuri da aradinamiuri nawilis Sinaarsobrivi da 

teqnikuri mxareebis monitoringi, kerZod Seswavlili 

iyo vebsaitebze ganTavsebuli informacia partiis ide-

ologiis Sesaxeb, Sida menejmentis specifika, wevrebis 

mozidvis strategiis, adamianuri resursebis marTvis da 

karieruli winsvlis SesaZleblobebis CaTvliT, sazoga-

doebasTan urTierTobis strategia da politika, poli-

tikis analizis gamocdileba/SesaZleblobebi, wevrebis 

da mxardamWerebis registraciisa da momxmarebelTan 

onlain urTierTkavSiris SesaZleblobebis gamoyenebis 
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praqtika da sxv. meore mxriv, kvlevis farglebSi mkvl-

evarebma Seiswavles aRniSnuli politikuri partiebis da 

maTi liderebis aqtivoba feisbuqze da ganaxorcieles 

partiebis mier 2012 saparalamento arCevnebis dros so-

cialur qselebSi warmoebuli kampaniis SedarebiTi ana-

lizi. kvlevis farglebSi Catarda 75-mde CaRrmavebuli 

kvleva _ (saarCevno kampaniis dawyebamde 55, kampaniis Sem-

deg _ 20) socialuri mediis eqspertebTan, blogerebTan, 

politologebsa da politikuri partiebis liderebTan 

da sxv. amasTan, saarCevno kampaniis monitoringis dros 

partiebis saqmianobis Sesaxeb SedarebiTi suraTis mis-

aRebad calkeuli partiis saqmianoba Sefasda 11 cvla-

diT, ramac saSualeba misca mkvlevarebs Sedarebisas 

gamoeyenebinaT obieqturi cifrobrivi monacemebi, iseve 

rogorc SeefasebinaT im raodenobrivi cvladebis gamoy-

enebis relevanturoba kvlevis procesisaTvis, romlebic 

axasiaTebs feisbuqis gverdze politikuri partiebisa da 

maTi liderebis aqtivobas.

winamdebare gamocema warmoadgens zemoT aRwerili 

meTodologiiT Catarebuli kvlevis Sedegebis analizs. 

naSromi Sedgeba sami ZiriTadi nawilisagan. pirveli Tavi 

mimoixilavs qarTuli politikuri partiebis sistemaSi 

mimdinare ZiriTad tendenciebsa da maxasiaTeblebs da 

adarebs maT im qveynebSi mimdinare procesebs, romlebic 

demokratiul gardaqmnebis procesSi imyofebian. avtore-

bi cdiloben, ipovon msgavseba saqarTveloSi mimdinare 

politikuri partiebis sistemasa da sxva ganviTarebad 

demokratiebSi arsebul sistemebs Soris. es nawili aseve 

warmoadgens imis mcdelobas, rom axsnas politikuri 

partiebis sistemis ganviTarebis mimdinare tendencie-

bi da ZiriTadi faqtorebi, romlebic zemoqmedebas ax-

dens sistemis funqcionirebaze. aseT faqtorebia gare-

mos mgrZnobeloba, institucionalizaciis dabali done, 

amomrCevlis naklebi CarTuloba da gaucxoeba, politi-

kuri partiebis ideologiuri safuZvlebis ararseboba 
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da ekonomikuri Tu politikuri stabilurobis maRali 

riskebi (ekonomikuri Tu politikuri ganuzRvreloba). 

meore Tavi aRwers saqarTveloSi mediis Tavisuflebis 

mimarT arsebul gamowvevebs 2012 wlis arCevnebamde pe-

riodSi. am dros Zalian mcire wyaroebi awvdidnen diver-

sificirebul da politikurad neitralur niusebs saqa-

rTvelos moqalaqeebs. am SedarebiT Tavisufali media 

wyaroebs Sorisaa interneti da ramdenime kerZo gazeTi, 

romelTac hqondaT centraluri da regionuli dafarvis 

areali da saredaqcio damoukideblobis maRali done, 

Tumca, Zalian mcire momxmareblis raodenobiT (mosaxle-

obis 2%). Sesabamisad, wlebis manZilze saqaTvelos mo-

qalaqeebs, opoziciur politikur partiebsa da samoqa-

laqo sazogadoebas eZleoda SezRuduli SesaZlebloba 

mieRoT damoukidebeli informacia tradiciuli mediis 

gavliT, amis erT-erTi ZiriTadi mizezi iyo is faqti, 

rom politikur cxovrebaze upirobod dominirebda sax-

elisuflo partia _ erTiani nacionaluri moZraoba. 

gamocemis mesame nawili aRwers kvlevis Sedegebs, ka-

vSirs teqnologiebsa da partiul politikas Soris. es 

nawili aseve warmoadgens mcdelobas gavlena moaxdinos 

politikur sistemaze, radganac partiuli politikuri 

sistema saqarTveloSi jer kidev embrionul donezea.
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2. politikuri partiebis sistema

saqarTveloSi

politikuri partiebi Tanamedrove demokratiuli 

saxelmwifos centraluri Semadgeneli nawilia, romelic 

akavSireben moqalaqeebs mTavrobasTan. partiebi sazoga-

doebriv moTxovnebs politikur sakiTxad gadaaqceven, 

irCeven kandidats sajaro samsaxurisaTvis, ayalibe-

ben programebs mTavrobis saxelmZRvanelod, muSaoben 

amomrCevlis mimxrobisaTvis konkurenciis reJimSi, da 

manam axorcieleben aRmasrulebel Zalauflebas, sanam 

mosaxleoba maT ar gadairCevs. zogadad, kargad funq-

cionirebadi politikuri sistemis Seqmna mniSvnelovani 

pirobaa kargad funqcionirebadi warmomadgenlobiTi 

demokratiis Sesaqmnelad da misi konsolidaciisaTvis.

daaxloebiT ori aTwleulis manZilze, yofili sabWo-

Ta kavSiris wevri qveynebidan yvelaze metad saqarTvelo 

Seecada (baltiis qveynebis garda) Camoeyalibebina sta-

biluri politikuri institutebi da funqcionirebadi 

demokratiuli sistema. mdgradi, kanonze damokidebuli 

mmarTvelobiTi sistemis Seqmna gaxda saqarTvelos mizani, 

romelic aseve gulisxmobs demokratiul saxelmwifoTa 

erTobis wevrad gaxdomas. damoukideblobis miRebidan am 

mizans uwyvetad da stabilurad uWerdnen mxars poli-

tikosebi da maTi mimdevrebi.5 ramdenadac saqarTvelos 

mTavroba cdilobis moaxdinos demokratiuli miRwevebis 

konsolidacia, imdenad naTeli xdeba, rom dRes saqarT-

velos sazogadoebas aklia Zlieri politikuri neba da 

gamocdileba demokratiul mmarTvelobaSi.

demokratiebis umetesobaSi partiebis movaleobaa ga-

moaCinon da ganazogadon prioritetebi, iseve rogorc 

5  S. Tsereteli-Stephens, Caucasus Barometer: Rule of Law in Georgia _ 
Opinion and Attitudes of the Population 27.6. 2011, http://crrccenters.org/activities/
reports/.
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uzrunvelyon arCeuli politikuri mmarTvelobis an-

gariSvaldebuleba. rTulia imis Tqma, rom saqarTvelo-

Si aseTi sistema dRes moqmedebs. amis nacvlad, mravali 

partia iqmneba da qreba arCevnebs Soris bevri sxvadasxva 

mizezis gamo. ideologiuri arCevanis gakeTebis uunaro-

ba sazogadoebis warmomadgenlebs Soris xels uwyobs am 

procesebs. aseve, arsebobs imis saWiroeba, rom partiebma 

axleburad gaiazron, rogor gauwion partiul struqtu-

ras efeqturi organizeba, an Camoayalibon Sesabamisi saa-

rCevno platforma da miaRwion konsensuss, romelic de-

mokratiuli sistemis mniSnelovani Semadgeneli nawilia. 

saqarTveloSi moqmedi arakonsolidirebuli demokrati-

is erT-erTi yvelaze mniSvnelovan mizezs Sorisaa so-

cialuri Zalebis, an politikuri jgufebis uunaroba, 

sisuste, rom efeqtianad gaawonasworon xelisuflebis 

qmedebebi. 2012 wlamde opoziciurma politikurma par-

tiebma ver SeZles SeeTavazebinaT amomrCevlisaTvis al-

ternatiuli politikuri dRis wesrigi da rogorc Cans, 

uunaroni iyvnen gaerTiandnen demokratiuli cvlile-

bebis programis garSemo. 

xSirad saubroben, rom saqarTveloSi, da ufro zoga-

dad, yofili sabWoTa kavSiris respublikebSi, politi-

kuri partiebis mimarT interesi sustdeba. msgavsi mo-

sazreba Zalian popularuli iyo garkveul wreebSi da 

ZiriTadad partiebis mimarT uaryofiTi damokidebulebi-

dan momdinareobda. msgavsi damokidebuleba moqalaqeebis 

mxridan ganpirobebuli iyo maTi SiSiT safrTxe damuqre-

boda erovnul erTianobas da gzas uxsnida korufcias 

da demagogias. saqarTvelos aqvs susti da arawinaswarm-

etyvelebadi partiuli sistema, romelic aseve Zalian 

aris fragmentirebuli da personaliebis mier marTuli. 

mravalpartiuli politikis formaluri struqtura ar 

modis TanxmobaSi partiuli politikis personalizacia-

sTan, sadac stabiluri politikuri amomrCevlis cneba 

Zalian ararelevanturia.

18



iseve, rogorc aRmosavleT evropis bevri post-ko-

munisturi qveyana,6 saqarTveloc xasiaTdeba partiebis 

dabali popularobis doniT, arCevnebSi monawileobis 

dabali maCvenebliT (amomrCevlis 46% mivida 2013 w. sa-

prezidento arCevnebze), partiaSi wevrobis mimarT na-

klebi interesiT (2011 wlis monacemebiT mxolod mo-

saxleobis 1.7% aRiarebs, rom romelime politikuri 

partiis wevria), partiuli erTgulebis mimarT aramdgra-

di damokidebulebiT da partiebis susti safuZvlebis 

arsebobiT samoqalaqo sazogadoebaSi. saxelmwifoze fi-

nansuri damokidebuleba da politikosebs Soris orga-

nizaciis mimarT erTgulebis dabali done yvelaze cxadi 

niSnebia saqarTveloSi arsebuli politikuri partiebis 

sistemis susti institucionalizaciisa. 

ufro metic, politikuri partiebi xSirad xasiaT-

debian zemodan qvemoT mimarTuli ierarqiuli struqtu-

riT, sadac Tavmjdomare yvelaze mniSnelovani figuraa. 

Sedegad, saqarTvelos politikuri partiebi iqmneba erT 

pirovnebis da ara _ politikuri platformis garSemo. 

faqtiurad, politika imdenad aris personizirebuli, 

rom legitimuri gansxvavebebi politikur mosazrebebs 

Soris ZiriTadad SeumCneveli rCeba.7 es aseve aZlierebs 

yuradRebas personaliebis da ara politikis mimarT. 

is faqti, rom TiTqmis yvela partia efuZneba person-

aliebs, an personaliebis jgufebs, daaxloebiT xsnis, Tu 

ratomaa saqarTveloSi daaxloebiT 200 registrirebuli 

politikuri organizacia. es iwvevs imas, rom saqarT-

velos mosaxleoba ZiriTadad xmas aZlevs partias misi 

lideris personaluri damsaxurebis an qarizmis, da ara 

6 For a detailed account on Eastern European party politics see: Tóka, Gábor. 
1997, “Political Parties in East Central Europe.” in Consolidating the Third Wave De-
mocracies: Themes and Perspectives, ed. L. Diamond, M. F. Plattner, Yun-han Chu, 
and Hung-maoTien, Baltimore, MD: Johns Hopkins University Press, pp. 93-134.

7 Ilia Roubanis, Georgia’s pluralistic feudalism: a frontline report. 3 July 
2009. http://www.opendemocracy.net/article/georgia-pluralistic-feudalism
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realuri politikuri sakiTxebis gamo, an sxvanairad rom 

iTqvas, xmas ar aZlevs arsebul xelisuflebas imis gamo, 

rom gamoxatavs ukmayofilebas da ar irCevs kandidats 

misi damsaxurebis da wardgenili politikuri programis 

gamo.8

erTguli mxardamWerebis ararseboba arTulebs 

politikuri patiebisaTvis gamoyon da ganazogadon pri-

oritetebi. saqarTvelos politikaze momuSave bevri ko-

mentatori Tvlis, rom politikuri partiebi ar gaCnd-

nen socialuri dapirispirebis fonze, ar warmoadgenen 

sazogadoebis farTo segments (Tumca SeuZliaT saku-

Tari sentimentebis gamoxatva) da rTulia ganisazRvros 

maTi memarcxeneoba _ memarjveneoba politikuri ide-

ologiebis klasikuri ganmartebis mixedviT.9 partiebis 

susti struqturebis da programebis ararsebobis piro-

bebSi lideris qarizma da populizmi ikavebs mniSvnelo-

van adgils. konkurencia partiebs Soris xSirad naklebad 

exeba politikas da ZiriTadad mimdinareobs mTavrobis 

momxre/mowinaaRmdege gamyofi xazis gaswvriv. 

ufro metic, saqarTveloSi moqmedi politikuri 

partiebi Tanamimdevrulad awydebian problemebs, rom-

lebic, rogorc es xdeba axali demokratiis qveynebSi, 

xels uSliT damakmayofileblad warmarTon politikuri 

partiis funqciebi. magaliTad, politikuri partiebi ver 

axerxeben sazogadoebrivi jgufebis warmomadgenlobas, 

interesebis ganzogadebas (agregacias) an amomrCevlis 

mobilizebas.10 Sedegad, saqarTveloSi politikuri par-

8 KonstantineKandelaki, “Local Government in Georgia: Developing New 
Rules in the Old Environment,” LGI Report (Open Society Institute), 275, Available 
at: http://www.eurasianet.org/resource/georgia/links/government.shtml

9 Max Bader, Fluid Party Politics and the Challenge for Democracy Assis-
tance in Georgia, Caucasian Review of International Affairs, Vot.2(2), Spring 2008

10 M. Bader, “Fluid Party Politics and The Challenge for Democracy for De-
mocracy Assistance” in Georgia. Caucasian Review of International Affairs, Vol. 2 
(2), Spring, 2008. p.84. 
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tiebi ver axerxeben integraciis, mobilizaciis da media-

ciis amocanis daZlevas, isini naTlad ver gamoxataven 

Tanamimdevrul politikas da tendenciebs pirovnebis 

kultis dasaZlevad.11

pasuxad, mTavroba da sazogadoeba Tvlis, rom ufro 

mniSvnelovania, gadawyvetilebis mimRebi gamoCndes Zl-

ieri, vidre gonivruli da Tanamimdevruli. sapreziden-

to arCevnebic ki ar aRmoCnda mniSnelovani saqarTveloSi 

moqmedi partiebisaTvis, radganac konkurencia yovelT-

vis mimdinareobda liderebs Soris, romlis safuZvelzec 

mxolod saparlamento arCevnebze SeuZliaT politikur 

partiebs konkurencia amomrCevlis mosazidad.12 

SesaZloa, politikur partiebsa da socialur da eko-

nomikur interesTa jgufebs Soris arsebul sust kav-

Sirebs ganapirobebs zogadad partiebis popularobis 

dabali done. magaliTad, saqarTveloSi sxva dasavlu-

ri evropuli demokratiuli qveynebisgan gansxvavebiT, 

profkavSirebs sazogadoebis Zalian dabali ndoba aqvT. 

saerTaSoriso respublikuri institutis mier Catarebu-

li kvlevebis Sedegebis Tanaxmad, profkavSirebis mimarT 

sazogadoebis ndoba Tanamimdevrulad Zalian dabalia, 

Tumca, am sakiTxze arsebobs ndobis zrdis dadebiTi ten-

dencia.13 uaxles kvlevaSi, profkavSirebis mimarT ndoba 

yvelaze arasando organizaciebs Soris meore aRmoCnda 

im 16 qveyanas Soris, romelic SerCeviT dafara kvlevam 

(21% dadebiTi pasuxi).14 mokled, saqarTveloSi jer ar 

11 George Welton, Evaluating the Failure to Oppose: Political Opposi-
tion in Post-Revolutionary Georgia http://www.geowel.org/index.php?article_
id=20&clang=0

12 For a detailed analysis of Georgian party politics see: Ghia Nodia & Alvaro 
Pinto Scholbach (eds), The Political landscape of Georgia: Achievements, Challenges 
and Prospects, Eburon Delft, 2006.

13 Transparency international, Georgia report. The Georgian Trade Union 
Movement, February 2010.

14 ibid
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momxdara da albaT momavalSia mosalodneli politi-

kuri partiebis sistemis institucionalizacia, politi-

kuri platformebis da ideologiebis Camoyalibeba. 

unda aRiniSnos, rom saqarTveloSi moqmedi politi-

kuri partiebis sistema msgavsia uaxloes warsulSi axlad 

Camoyalibebul demokratiul qveynebSi moqmedi sistemi-

sa. es sakiTxi ukanaskneli 20 wlis manZilze mravali mkv-

levaris mier iyo Seswavlili. am avtorebis mixedviT, 

axali demokratiebis partiuli sistema, romelic Cnde-

ba laTinur amerikaSi, afrikaSi, aziasa da aRmosavleT 

evropaSi demokratizaciis mesame talRis dasawyisidan 

moyolebuli (1980-iani wlebidan), aRmoCnda, rom Zalian 

arastabiluri da arawinaswarmetyvelebadia, (e.g. Kreuzer 
& Pettai, 2003; Mozaffar & Scarrit, 2005; Roebrt &Wibbels, 1999; 
Tavits, 2005) da naklebad institucionalizebulia (Dix, 
1992; Kuenzi & Lanbright, 2001,2005, Mainwarning & Scully, 1005; 
Riedl. 2008; Stockton, 2001). amomrCevlebis mier politikuri 

partiis erTguleba da maT Soris grZelvadiani kavSirebi 

aseve sustia (Dalton & Weldon 2007) ; Mainwaring & Zoco. 2007; 
Manning 2005) da partiebi naklebad arian damokidebule-

bi programul gancxadebebze (Keefer, 2007, Kitchelt Hawkins, 
Luna, Rosas & Zechmesister, 2010; Kitschelt, Mansfeldovs, Mar-
kowski, &Toka, 1999; van de Walle 2003) radganac partiuli 

sistema yovelTvis ar aris organizebuli socialuri da-

pirispirebis mixedviT (e.g. Dix, 1989, Kitschelt, 1992).15

wlebis manZilze Catarebulma gamokvlevebma aCvena, 

rom politikuri partiebis struqtura da strategiebi, 

aseve axladCamoyalibebul demokratiebSi moqmedi par-

tiuli sistema xasiaTiT ar emsgavseba ganviTarebul de-

mokratiebSi arsebul sistemebs da ar amarTlebs Teo-

riul molodinebs. Sesabamisad, akademiuri mkvlevarebi 

cdiloben am gansxvavebulobis mizezi sxva faqtorebSi 

15 Noam Lupu, Rachel Beatty Riedel,.Political Parties and Uncertainty in 
Developing democracies, Comparative Political Studies. November 2013 vol. 46 no. 
11 1339-136
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eZebon, kerZod, ukanasknel periodSi Catarebuli kv-

levebidan Cans, rom politikuri partiebis sistemebis 

ganviTarebis procesSi ZiriTad gansxvavebuloba de-

mokratiebsa da ganviTarebad demokratiebSi politikuri 

ganuzRvrelobis donea.16 kerZod, 2013 w. naSromSi mkvle-

varebs Noam Lupu-s da Rachel Beatty Riedel-s SemoaqvT ganuz-

Rvrelobis cneba politikur realobaSi da asabuTeben, 

rom politikuri partiebis liderebis winaSe sami donis 

politikuri ganuzRvrelobis mxedvelobaSi miRebiT (re-

Jimis, ekonomikuri da institucionaluri gaurkvevloba) 

SesaZlebeli xdeba aixsnas ganviTarebul da naklebad 

ganviTarebuli demokratiul politikur sistemebs So-

ris arsebuli gansxvavebani. avtorebi ar gamoricxaven, 

rom msgavsi faqtorebis raodenoba SeiZleba gaizardos 

kvlevebis gaRrmavebasTan erTad.

saqarTvelos partiuli politikuri sistema, aseve, 

SeiZleba daxasiaTdes sami tipis gaurkvevlobis maRali 

doniT. upirveles yovlisa, qarTul sistemaSi maRalia 

politikuri konkurencia da politikuri konkurentebis 

gamo cvlilebebis molodini, aseve, arsebobs avtorita-

ruli mmarTvelobis gaZlierebis molodini, rac erTi 

mxriv, moqmedi reJimis mimarT gaurkvevlobis dones zr-

dis, da meorec, politikuri partiebis damokidebuleba-

ze axdens gavlenas, maTTvis arCevnebi xdeba erTaderTi 

Sansi, rodesac warmatebas unda miaRwion da amisaTvis 

yvela Rones xmaroben. 

aseve, rogorc sxva, gardamaval demokratiebSi, 

saqarTveloSic axla mkvidrdeba sabazro ekonomikuri 

modeli da is Zlieradaa damokidebuli bazris Riaoba-

ze da globalur ekonomikuri procesebze, Sesabamisad, 

qveynis ekonomikuri ganviTarebis potencialis mxriv 

gaurkvevlobis done maRalia. gardamaval demokratiebSi 

gaurkvevlobis arseboba politikur partiebs aiZulebs, 

16 ibid
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ar hqondeT ganmeorebadi urTierTSeTanxmebisa da Tanam-

Sromlobis imedi, radganac ekonomikuri krizisis gamo 

iqmneba molodini, rom politikuri ofisis benefitebi 

momavalSi minimaluria. 

mimdinare wlebSi saqarTveloSi mimdinare politi-

kurma procesebma aCvena, rom politikuri urTierTq-

medebis wesebi Camouyalibebelia da xSirad icvleba. 

aRniSnuli gaurkvevlobebis gamo, politikuri partie-

bi, iseve, rogorc sxva arasrulyofil demokratiebSi, 

iReben maTTvis im wuTas racionalur gadawyvetilebas 

da moklevadian miznebis miRwevas cdiloben, isini erT 

SemTxvevaSi aRiareben Zlier moTamaSes da miuerTdebi-

an mas, meore SemTxvevaSi erTvebian urTierTdapirisp-

irebaSi, sadac emociebi sWarbobs. es strategia, Tavis 

mxriv, aZlierebs gaurkvevlobis dones momaval wlebSi, 

radganac ekonomikuri reformebis cikli da saarCevno 

gadaxarjvebi aZlierebs reJimisa da institucionalur 

gaurkvevlobebs. partiebi ar Cqaroben partiuli decen-

tralizaciis Sesaxeb gadawyvetilebis miRebas, radgan 

maTi drois horizonti Zalian moklea. 

aseT pirobebSi partiebs ar sWirdebaT amomrCeveli, 

isini cdiloben, gaixangrZlivon xelisuflebaSi yofnis 

vada _ radganac partiis elitis erTaderTi mizani _ 

politikuri Zalaufleba da resursebze kontrolia.17

amgvarad, saqarTvelos politikuri partiebis sistema 

ganvlili periodis manZilze SeiZleba daxasiaTdes zog-

adi kanonzomierebebiTa da tendenciebiT, romelic Za-

lian axlosaa sxva gardamaval demokratiul sistemebTan, 

romelic, hantingtoniseuli ganmartebis mixedviT, jer 

kidev Zalian sustad aris institucionalizebuli. saqa-

rTvelos partiul sistemaSi jer kidev ar arsebobs sta-

bilurobis gancda imis Sesaxeb, Tu vin aris politikuri 

sistemis ZiriTadi moTamaSe da konkurenti, ar arsebobs 

17 ibid
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partiebis konkurenciis da qcevis fundamenturi wesebi 

da sazRvrebi. am sistemaSi sakmaod maRalia cvlilebebis 

molodini, rac dasturdeba politikuri reJimis, eko-

nomikuri da instituciuri/sakanomdeblo garemos arawi-

naswarmetyvelebadi xasiaTiT. 

politikuri warmatebebis Semdeg partiis lidere-

bi sistemis gamowvevebis sapasuxod sxvadasxva, Tumca, 

sxva gardamavali demokratiebisaTvis ukve cnobil xe-

rxs mimarTaven _ eZeben Zlier partiul partniors da 

irCeven mis mimarT midevnebis politikas ( e.w. bendvegon-

ings), iseve rogorc erTiandebian koaliciaSi ideolo-

giuri erTianobis gareSe, iyo SemTxvevebi, rodesac par-

tiis liderebi icvlidnen partias momavali politikuri 

warmatebebis miRwevis mizniT. 
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3. mediis Tavisuflebis gamowvevebi

saqarTveloSi

3.1. SezRudvebi tradiciul mediaSi

dasavleTis partniori saxelmwifoebis da saerTa-

Soriso donorebis mxardaWeriT saqarTvelos arasam-

Tavrobo organizaciebis warmomadgenlebma, mediisa da 

damoukidebelma eqspertebma mimoixiles sakanonmdeblo 

problemebi, romelic zRudavda mediis damoukideblobas 

winasaarCevno periodSi. aRniSnuli iniciativiT gacxad-

da samoqalaqo sazogadoebis mcdeloba, rom Seqmniliyo 

efeqtiani meqanizmebi, romelic gaumklavdeboda mediis 

arasakmarisi damoukideblobis problemas da gaatarebda 

Sesabamis politikas/kampanias am mimarTulebiT. inicia-

tivis organizatorebis Tanaxmad, saqarTvelos media wi-

nasaarCevno periodSi iyo zedmetad politizebuli, po-

larizebuli da arasakmarisad damoukidebeli. 

mediis Sesaxeb saqarTveloSi moqmedi kanonmdebloba, 

kerZod konstitucia, icavs moqalaqis uflebas miiRos 

informacia cenzuris gareSe. amasTan, kanonma „sityvisa 

da gamoxatvis Tavisuflebis Sesaxeb“, romelic saqarT-

velos parlamentma 2004 wels miiRo, saqarTveloSi mo-

qmedi standartebi dauaxlova evropuls da moaxdina 

ciliswamebis dekriminalizacia, xolo Tavis marTlebis 

pasuxismgebloba mTlianad momCivans daakisra. kanonis 

mixedviT, sityvis Tavisuflebis SezRudvis mtkicebis 

tvirTi ekisreba SezRudvis iniciators da yovelgvari 

eWvi, romelic ver dasturdeba kanoniT dadgenili wesiT, 

unda gadawydes sityvis Tavisuflebis SezRudvis sawi-

naaRmdegod. aseve, pirs ciliswamebisaTvis ar ekisreba 

pasuxismgebloba im SemTxvevaSi, Tu man ar icoda da arc 

SeiZleboda scodnoda, rom ciliswamebas avrcelebda. 

kanonmdeblobis aRniSnuli normebi mniSvnelovnad uwy-
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obs xels saqarTveloSi mediis Tavisuflebis xarisxis 

gaumjobesebas, Tumca, ver uzrunvelyofs satelevizio 

mauwyeblebis sainformacio politikis damoukideblobas. 

Sesabamisad, Tavi iCina mTelma rigma problemebma.

Tavisufali mediis mimarT gasuli wlebis manZilze 

warmoCenili problemebidan aRsaniSnavia telekompania 

„imedis“ Zaladobrivi daxurva (2007 w.) da aseve ruseT-

saqarTvelos 2008 wlis agvistos xanmokle omis Sedeg 

xelisuflebis mier warmoebuli politika. am periodSi 

xelisufleba aZlierebda kontrols saerTo erovnul 

mauwyebel televiziebze, sadac TandaTan minelda poli-

tikuri opoziciisa da xelisuflebis mimarT kritikulad 

ganwyobili sazogadoebis xma. Tumca, unda aRiniSnos, 

rom mcire dafarvis arealis mqone SedarebiT Tavisu-

fali kerZo televiziebi, rogoricaa regionuli tele-

viziebi, aseve, Tbilisis dafarvis mqone „maestro“, „ka-

vkasia“ agrZelebdnen mauwyeblobas, rac saqarTvelos 

imijze pozitiur gavlenas axdenda.

ZiriTadi saSualeba, riTac 2012 wlis arCevnebamde 

xelisufleba sargeblobda mediaze politikuri gavlenis 

gasaZliereblad, saqarTvelos komunikaciebis erovnuli 

komisia gaxldaT. misi pasuxismgeblobis sferoSi Sedis 

telekomunikaciebisa da media-mauwyeblebisaTvis licen-

ziis gacema da maTi saqmianobis regulireba. rogorc 

2008-2012 wlebis gamocdilebam aCvena, komisiis wevrebi, 

romelTa SerCevac prezidentis mier xdeba, ver inarCu-

neben politikur damoukideblobas da gavlenas axdenen 

mediis mauwyeblobis regulirebis procesze. magaliTad, 

wlebis manZilze gaCndnen mTavrobis politikis mxar-

damWeri media mauwyeblebi, romlebic saqmianobas axor-

cielebdnen licenziis gareSe („real-tv“, regioni) amave 

periodSi komunikaciebis erovnuli komisia uars eubne-

boda licenziis gacemaze sxva kerZo televiziebs, mag-

aliTad televizia „maestros“, romelic opozicis war-
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momadgenlebis mxardaWeriT sargeblobda.18 „maestro“ 

axali ambebis gadacemis uflebis licenzias sasamarT-

los gziT xangrZlivi drois manZilze iTxovda da bo-

los, mxolod 2009 wels dakmayofilda misi moTxovna, 

Tumca, bolomde am televiziis dafarvis areali mx-

olod Tbilisis mosaxleobis nawiliT Semoifargleboda. 

komisiis saqmianobaze politikur gavlenas adasturebda 

aseve is faqtic, rom misi Tavmjdomare wlebis manZil-

ze flobda wils erT-erT prosamTavrobo televiziaSi, 

iseve rogorc sareklamo kompaniaSi, romelic flobda 

eqskluziur uflebas ganeTavsebina satelevizio rekl-

amebi televiziaSi.19 

arsebuli situacia mudmivad yuradRebis centrSi iyo 

saqarTvelos partniori qveynebisa da organizaciebisaT-

vis, rogoricaa evrokavSiri, euTo, nato, aseve partniori 

qveynebi aSS da evrokavSiris wevri saxelmwifoebi. maTTan 

aqtiuri muSaobis Sedegad 2008-2012 ww. saqarTveloSi ar 

ganelebula muSaoba sakanonmdeblo samauwyeblo sivrcis 

daxvewaze Tavisufali mediis uzrunvelyofisa da mediis 

politikuri gavlenisagan ganTavisuflebis mizniT, aseve 

mauwyeblobis praqtikis gaumjobesebis mimarTulebiT.

kerZod, gasuli wlebis manZilze samoqalaqo seq-

toris mxridan inicirebuli iyo ramdenime kanonproeq-

ti, romelic aqtiuri sazogadoebrivi kampaniis Semdeg, 

farTo sazogadoebis da ucxoeli donorebis mxardaWer-

iT miiRo saqarTvelos parlamentma. kerZod, 2011 w. 8 

aprils Seicvala kanoni mauwyeblobis Sesaxeb, romlis 

axali redaqciis Tanaxmad savaldebulo gaxda mediis 

mflobelebis vinaobis gamWvirvaloba. kanoni ofSorul 

18 sainformacio saagento „pirveli“, 26.09.2013. ix.  http://pirweli.
com.ge/?menuid=8&id=43024, informacia miRebulia 01.11.2013

19 pol rimpli, `vis ekuTvnoda saqarTvelo 2003-2012” , saer-

TaSoriso gamWirvaloba - saqarTvelo, 2013.  wignis eleqtronuli 

versia xelmisawvdomia Semdeg veb-gverdze:  http://www.transparency.ge  
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zonebSi daregistrirebul kompaniebs mauwyeblis li-

cenziis flobas ukrZalavs da aseve iTvaliswinebs mau-

wyebelTa Semosavlebis gamWirvalobas. kanonSi Sesuli 

cvlilebebis mixedviT, komunikaciebis maregulirebeli 

komisia valdebuli gaxda Tavis vebgverdze gamoaqveynos 

licenziis mflobelTa Sesaxeb informacia. kanonproeqti 

aseve avaldebulebs televiziebs TavianTi vebgverdebis 

meSveobiT sajaro gaxadon mflobelebis vinaoba. aRsan-

iSnavia, rom kanonis amoqmedebis vadebisaTvis TiTqmis 

yvela kerZo erovnulma mauwyebelma Seicvala mflobeli, 

da ofSorul zonebSi daregistrirebuli ucnobi kom-

paniebis magivrad, es televiziebi (`imedi~, `rusTavi2~) 

kerZo, sazogadoebisaTvis naklebad nacnobi pirebis 

mflobelobaSi gadavidnen. 

axalma regulirebebma ver uzrunvelyo is, rom wi-

nasaarCevno periodSi, ukve 2012 wlis gazafxulisaTvis, 

saqarTveloSi mauwyebeli televiziebi naklebad polari-

zebulni yofiliyvnen. realurad sruliad saqarTvelos 

dafarvis mqone erovnuli mauwyeblebi xelisuflebis 

mxardamWerTa Soris darCnen, maT Soris saqarTvelos 

sazogadoebrivi mauwyebelic, romelic saxelmwifo 

biujetidan finansdeba da sazogadoebrivi sameTvaly-

ureo sabWos saSualebiT imarTeba. 2011-2012 ww. frid-

om hausis (Freedom House), damoukidebeli saerTaSoriso 

organizaciis mier Catarebuli kvlevis Tanaxmad, ro-

melic msoflioSi mediis Tavisuflebis indeqss ikvlevs, 

sazogadoebrivi mauwyeblis saqmianoba Sefasda, rogorc 

„mikerZoebuli, mTavrobis momxre“ da „politizebuli da 

partiuli interesebis gamtarebeli“. fridom hausis an-

gariSis Tanaxmad, amave periodSi kerZo SezRuduli da-

farvis mqone televiziebi opozicias uWerdnen mxars.

2012 wels ganviTarebulma movlenebma daadastura, 

rom saqarTvelos mTavroba ar iyo mzad Seecvala media 

politika, man gaagrZela mcdeloba kontroli gaeZliere-

bina im sainformacio arxebze, romlebic pasuxismgeblebi 
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iyvnen miewodebinaT informacia sazogadoebisaTvis. 

saqarTvelos moqalaqeebis did nawils damatebiT wi-

nasaarCevno periodSi SeezRuda xelmisawvdomoba xelisu-

flebisadmi kritikulad ganwyobili televiziebis mimarT, 

radganac yvelaze popularulma da mravalricxovanma 

sakabelo operatorebma (romelTa mflobelebic xelisu-

flebis mxardamWerTa ricxvSi moiazreboda) uari Tqves 

opoziciuri arxebis translirebaze. arsebuli situa-

ciis sapasuxod 2012 wlis gazafxulze sazogadoebrivma 

organizaciebma da mediis Tavisuflebis sakiTxebze mo-

muSave damoukidebelma eqspertebma ucxoeli donori 

organizaciebis mxardaWeriT daiwyes farTomasStabiani 

kampania „es Sen gexeba.“ Tavisufali mediis mxardamWeri 

kampaniis popularobam da saerTaSoriso zewolam, ro-

melic iTxovda xelisuflebisgan „masT qeris“ da „masT 

oferis“ principebis SemoRebas, Sedegi gamoiRo, mauwye-

blobis kanonmdeblobaSi Sevida damatebiTi cvlilebebi. 

kerZod, 29 ivniss 2012 parlamentis mier saarCevno kanon-

mdeblobaSi Sevida norma, romelmac satelevizio saka-

belo mauwyeblebs daavaldebula gadaecaT arCevnebamde 

60 dRis manZilze yvela satelevizio arxi. cvlilebebis 

safuZvelze „silqneti“, „kavkasus tv“, „super tv“ da sxva 

sakabelo mauwyeblebi, romlebic manamde ar axdendnen 

opozicuri arxebis translirebas, iZulebulni gaxdnen 

uzrunveleyoT yvela, maT Soris yvela opoziciuri arx-

is translireba. miuxedavad miRebuli zomebisa da saqa-

rTvelos saarCevno procesSi mediis TavisuflebisaTvis 

ganxorcielebuli RonisZiebebisa, is sadamkvirveblo or-

ganizaciebi, romlebic winasaarCevno periodSi awarmoe-

bdnen mediis monitorings, ganagrZobdnen winasaarCevno 

garemos kritikul Sefasebas.

„reportiorebi sazRvrebis gareSes“ msoflioSi pre-

sis Tavisuflebis 2013 wlis angariSis Tanaxmad saqa-

rTvelos mieniWa me-100 adgili 178 qveyanas Soris. mag-

aliTisTvis, saqarTvelos regionulma partniorebma, 
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rogoricaa somxeT da moldova, bevrad ukeTesi Sefaseba 

daimsaxures (moldova 55-e da somxeTi 74-e adgili). an-

gariSSi aRniSnuli iyo, rom saqarTveloSi mediis md-

gomareoba xasiaTdeba „farTo media pluralizmiT da 

saxelmwifos mxridan SezRuduli cenzuriT, Tumca, mis 

winaSe kvlavac dgas gamowvevebi, romelic dakavSirebu-

lia mediis damoukideblobasTan da JurnalistebisaTvis 

samuSao garemos SeqmnasTan“. angariSSi aseve xazgasmuli 

iyo, rom „im qveynebSi, sadac SezRuduli mediis Tavisu-

flebis xarisxia, zedmetad polarizebuli garemos gamo 

Jurnalistebi xdebian samizne da maTze zemoqmedebas sx-

vadasxva gavlenis jgufebi cdiloben.“20

2012 wlis seqtemberSi ori cnobili saerTaSoriso 

organizaciis mier gamocemuli angariSebis mixedviT (ev-

ropuli sabWos saparlamento asamblea) (PACE) da evro-

paSi usafrTxoebisa da TanamSromlobis organizaciis 

(euTo) demokratiuli institutebis da adamianis ufle-

bebis ofisi (ODIHR), saqarTveloSi winasaarCevno mdgo-

mareoba 1 oqtombris 2012 saparlamento arCevnebamde 

Sefasda, rogorc „konkurentuli“, Tumca „polarize-

buli“. PACE miesalma „masT qeris“ regulaciebs, ramac 

gaaumjobesa media garemos pluralizmis xarisxi. euTos, 

demokratiuli institutebisa da adamianis uflebebis 

ofisis Sualeduri angariSi, romelmac 22 agvisto _ 5 

seqtembris periodi dafara, saqarTveloSi moqmedi mau-

wyeblebis saqmianobas afasebs, rogorc „polarizebuls 

politikuri Sexedulebebis mixedviT, [...] ar aqvT da-

moukidebeli saredaqcio politika“.21 

2012 w. 29 agvistos, aRmosavleT partniorobis samo-

qalaqo sazogadoebis forumis saqarTvelos erovnulma 

platformam, romelic Sedgeba qveyanaSi funqcioni-

20 Reporters Without Borders _ Freedom of the Press Worldwide 2013 http://
fr.rsf.org/IMG/pdf/classement_2013_gb-bd.pdf)

21 Central Asia Caucasus Institute, CACI Analyst, issue dated: 09/19/2012 
http://www.cacianalyst.org/?q=node/5843
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rebadi arasamTavrobo organizaciebisagan, gamoaqveyna 

gancxadeba winasaarCevno periodSi arsebuli media gare-

mos Sesaxeb. erTobliv gancxadebaSi, romelic momzadda 

qarTuli arasamTavrobo organizaciebis mier, saubaria 

imaze, rom miuxedavad media pluralizmis mxriv arse-

buli gaumjobesebuli mdgomareobisa, moqalaqeebisa 

da amomrCevelisTvis seriozul gamowvevad rCeba gan-

sxvavebuli informaciis mimarT Tanabari xelmisawvdo-

moba. amasTan, samoqalaqo seqtoris gancxadebiT, „masT 

qeris“ pirncipis SemoReba ar iyo sakmarisi sazogadoe-

brivi moTxovnebis dasakmayofileblad, radganac saka-

belo satelevizio servisebi ZiriTadad mxolod urban-

uli raionebisa da didi qalaqebisaTvisaa xelmisawvdomi. 

Sedegad, soflad mcxovrebi mosaxleobis umetesobisaT-

vis satelituri televizia rCeba erTaderT saSualebad 

miiRon informacia gansxvavebuli media saSualebebisagan, 

rac problemas qmnis xelisuflebisaTvis, romelsac aqvs 

valdebuleba daicvas soflad mcxovrebi moqalaqeebis 

konstituciuri uflebebi da Tavisuflebebi, maT Soris 

gamoxatvis Tavisuflebisa da informaciis Tavisuflad 

miRebis da gavrcelebis ufleba. 

samoqalaqo sazogadoebis forumis wevrebma aseve 

gamoxates wuxili imis Sesaxeb, rom Jurnalistebis mimarT 

xorcieldeboda Zaladoba, da profesiuli saqmianobisT-

vis xelis SeSla. maT mouwodes xelisuflebas, miiRon 

Sesabamisi zomebi da gamoiZion Jurnalistebis mimarT 

Zaladobis faqtebi, pasuxi agon moZaladeebma, rac moma-

valSi daicavs sazogadoebas msgavsi faqtebisagan.22 

marTlac, gasul wlebSi sazogadoeba da arasamTav-

robo organizaciebis warmomadgenlebi mudmivad ax-

senebdnen xelisuflebas, mieRo konkretuli zomebi da 

gaeumjobesebina mediis damoukideblobis mdgomareoba, 

22 http://www.eapnationalplatform.ge/admin/editor/uploads/fi les/gancxade-
bebi/National%20Platform%20-%20Statement%20-MEDIA-29.08.12.pdfaccessed 
on 5 April 2013
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dawvrilebiT yofiliyo Seswavlili Jurnalistebis wi-

naRmdeg ganxorcielebuli Zaladobis faqtebi, daesajaT 

damnaSaveebi. am procesis monawileebs kargad esmodaT 

mediis gavlenis mniSvneloba sazogadoebrivi azris Cam-

oyalibebis procesSi. es gansakuTrebiT relevanturia 

saqarTvelosaTvis, sadac televizia warmoadgens infor-

maciis miRebis ZiriTad wyaros. dedaqalaqSi mcxovrebi 

mosaxleobis daaxloebiT 80%-isa, da soflad mcxovrebi 

mosaxleobis 92%-isaTvis televizia warmoadgens infor-

maciis miRebis ZiriTad wyaros (suraTi 1). 2011 wels Cat-

arebuli imave kvlevis Tanaxmad, TbilisSi mcxovrebTa 

11% acxadebs, rom isini ZiriTad informacias interneti-

dan iReben.

sur 1: kavkasiis kvlevebis resursis centri,

media kvleva 2011, saqarTvelo.

informacia saqarTveloSi mimdinare movlenebis Sesaxeb. 

wyaro: kavkasiis kvlevebis resursis centri (CRRC) 2012,

media kvleva 2011

2011 wlis media kvlevis Sedegebi aseve aCvenebs, rom 

saqarTvelos mosaxleobis didi nawili kritikuladaa 

ganwyobili mediaSi arsebuli mdgomareobis mimarT. 
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saqarTvelos zrdasruli mosaxleobis daaxloebiT 42% 

aRniSnavs, rom qarTul mediaSi ar aris gamoxatvis Tavi-

sufleba daculi, xolo 34% fiqrobs, rom mediaSi aris 

daculi azris Tavisuflad gamoxatvis ufleba (25%-ma ar 

icis, an uars ambobs pasuxis gacemaze, ix. suraTi 2)

suraTi 2. gamoxatvis Tavisufleba qarTul mediaSi 

wyaro: kavkasiis kvlevebis resursis centri (CRRC) 2012, 

media kvleva 2011

aseT garemoSi internetis SeuzRudavi xelmisawvdo-

moba da onlain siaxleebis Tavisufali gavrceleba gan-

sakurebul mniSvnelobas iZens. interneti tradiciul 

medias da axali ambebis saagentoebs sTavazobs SesaZle-

blobas, Tavisuflad gaavrcelon informacia onlain 

reJimSi da Tavidan aicilon is xelovnuri barierebi, 

romelTa safuZvelzec fridom hausma saqarTvelo scno, 

rogorc „nawilobriv Tavisufali“ qveyana. 
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internetis Tavisuflebis xarisxi saqarTveloSi 

socialuri qselebis gamoyeneba saqarTveloSi Seuz-

Rudavia, xelisuflebis mxridan internetis cenzura ar 

xorcieldeba, ris gamoc `fridom hausma~ 2012 wels saqa-

rTvelos, internet Tavisuflebis xarisxis Seswavlisas, 

nawilobriv Tavisufalidan (2011 w.) sruliad Tavisufal 

qveynis xarisxis mianiWa. Sesabamisad, mosalodnelia, rom 

momavalSi tradiciuli mediis mxridan internet-teqnol-

ogiebis aqtiuri gamoyenebiT Semcirdeba sainformacio 

sivrcis SezRudvis SesaZleblobebi, amisaTvis ki, `fri-

dom hausis~ azriT, saWiroa Jurnalistebis, blogerebis, 

media saSualebebis redaqtorebis da ubralod, inter-

netisa da socialuri qselebis momxmareblebis kvali-

fikaciis amaRleba da onlain Cvevebis gaumjobeseba. 

„tradiciuli mediis mier vebis SesaZleblobebis gamoy-

enebas zRudavs Jurnalistebisa da redaqtorebis Sez-

Ruduli codna da Cvevebi, romelic relevanturi iqne-

boda saqarTveloSi onlain mediis gasaviTareblad“,23 _ 

aRniSnulia angariSSi. 

mniSvnelovania aRiniSnos, rom saqarTveloSi inter-

net blogerebis Tavisuflebis xarisxi sakmaod maRalia, 

radganac maT mimarT politikuri devnisa Tu zewolis 

faqtebi ar dasturdeba. miuxedavad amisa, internet 

sivrcis Tavisuflebis Temaze msjeloba aqtiurad mim-

dinareobda samoqalaqo sazogadoebaSi. 2011-2012 wlebSi 

yvelaze gaxmaurebuli sakiTxi exeboda sakonstitucio 

sasamarTlos mier ganxilul sarCels, romelic sasamarT-

loSi saqarTvelos axalgazrda iuristTa asociaciam 

saqarTvelos parlamentis winaaRmdeg 2011 wels Seita-

na. arasamTavrobo organizaciam gaasaCivra parlamentis 

mier miRebuli kanoni, operatiul-samZebro RonisZiebis 

ganxorcielebis Sesaxeb, romelic xelisuflebis war-

momadgenlebs aZlevda uflebas sasamarTlos nebarTvis 

23 http://www.freedomhouse.org/report/freedom-press/2012/georgia;
       http://www.freedomhouse.org/report/freedom-net/2012/georgia
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gareSe ewarmoebinaT globalur sainformacio qselSi 

(internetSi) _ Ria da daxuruli xasiaTs internet urT-

ierTobebze dakvirveba da maTi monitoringi.

kerZod, mosarCele mxare miiCnevda, rom gasaCivrebu-

li normis safuZvelze operatiul-samZebro RonisZiebis 

ganmaxorcielebel organos (pirs) SesaZlebloba hqonda 

sasamarTlos gadawyvetilebis gareSe ganexorcielebina 

dakvirveba daxuruli xasiaTis internet urTierTobe-

bze, rac saqarTvelos konstituciis me-20 muxliT ga-

rantirebuli piradi cxovrebis uflebis darRvevas war-

moadgens.

sadavo normis ganmartebis, misi sistemuri analizis 

safuZvelze, 2012 wlis 24 oqtombers sakonstitucio sa-

samarTlom daadgina, rom sadavo norma ar Seicavs piradi 

cxovrebis xelSeuxeblobis saTanado garantiebs da ar 

gamoricxavs operatiul-samZebro RonisZiebis ganmaxor-

cielebeli organos (piri) uflebamosilebas, sadavo nor-

maze dayrdnobiT, mosamarTlis brZanebis gareSe ganaxor-

cielos daxuruli internet urTierTobis monitoringi. 

saqarTvelos sakonstitucio sasamarTlos pirvelma ko-

legiam daakmayofila saqarTvelos axalgazrda iuristTa 

asociaciis sarCeli saqarTvelos parlamentis winaaRmdeg.

sasamarTlom yuradReba gaamaxvila im garemoebaze, 

rom saqarTvelos konstituciis me-20 muxliT daculi 

piradi cxovrebis uflebis SezRudvisTvis konstituci-

iT gaTvaliswinebul aucilebel winapirobas warmoadgens 

sasamarTlos gadawyvetilebis an gadaudebeli aucile-

blobis SemTxvevis arseboba. vinaidan sadavo norma ar 

iTvaliswinebda operatiul-samZebro RonisZiebis gansax-

orcieleblad sasamarTlos brZanebis arsebobis aucile-

blobas da amasTanave, igi ar warmoadgenda gadaudebel 

aucileblobas konstituciis miznebisTvis, sasamarTlom 

daadgina, rom igi ewinaaRmdegeboda saqarTvelos kon-

stituciis me-20 muxlis pirvel punqts.24

24 Constitutional Court: 
http://www.constcourt.ge/index.php?lang_id=ENG&sec_ id=6&info_id=1068 

accessed 15 April 2013
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amgvarad, 2012 wlis oqtombris saparlamento arCev-

nebamde mxolod ramdenime media organizacia awvdida 

saqarTvelos mosaxeleobas diversificirebul da poli-

tikurad neitralur informacias. am SedarebiT Tavisuf-

al wyaroebs Soris iyo interneti da ramdenime central-

uri da regionuli dafarvis arealis mqone kerZo gazeTi. 

aseTi beWduri saSualebebi, romelTac SedarebiT maRali 

saredaqcio damoukideblobis maCvenebeli hqondaT, xa-

siaTdebodnen Zalian SezRuduli brunviT (mosaxleobis 

2%). Semdegi Tavi aRwers, Tu ramdenad aqtiurad iyo saqa-

rTvelos mosaxleoba aqtiuri socialur mediaSi 2012 w. 

saparlamento arCevnebamde da saarCevno kampaniis dros. 

3.2. internetisa da socialuri mediis

xelmisawvdomoba saqarTveloSi 

oficialuri statistikis Tanaxmad saqarTvelos mo-

saxleoba 4,497,600 adamians Seadgens. 2012 wlis agvistoSi 

internets 1,300,000-ze meti momxmarebeli hyavda.25 saqa-

rTvelos komunikaciebis erovnuli komisiis monacemebis 

Tanaxmad procentulad yovelwliurad saqarTveloSi in-

ternet momxmarebelTa ricxvi 3-5% -iT izrdeba. Sesabam-

isad, Tu msgavsi tendencia gagrZeldeba, saqarTvelos 

ramdenime weli kidev dasWirdeba imisaTvis, rom inter-

net sivrcem sazogadoebriv ganwyobebsa da saqmianobaze 

mniSvnelovani gavlena moaxdinos. 

rogorc eqspertebi aRniSnaven, imisaTvis, rom inter-

net sainformacio sivrcis gamoyenebam sazogadoebrivi 

azris Camoyalibebaze zemoqmedeba moaxdinos da sazoga-

doebis CarTuloba gazardos, mosaxleobis daaxloebiT 

50%-ze mets unda hqondes internetze xelmisawvdomoba, 

25  Internet World statistics: Georgia. Available at : http://www.internetworld-
stats.com/asia.htm#ge (Retrieved 30 April 2013))
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es qmnis kritikul masas. dRes saqarTveloSi jer kidev 

sxva realobaa, 2010 wels internetis momxmareblebi sru-

li mosaxleobis daaxloebiT 29% Seadgenda.26

es monacemebi kargad esadageba internetis xelmom-

werTa Sesaxeb arsebul oficialur monacemebs, romlis 

Tanaxmadac qveyanaSi wlis manZilze daaxloebiT 100,000 

axali internet xelmomweri (individualuri an iurid-

iuli piri) registrirdeba. komunikaciebis erovnuli 

komisiis monacemebiT 2012 w daaxloebiT 429,228 inter-

net angariSi iyo gaxsnili saqarTveloSi (ix. cxrili 1).27 

cxrili 1: internet xelmomweri saqarTveloSi (2010-2012)

1 kvarta-

li 2010

1 kvarta-

li 2011

1 kvarta-

li 2012

DSL Technology 135,849 176,130 210,807

Fibre-Optic Technology 65,532 93,463 142,809

EVDO&CDMA Technology 33,345 55,789 61,672

Wi-Fi&WiMax Technology 3,679 6,917 13,443

Other Technology 1,041 809 497

239,446 333,108 429,228

 

wyaro: komunikaciebis erovnuli komisiis monacemebi

miuxedavad imisa, rom internetis momxmarebelTa 

ricxvi saqarTveloSi yoveldRiurad izrdeba, internets 

yovel dRe mosaxleobis sakmaod SezRuduli raodenoba 

xmarobs. es niSnavs, rom im adamianebis raodenobas, ro-

melic aqtiurobs socialur mediaSi, sakmaod mcirea. 

26 Internet World statistics: Georgia. Available at : http://www.internetworld-
stats.com/asia.htm#ge (Retrieved 30 April 2013))

27 Georgian National Communication Commission, “Statistical Data”, 22 
June 2012, http://www.gncc.ge/index.php?lang_id=ENG&sec_id=50623 accessed 5 
April 2013.
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rogorc kavkasiuri kvlevebis resursebis centris 

2012 wlis gamokvlevebi mowmobs (kavkasiis barometri, 

saqarTvelos 2011), saqarTvelos zrdasruli mosaxelo-

bis mxolod 25% iyenebs internets yoveldRe. jamSi, re-

spodentebis 49% acxadebs, rom arasodes usargebliaT 

internetiT, xolo 6% saerTod ar icis, ra aris inter-

neti (ix. suraTi 3).28

suraTi 3: internetis moxmarebis sixSire saqarTveloSi 2011w.

 

wyaro: kavkasiis kvlevebis resursis centri (CRRC),
kavkasiis barometri 2011

imave kvlevis Sedegebis Tanaxmad saqarTvelos zrdas-

ruli mosaxleobis daaxloebiT 34%-s aqvs regularuli 

SesaZlebloba gamoiyenos interneti. 2012 wlis oficial-

uri monacemebiT saqarTveloSi zrdasruli mosaxelobis 

raodenoba (18 wlis zemoT) 343300-ia.29 Sedegad, SeiZleba 

28 Caucasus Research Resource Centers.”2011 Caucasus Barometer”. Re-
trieved from http://www.crrccenters.org/caucasusbarometer/ on April15, 2012

29 National Statistics Offi ce in Georgia, GeoStat data 2012 http://www.geo-
stat.ge/?action=page&p_id=151&lang=geo
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davaskvnaT, rom jamSi, daaxloebiT 800,000 momxmarebeli 

regularulad iyenebs internets da daaxloebiT am ra-

odenobis naxevari mxolod xandaxan aTvalierebs/iyenebs 

internets (an kviraSi erTxel, an TveSi erTxel).

amasTan erTad, rogorc kavkasiuri kvlevebis 

resursebis centris 2012 wlis gamokvlevebi mowmobs (ka-

vkasiis barometri, saqarTvelos 2011) saqarTveloSi in-

ternetis yoveldRiuri momxmareblis 62% Seadgen s 18-

dan 35 wlamde kategoriis adamians, 35%-mde 36-55 wlamde 

asakisaa, xolo 3% ufro zeda asakis, rac miuTiTebs, rom 

ufrosi asakis mosaxleoba praqtikulad ar iyenebs in-

ternets da gaucxoebulia, amasTan, am adamianebis umrav-

lesobam arc icis mis Sesaxeb (ix. suraT 4).30 amas gar-

da, soflad mosaxle adamianebs aqvT Zalian SezRuduli 

internetis wvdoma, kvleva aCvenebs, rom internetis 

momxmarebelTa raodenoba soflad da raionebSi mniS-

vnelovnad dabalia urbanul dasaxlebebTan SedarebiT. 

regularul internet-momxmareblebs Soris (yovel 

dRe, kviraSi erTxel), romelic Seadgens saqarTvelos 

zrdasruli mosaxleobis 34%, 26% acxadebs, rom feis-

buqi maTi pirveli arCevania onlain saSualebebiT so-

cializaciis procesSi (ix. suraTi 5) es niSnavs, rom 

daaxloebiT 330,255 zrdasruli internet momxmarebeli 

feisbuqs xSirad stumrobs. 

amgvarad, internetis momxmarebeli saqarTvelos 

mosaxleobis im nawils warmoadgens, romelic kviraSi 

erTxel mainc Sedis internetSi, da umetesoba amaTgan 

swored socialur qselebs moixmars. feisbuqi yvelaze 

popularuli socialuri sivrcea saqarTveloSi da sakma-

od mimzidvel serviss sTavazobs momxmarebels. mis popu-

larizacias feisbuqis qarTul enaze moxmarebis SesaZle-

blobam Seuwyo xeli. 

30 Caucasus Research Resource Centers.”2011 Caucasus Barometer”. Re-
trieved from http://www.crrccenters.org/caucasusbarometer/ on April15, 2012
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suraTi 4: internetis moxmarebis sixSire momxmarebelTa

asakis mixedviT

wyaro: kavkasiis kvlevebis resursis centri (CRRC),
kavkasiis barometri 2011

suraTi 5: yvelaze xSirad gamoyenebuli onlain socialuri

aqtivoba _ feisbuqis moxmareba 

wyaro: kavkasiis kvlevebis resursis centri (CRRC),
kavkasiis barometri 2011
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zogadi oficialuri monacemebiT, ricxobrivad saqa-

rTveloSi feisbuqis momxmareblebis raodenoba 800000-

mdea, maTgan daaxloebiT 330255 momxmarebeli stumrobs 

feisbuqs regularulad, da axalgazrda moqalaqeebis 

76% acxadebs, rom feisbuqi aTi yvelaze sayvareli da 

xSirad gamoyenebuli internet saits Sorisaa, mxolod 

zrdasrul saSualis mosaxleobis 23% (36-55 wlamde asa-

kis) stumrobs feisbuqs yvelaze xSirad. (ix. suraTi 6) 

suraTi 6: yvelaze xSiri internet aqtivoba _

feisbuqis moxmareba asakis mixedviT:

wyaro: kavkasiis kvlevebis resursis centri (CRRC),
kavkasiis barometri 2011

zemoT aRwerili monacemebi saSualebas iZleva Cam-

oyalibdes zogadi warmodgena saSualo statistikuri 

qarTveli internet momxmareblis Sesaxeb. zogadad, sa-

Sualo statistikuri internet momxmarebeli moixmars 
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servisebis farTo arCevans. feisbuqis popularobis erT-

erTi yvelaze ZiriTadi mizezi isaa, rom socialuri qse-

li adaptirebulia qarTul enaze da advilad gamoiyeneba 

qarTveli momxmareblebis mier. Tumca, ufro zogadad, 

saqarTveloSi feisbuqis aqtiuri momxmareblebis ricxvi 

ar aris maRali. aseT aqtiuri momxmareblebi warmoad-

genen internetis momxmarebelTa mxolod mcirericxovan 

nawils, kerZod, daaxloebiT 251000 momxmarebeli aris 

18-35 asakis jgufidan da daaxloebiT 76000 _ 55 wlamde 

asakis jgufidan (ix suraTi 7). 

suraTi 7: internetis momxmareblebis SedarebiTi raodenoba 

wyaro: kavkasiis kvlevebis resursis centri (CRRC),
kavkasiis barometri 2011
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saqarTvelos zrdasruli mosaxleobis umravlesoba ra-

tom ar iyenebs internets (ix. suraTi 8). kvlevis Sede-

gebis mixedviT ZiriTadi mizezi isaa, rom mosaxleobis 

umravlesobas ar aqvs kompiuteris codna da masTan muS-

aobis gamocdileba. aseve, internetis xelmisawvdomoba 

kvlavac warmoadgens problemas bevri saqarTveloSi 

mcxovrebi pirisTvis, gansakuTrebiT maTTvis, vinc so-

flad da araurbanul dasaxlebebSi cxovrobs. 

suraTi 8: internetis argamoyenebis mizezebi

wyaro: kavkasiis kvlevebis resursis centri (CRRC),
kavkasiis barometri 2011
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momxmareblebs tviteris meSveobiT telefonze ufaso 

mesiji gaagzavnon. tviteris mTavari funqcia iyo tele-

fonze mibma, saqarTveloSi ki amis SesaZlebloba ar yo-

fila. amas isic emateboda, rom tviteri ar iyo qarTul 

SriftTan misadagebuli, ramac aseve Seaferxa am social-

uri qselis ganviTareba. 

saqarTveloSi tviteris popularobis maCvenebeli 

SeiZleba dadgindes 2012 w. oqtombris arCevnebis Sem-

deg yofili mmarTveli partiis lideris, saqarTvelos 

prezidentis, da misi mTavari politikuri oponentis, 

arCevnebis Semdeg ZalauflebaSi mosuli umravlesobis 

lideris tviteris gverdis SefasebiT. saqarTvelos pre-

zidents oficialuri gverdis tviterze mxolod 6,538 

mimdevari hyavda da is ZiriTadad inglisur enaze axl-

deboda, am periodisaTvis mxolod ramdenime tviti iyo 

qarTul enaze gavrcelebuli. 2012 wlis aprilSi prezi-

dents mxolod 760 tviti hqonda gamoqveynebuli da 59 

mimdevari hyavda. 

opoziciis liders tviteris oficialur gverdze 

22132 mimdevari hyavda, Tumca 2012 wlis noembris Semdeg, 

rac is premier-ministri gada, misi tvitebi ar ganaxle-

bula. premier-ministrs arCevnebamde 870-mde Setyo-

bineba hqonda gamoqveynebuli da ZiriTadad, inglisur 

enaze. politikuri liderebis msgavsi damokidebuleba 

miuTiTebs, rom arc prezidentis, da arc premier-min-

istris samizne tviteris mimdevrebSi saqarTvelos mo-

saxleobis farTo fenebi ara yofila, da Sesabamisad, 

isini ucxo enaze gamoqveynebuli tvitebiT ufro saqarT-

velos gareT arsebul sazogadoebis informirebas isax-

avdnen miznad.

eqspertTa azriT, 2010 _ 2011 wels dasruldeba soc.

qselebis formireba da saqarTveloSic mosalodneli 

araa, rom popularobiT feisbuqs romelime sxva social-

urma qselma gauswros. Sesabamisad, politikuri partiebi 

momavalSi feisbuqs sul ufro met yuradRebas dauTmo-
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ben. dResac, saqarTveloSi moqmed politikur partiebs 

romelime sxva socialur qsels, mainc feisbuqze aqti-

uroba urCevniaT. Tumca, warmodgenili kvlevis fargleb-

Si Catarebuli analizis safuZvelze SeiZleba davaskvnaT, 

rom partiebi srulyofilad ar iyeneben feisbuqis, da 

socialuri mediis potencials. yvela partias sWirdeba 

ganaviTaros da ganaxorcielos efeqtiani sainformacio 

politika da ukeTesad Seiswavlon Tu rogor gamoiyenon 

socialuri media ufro kargad. 
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4. politikuri partiebi internetSi 2012 w. 

saparlamento arCevnebis dros

dRes saqarTveloSi xelmisawvdomi socialuri qseli-

dan politikuri partiebi yvelaze kargad arian warmodge-

nili feisbuqze. amasTan, rogorc eqspertebi adastureben 

da rogorc kvlevis farglebSi Catarebuli monitoringi 

mowmobs, partiebi srulyofilad ver iyeneben social-

uri mediis SesaZleblobebs. politikuri partiebis mxri-

dan sainformacio politikis sworad warmarTvis SemTx-

vevaSi SesaZlebelia, partiebma warmatebulad gamoiyenon 

feisbuqi axalgazrdobis mosazidad. anu dafaron feis-

buqis momxmareblebis naxevaris mainc, 300-400 aTasiani 

auditoria. Tumca, am miznis misaRwevad partiebma ufro 

meti dro unda dauTmon feisbuqs da ufro seriozuli 

kampaniebi ganaxorcielon.

feisbuqi da socialuri qselebi Zalian kargi instru-

mentia imisaTvis, rom amomrCevlebs miswvde. tradiciuli 

media sul ufro da ufro naklebad mniSnelovani xde-

ba. socialur qselebs, da konkretulad feisbuqs Seu-

Zlia rogorc beWduri mediis, aseve satelevizio mauwye-

blobis mier gavrcelebuli informaciis alternatiuli 

wyaro gaxdes, rac gansakuTrebiT mniSvnelovania iseT 

qveynebSi, sadac mediis Tavisufleba izRudeba. 

amas garda, socialuri mediis daxmarebiT, anu feis-

buqis daxmarebiT, politikur partias SeuZlia gaavrce-

los konkretuli mesijebi, gaataros partiuli politika, 

warmarTos sakuTari saarCevno kampania, gauwios reklama 

sakuTar saqmianobas da miswvdes farTo auditorias. ama-

vdroulad, winasaarCevno periodSi politikur partiebs 

eZlevaT saSualeba operatiulad moaxdinon reagireba 

amomrCevlis problemebze. 

saarCevno procesSi aseve mniSvnelovania yvela mxar-

damWeris informireba da axali mxardamWerebis mozidva, 
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maTTan kavSiris SenarCuneba, gaaqtiureba, mobilizeba 

konkretuli iniciativis garSemo. am mxriv, ukukavSiris 

SesaZlebloba mniSvnelovani gansxvavebaa tradiciul 

da soc.medias Soris, romlis gamoyenebiT politikur 

partias aqvs SesaZlebloba axali ideebis testirebi-

saTvis. Tu arsebobs axali idea, dRis wesrigi, partias 

SeuZlia winaswar Seiswavlos ukukavSiri, mxardamWerebis 

mosazrebis gaTvaliswineba. Tu mowoneba mxardaWerebis 

mxriv didia, maSin SeiZleba ideis Semdgomi ganviTareba, 

gasajaroeba. magram Tu pirveli ukukavSiri cudia, ma-

Sin partias SeuZlia, aRar gaagrZelos ideaze muSaoba. 

es ukukavSiri, Tu warmatebiT aris gamoyenebuli, karg 

politikur barometradac gamodgeba da popularuli 

iniciativebis wamowyebis winapirobac SeiZleba gaxdes. 

feisbuqi politikuri saqmianobisas informaciis ufro 

swrafad gavrcelebas uwyobs xels, ufro pluralistur-

ia, da raRac TvalsazrisiT _ ufro iafic. amave dros, 

partias socialuri qselebis daxmarebiT SeuZlia aCve-

nos, rom is aqtiurad aris CarTuli sazogadoebriv da 

politikur cxovrebaSi, xazi gausvas sakuTar prior-

itetebs da zogad principebs. 

aseve, winasaarCevno kampaniis dros feisbuqis garda 

gansakuTrebiT mniSvnelovani xdeba blogerebis muSaoba. 

saarCevno blogebi mediis erTgvari formaa da is gan-

sakuTrebiT efeqtiania iseT qveynebSi, sadac politi-

kuri pluralizmi da presis Tavisufleba SezRudulia. 

blogebs da blogerebis mier gavrcelebul informacias 

SeuZlia gaarRvios SezRudvebi, ufro meti informacia 

gaavrcelos, vidre es satelevizio an beWdur medias 

SeuZlia, da gaxdes informaciis alternatiuli wyaro. 

blogebs SeuZliaT Seavson is TeTri laqebi sainfor-

macio sivrceSi, rasac tradiciuli media arasrulad 

faravs. amasTan, blogeri aZlevs mkiTxvels saSualebas 

anonimurad imsjelos politikur sakiTxebze, rac maT 

ar SeuZliaT gaakeTon aravirtualur sivrceSi. am mxriv 
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saarCevno blogebi da socialuri sivrcis gamoyeneba Sei-

Zleba gaxdes Jurnalisturi damoukideblobis, sityvis 

Tavisuflebis, xelisuflebis angariSvaldebulebis da 

aqtiuri samoqalaqo cnobierebis xelSemwyobi iaraRi. 

zemoTTqmulidan gamomdinare, cxadi xdeba, rom so-

cialur qselebSi sainformacio arxebis konkurenciaSi 

popularobis mosapoveblad partia regularulad unda 

awvdides informacias mimdevrebs, xolo arCevnebis pe-

riodSi farTomaStabiani kiberkampaniis SesaZleblobebi 

unda gamoiyenos.

2012 wlis 1 oqtombers saqarTveloSi saparlamento 

arCevnebi Catarda. warmodgenili naSromis momdevno 

TavebSi aRwerilia kvlevis Sedegebi, romelic Catarda 

2011-2012 wlebSi kvleviTma jgufma socialur qselebSi 

partiuli politikis aqtiurobis Temaze. kvlevis pirve-

ladi Sedegebi aRwers saqarTveloSi politikuri par-

tiebis aqtiurobas socialur sivrceSi da aanalizebs Se-

qmnili mdgomareobis mizezebsa da SesaZlo molodinebs 

2012 wlis saparlamento arCevnebisaTvis. 

4.1 politikuri partiebi feisbuqze

politikuri partiebis miznebis Seswavla da maTi 

aqtivobis kvleva feisbuqis gverdze miuTiTebs, rom 

politikuri partiebi apirebdnen sakuTari programebis 

wardgenas socialuri mediis da socialuri qselebis 

daxmarebiT. politikuri partiebis liderebis aqtivo-

bis intensivoba feisbuqze sakmaod maRali iyo saarCev-

no kampaniis periodSi da principSi, Tavad politikuri 

partiebis komunikaciis strategiebis mixedviT mimdin-

areobda. kvlevis SedegebiT gamoCnda, rom saqarTveloSi 

moqmed politikur partiebs urCevniaT maTi liderebis 

personaze da misi saqmianobis prezentaciaze gaamaxvilon 
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yuradReba, vidre Tavad partiebis politikur progra-

maze, ideologiasa an politikaze. aRniSnul liderebs 

aqvT personaluri gverdi feisbuqze, romlis saSuale-

biTac isini warmarTaven kampanias politikuri partiis 

saxeliT. es kidev erTxel adasturebs politikuri par-

tiebis mier warmoebuli politikis personalizaciis do-

nes. 

suraT 9: saqarTveloSi politikis personalizaciis

done maRalia (laiqebis raodenoba 18.09.2012)

amasTan, unda aRiniSnos, rom kvlevis periodSi par-

tia „qarTuli ocnebis“ feisbuq gverdi winasaarCevno pe-

riodSi ar iyo daregistrirebuli da kampania ZiriTadad 

mimdinareobda koalicia „qarTul ocnebaSi“ Semavali 

partiebis liderebis feisbuq gverdebidan. liderebis 

popularobis maCveneblis SedarebisaTvis me-9 suraTze 

mocemulia erTiani nacionaluri moZrobis partiuli 

gverdis da lideris feisbuq gverdze aRiSnuli „lai-

qebis“ raodenoba, aseve mTavari opoziciuri Zalis ko-

alicia „qarTuli ocnebis“ lideris feisbuq gverdze 
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„laiqebis“ raodenoba (ufro dawvrilebiT „laiqebis“ 

mniSvnelobaze, rogorc feisbuqis gverdis popularobis 

maCvenebeli, ixileT qvemoT).

msgavs tedenciebs aqvs adgili ukve damkvidrebul sa-

parlamento demokratiul qveynebSi, iseve, rogorc post 

sabWTa qveynebSi, rac sakmaod kargadaa aRwerili akade-

miur literaturaSi.31 am kvlevebis mixedviT saarCevno 

kampaniis xasiaTi da Tvisebebi, iseve, rogorc qveynis 

meTauris aRmasrulebeli xelisuflebis mier politi-

kis prezentaciis da mxardaWeris stili, mniSvnelovnad 

Seicvala 1950-iani da 1960-iani wlebis Semdgom.32 av-

torebi acxadeben, rom politikis personalizaciis 

Sedegebi mravalmxrivia da Zalian kompleqsuri. Tumca, 

am Sedegebze msjeloba kvlevis sagans ar warmoadgens, 

radganac is konkretulad swavlobs, Tu ramdenad SeZles 

saqarTvelos politikurma partiebma saarCevno kampaniis 

efeqtianad warmarTva maTi liderebis socialuri mediis 

gverdebis daxmarebiT 2012 wlis saparlamento arCevnebis 

dros. 

liderebs Soris yvelaze cnobili saxe politikur 

scenaze mixeil saakaSvili iyo, saqarTvelos prezidenti 

da erTiani nacionaluri moZraobis lideri. misi ZiriTa-

di oponenti, biZina ivaniSvili, koalicia „qarTuli 

ocnebis“ lideri, saarCevno wels Semovida politikur 

scenaze. orive liders hqondaT aqtiuri da kargad ad-

ministrirebuli feisbuq gverdi: Sinaarsi regularulad 

axldeboda, kampaniis farglebSi aqtivobebis Sesaxeb in-

formacia intensiurad qveyndeboda da fotoebic ibe-

Wdeboda, sxva politikuri liderebi _ irakli alasania 

31 McAllister, I. 1996. Leaders. In Comparing Democracies: Elections and 
Voting inGlobal Perspective, eds L. LeDuc, R. Niemi and P. Norris. Thousand Oaks, 
CA:Sage.

32 McAllister, I., The Personalization of Politics.A chapter prepared for Rus-
sell J. Dalton and Hans-Dieter Klingemann,editors,Oxford Handbook of Political Be-
havior, 2005
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(Tavisufali demokratiebis lideri), daviT gamyrel-

iZe (axali memarjveneebi), gubaz sanikiZe (erovnuli fo-

rumi) da zviad ZiZiguri (konservatuli partia) aseve 

flobdnen aqtiur feisbuq gverdebs. rogorc feisbuqis 

gverdebis monitoringma aCvena, is partiebi, romelTac 

mmarTvelobiT organoSi axalgazrdebiT dominirebdnen 

_ flobdnen informacias socialuri mediis dadebiTi 

momentebis da upiratesobis Sesaxeb. isini cdilobdnen, 

tradiciuli mediis SezRudvidan momdinare uaryofiTi 

Sedegebi daebalansebinaT socialuri qselebis da so-

cialuri mediis xelmisawvdomobis xarjze. im partiebis 

damokidebuleba, romelTa marTvaSi axalgazrduli frTa 

naklebad aqtiuri iyo, gansxvavdeboda. erTi-erTi poli-

tikosi acxadebs _ „Cven, axalgazrduli frTis warmomad-

genlebi, did dros vuTmobT socialur medias, radganac 

Cven vfiqrobT, rom es aris yvelaze moqnili da swrafi 

gza davamyaroT komunikacia axalgazrdobasTan.“33

sxva eqspertma, romelTanac Catarda CaRrmavebuli 

interviu kvlevis dros, aRniSna, rom saqarTveloSi moq-

medi politikuri partiebi amomrCevlis mier ganixileba 

ara rogorc organizaciebi, romelTac aqvT konkretuli 

ideologia da dRis wesrigi, aramed rogorc popularu-

li lideris garSemo gaerTianebuli jgufebi. saarCevno 

kampaniis dros „ZiriTadi bataliebi feisbuqSi ara par-

tiebis feisbuq-gverdebis meSveobiT, aramed uSualod 

personebis gverdze aqtiurobis xarjze xdeboda“.34

finansurad Zlier politikur partiebs aqvT SeuzRu-

davi xelmisawvdomoba yvela tradiciul media wyarosTan 

da erTian bazarze dominireben, rac damatebiT moti-

vacias uqmnis bevrad naklebi finansuri SesaZleblobis 

mqone politikur partiebs, rom dainteresdes social-

uri mediiT: 

33 Interview conducted with T.Z., male, 1 June 2012.
34 Interview conducted with K.S. male, 13 April 2013
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`[feisbuqi] aucilebelia ideebis gasavrceleblad, es 

gansakuTrebiT mniSvnelovania saqarTvelos konteqstSi. 

am qveyanaSi moqmedebs propagandis arxebi. [tradiciuli] 

media kontroldeba an xelisuflebis, an oligarqis mier. 

amgvarad, socialuri media gansakuTrebiT mniSvnelova-

nia sxva politikuri partiebisaTvis, rac exmarebaT maT 

gaavrcelon ideebi da miiRon gaziareba momxmareblebis 

mxridan.“35 is politikuri partiebi, romelTac aqvT 

tradiciul mediasTan SezRuduli xelmisawvdomoba, 

„cdiloben, gamoiyenon feisbuqi da SeinarCunon komuni-

kacia axalgazrdobasTan“.36 

kvlevis dros gamokiTxuli politikuri partiebis 

warmomadgenlebi acxadeben, rom politikur partiebSi 

ar aris miRebuli partiaSi gawevrianeba socialuri me-

diis daxmarebiT. ZiriTadad, politikaSi axalmosulebi 

TavianT gadawyvetilebas iReben saarCevno kampaniaSi 

maTi monawileobis safuZvelze. socialuri medias poli-

tikuri partiebi ufro metad iyeneben im mizniT, rom 

gaxsnan sakomunikacio arxebi farTo sazogadoebasTan da 

gaaZlieron kontaqtebi partiis wevrebs Soris.

politikuri partiis kampaniis Sesaxeb informacia 

igegmeba da vrceldeba ramdenime qselis administra-

toris daxmarebiT, romlebic partiul struqturebSi 

muSaoben. maTi umetesoba dakavebulia mxolod mimdin-

are siaxleebis da informaciis moZiebiT, fotoebisa da 

politikuri partiis RonisZiebebis Sesaxeb informaciis 

onlain reJimSi gamoqveynebiT, onlain preskonferen-

ciebis organizebiT, rac exmareba politikur liderebs 

gamoCndnen socialur mediaSi.37

bevri eqperti aRniSnavs, rom yvelaze saintereso 

feisbuq gverdi ekuTvnis yofil prezident saakaSvils 

da yofil premier-ministr ivaniSvils:

35 Interview conducted with G.G. male, 28 April 2012
36 Interview conducted with I.J., male, 1 May 2012.
37 Interview conducted with I.K., male 1 May, 2012
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„saakaSvilis feisbuqis gverdi gamorCeulia, isini 

[gverdis administratorebi] saukeTesod asruleben ma-

Tze dakisrebul funqcias: niusebis angariSi mudmivad 

ganaxlebad reJimSi muSaobs, feisbuqis gverdebze ideba 

fotoebi, misaloci werilebi prezidentis yvela mogzau-

robis Sesaxeb. ivaniSvilis koaliciam warmarTa klasikuri 

qarTuli saarCevno kampania, romelic fokusirebuli iyo 

mTavrobis Sesaxeb uaryofiT komentarebze [erTiani na-

cionaluri moZraoba]. magram isini ar saubrobdnen saku-

Tari gegmebis Sesaxeb, ras akeTebdnen. maT ar aages saa-

rCevno kampania sakuTar gegmebze, aramed xazi gausves 

moqmedi mTavrobis uaryofiT mxareebs. Cemi azriT, es 

Secdoma iyo. yvela partia uSvebda msgavs Secdomebs ga-

suli oci wlis manZilze.“38

radganac internet servisi sakmaod Zviria da saqa-

rTvelos soflad mcxovrebi mosaxleobisaTvis naklebad 

xelmisawvdomi, politikuri partiebi motivirebulni 

arian, rom warmarTon ufro aqtiuri kampania da daexma-

ron soflad mcxovreb mosaxleobas gaxdnen ufro aqti-

urebi socialur mediaSi, mobiluri momsaxurebis CaTv-

liT.

„Cven gvqvs proeqti, romelic gaswavlis, rogor moix-

maro Tanamedrove teqnologiebi da miiRo alternati-

uli informacia“ _ acxadebs erTi-erTi politikuri par-

tiis warmomadgeneli.39

amasTan erTad, politikuri partiis warmomadgenleb-

ma aRiares, rom mizezi, Tu ratom gaxdnen politikuri 

partiebi ufro aqtiurebi socialur mediaSi, isaa, rom 

politikur partiebs ucxoelma eqspertebma miawodes 

informacia socialuri mediis mniSvnelobis Sesaxeb da 

waaxalises, gamxdariyvnen ufro aqtiurebi socialur me-

diaSi. 

38 Interviuew conducted with S.L. male 2 June 2012.
39 Interview conducted with T.Z. mail, 1 June 2012.
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gasuli wlebis manZilze saqarTvelos megobari 

qveynebis donori organizaciebi aqtiurad muSaobdnen 

saqarTveloSi moqmedi politikur partiebis warmo-

madgenelTa unarebis gazrdaze. sxvadasxva donorebi, 

rogoricaa erovnul-demokratiuli instituti, saer-

TaSoriso respublikuri instituti da holandiis mra-

valpartiuli instituti, mxars uWerdnen saqarTveloSi 

demokratiuli institutebis mSeneblobis process, ro-

melic mimdinareobda evrokavSirisa da aSS saxelmwifo 

daxmarebis programebis farglebSi. rogorc Tavad do-

nori organizaciebis SefasebiT xdeba cnobili, ukve 

didi xania saqarTvelos politikuri partiebi ramdenime 

tipis gamowvevis winaSe dganan. am gamowvevebs Sorisaa 

mediis damoukideblobis SezRudva, finansebis mozidvis 

SezRuduli SesaZleblobebi. Sedegad, saqaTveloSi de-

mokratiuli procesebis mxardaWeris mizniT donori or-

ganizaciebi exmarebian politikur partiebs ganaviTaron 

struqturebi da SesaZleblobebi, rac miscems maT saSu-

alebas, gaaumjobeson performansi da efeqtianad ifunq-

cioniron. Sesabamisad, qarTvel politikosebs, sxvadasx-

va politikuri partiis warmomadgenlebs, axalgazrduli 

frTis warmomadgenlebs _ miecaT SesaZlebloba daes-

wron treningebs, seminarebs da diskusiebs, romelic or-

ganizebuli iyo donorebis mier da eZRvneboda social-

ur medias, blogs, qselur muSaobas. treningebis Semdeg 

praqtikulad yvela partiis warmomadgenels mieca saSu-

aleba mieRoT alternatiuli informacia da gamoexataT 

kritikuli mosazreba socialur mediaSi. 

qarTvelma politikosebma kvlevis dros micemul 

interviuebSi ganacxades, rom ukeTesi finansuri mx-

ardaWeris SemTxvevaSi, yvela politikuri partia dain-

teresdeboda daemyarebina ufro intensiuri da efeq-

turi kontaqti amomrCevelTan. faqtiurad, qarTuli 

kanonmdeblobis, da kerZod, „moqalaqeebis politikuri 

gaerTianebis Sesaxeb“ kanonis mixedviT, is politikuri 
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partia, romelic miiRebs xmebis garkveul raodenobas, 

sam sxvadasxva tipis finansur daxmarebas iRebs: 1) pirda-

piri dafinanseba saxelmwifo biujetidan; 2) unarebis ga-

Zlierebis daxmareba; 3) saarCevno kampaniis dros ufaso 

politikuri reklamis saSauleba.40

2008 wlis saparlamento arCevnebis Sedegebis mixed-

viT, erTianma nacionalurma moZraobam da qristian-

demokratiulma moZraobam 2012 wlis manZilze miiRes 

300,000 GEL (USD 180000), sxva politikurma partiebma mi-

iRes gacilebiT naklebi, aseve cnobilia, rom 2012 wlis 

ganmavlobaSi erTianma nacionalurma moZraobam miiRo 

13 ml larze meti _ saxelmwifo biujetidan da kerZo 

Semowirulobebis CaTvliT. Sesabamisi Tanxa qristian-

demokratebisaTvis iyo 961000 lari, xolo saqarTvelos 

leiboristuli partiisTvis _ 337000 lari.

„qarTuli ocnebis“ koaliciam, romelic 2012 wels 

Semovida politikur sivrceSi, 2012 wlis saarCevno kam-

paniaSi 6.2 ml lari daxarja. amgvarad, socialur medi-

aSi orma yvelaze aqtiurma politikurma partiam aseve 

warmarTa yvelaze ZviradRirebuli da farTo sazoga-

doebisaTvis xelmisawvdomi saarCevno kampania. erT-erT-

ma gamokiTxulma eqspertma ganacxada, rom „saakaSvils da 

ivaniSvils hyavdaT kargad anazRaurebadi konsultante-

bi, romlebic muSaobdnen ara mxolod saqarTvelos so-

cialuri qselebis bazarze, aramed isini (saakaSvili da 

ivaniSvili) ixdidnen didi raodenobiT Tanxas ucxour 

gazeTebSi mxardamWeri statiis gamosaqveyneblad“:41

„me vici, rom prezidentis gverdi [saakaSvilis feis-

buqi], daijerebT Tu ara, Zalian kargad muSaobs. maT 

Camoiyvanes ucxoeli eqspertebi, konsultantebi, rom-

lebmac, erTi mxriv, marTes saarCevno kampania da meore 

40 Transparency International Georgia, Financies of Political Parties 2012, 
April 2013. http://transparency.ge/sites/default/fi les/post_attachments/PF%20
ENG_0.pdf

41 Interview conducted with T.B. male, 30 May 2012.
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mxriv, moamzades am kampaniis strategiuli dagegmva. es 

ar aris aucilebeli saqarTveloSi, radganac Cven gvyavs 

sakmaod gamocdili xalxi, romelic gaakeTebda imave sa-

muSaos, rasac ucxoelebi akeTeben. magram CvenTan aris 

aseTi tendencia, endobi ufro ucxoels, vidre adgilo-

briv eqperts da es kargad muSaobs.42

4.2 politikuri partiebi internetSi 2012 w.

2012 wlis saparlmento arCevnebamde did xniT adre 

politikur partiebs sakuTari vebgverdebi hqondaT. ro-

gorc warmodgenili kvlevis farglebSi miRebuli Sede-

gebi mowmobs, 2012 wlis dasawyisisaTvis yvelaze ufro 

Zlieri politikuri partiebi flobdnen funqcionirebad 

vebgverdebs. imave periodSi mxolod erT ZiriTad da 

popularul partias, „qarTul ocnebas“, ar hqonda veb-

saiti, radganac is jer kidev ar iyo oficialurad reg-

istrirebuli (partia dafuZnda 2012 w. 9 aprils). 

kvlevis procesSi Seswavlili iyo vebsaitis fun-

qcionirebis rogorc aradinamiuri, aseve dinamiuri 

nawili. aradinamiuri nawilis Seswavlisas Sefasda, Tu 

ramdenad uzrunvelyofda partiis vebgverdi infor-

maciis miwodebas mxardamWerTa da amomrCevlebisaTvis 

(partiis ideologiuri platforma, misia, wesdeba, menej-

mentis struqtura, regionuli ofisebis, axali wevrebis 

rekruitirebis wesi, adamianuri resursebi, liderebis 

Sesaxeb informacia, partiis sabWos wevrebisa Tu admin-

istrirebis wesis Sesaxeb, partiis wevrebis Soris komuni-

kaciis uzrunvelyofa). 

vebsaitis daxmarebiT Seswavlili iyo, Tu rogori 

komunikaciis strategia aqvs partias arCeuli mxardam-

Werebsa da rigiT wevrebTan, ra donezea partiis mmarT-

42 Interview conductd with S.L., male 2 June 2012
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velobis gamWvirvaloba da Sida demokratia, zrunaven 

Tu ara politikuri liderebi, ganaviTaron politikuri 

programa da ganviTarebis strategia, gaaRrmavon partiis 

kvleviTi potenciali, ramdenad droulad reagirebs par-

tiuli elita mimdinare mwvave sakiTxebze, iseve rogorc 

cdilobs Tu ara miawodos informacia mkiTxvels mis 

damokidebulebaze fundamentur RirebulebiT TemebTan 

da problemur sakiTxebTan. 

vebsaitis dinamiuri nawilze dakvirvebisas mkvleva-

rebma Seiswavles ukukavSiris SesaZleblobis gaxsna momx-

mareblisaTvis, niusebis da blogebis, aseve podkastis, 

video da audio informaciis miwodebis SesaZlebloba, 

iseve rogorc momxmareblisaTvis Ria forumebSi monaw-

ileobis SeTavazeba, rac aseve mniSnelovania politikur 

procesSi aqtiurobisaTvis. 

partiul vebsaitebze ganTavsebuli informacia 

ZiriTadad statikuri aRmoCnda, ufro zogadi xasiaTisa, 

rac niSnavs imas, rom saitebze sWarbobda informacia, 

romelic xSir ganaxlebas ar saWiroebs. warmodgenili 

formati ar iyo sakmarisad informaciuli imisaTvis, 

rom partiebs Soris ideologiuri gansxvavebebi gamo-

Ceniliyo. saitebis ganaxleba xSirad ar xdeboda, rac 

metyvelebda imaze, rom vebsaiti mxardamWerebTan erT-

erTi mTavar komunikaciis saSualebad ar gamoiyeneboda. 

monitoringis periodSi yvela SerCeul partias hqonda 

feisbuqis gverdi gaxsnili, Tumca rogorc aRmoCnda, 

mxardamWerebTan ZiriTadi urTierToba mainc partiebis 

liderebis piradi feisbuq gverdidan mimdinareobda. 

rogorc monitoringis Sedegebidan irkveva, qar-

Tuli politikuri elita araa aqtiuri internetSi, da 

rogorc Cans, didad ar sargeblobs vebsaitis servise-

biT, radganac partiebis aqtiuroba vebsaitze sakmaod 

dabalia. miuxedavad imisa, rom qarTuli politikuri 

partiebis vebsaitebi sTavazobs momxmarebels SesaZle-

blobas, _ pirdapiri komunikacia daamyaron partiis 
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liderebsa Tu cnobil politikosebTan, mimarTon kiTx-

vebiT, moizidon mxardamWerebi da wevrebi: gaumyaron 

rwmena, rom dainteresebis SemTxvevaSi partia mzadaa 

axali wevrebi miiRos da maT konkretuli politikuri 

programa da miznebi SesTavazos, ormxrivi komunikaciis 

uzrunvelsayofad es ar aris sakmarisi. vebsaitebze ar 

Cans dainteresebul momxmarebelTan ukanaskneli komuni-

kaciis Sedegebi, ufro metic, rig SemTxvevebSi saerTod 

ar iZebneba ukukavSiris damyarebis saSualebebi. ZiriTa-

di sakomunikacio arxebi, romelsac partiebi sTavazo-

ben momxmareblebs _ esaa ofisis zogadi eleqtronuli 

fosta an telefoni, saidanac Znelia garkveva _ visTan 

unde moxdes momxmareblebis komunikacia.

mmarTveli partiis _ erTiani nacionaluri moZrao-

bis magaliTidan Cans, rom vebgverdze komunikacia ufro 

calmxrivia. xSiria, rodesac momxmarebeli agzavnis 

milocvebs, magram konkretul sakiTxebze da Txovnebze 

ukukavSiri ar Cans. 

sustia momxmareblis monawileoba aseve internet-

gamokiTxvebSi, romelic vebsaitis Semadgenel nawils 

warmoadgens. magaliTad 2012 w. TebervalSi saqarTvelos 

leiboristul partiis vebsaitze gamoqveynebul gamok-

iTxvaSi „mogwonT partiis axali vebgverdi?“ _ monawi-

leTa raodenoba sul 900 kacamde iyo, maTgan 712 upasuxa 

diax, da „ara“ _ 160-ma (17.5%) adamianma, `miWirs pasuxis 

gacema~ _ 42-ma (4.6%). am gamokiTxvebidan Cans, rom Ta-

vad partiis wevrebmac ki srulyofilad ar miiRes monaw-

ileoba am gamokiTxvaSi da rom partiuli elita nakleb 

yuradRebas uTmobs sazogadoebasTan urTierTobis ms-

gavs saSualebebs. erovnulma forumma momxmareblebs/

gamokiTxulebs SeTavazes kiTxva, `unda Seicvalos Tu 

ara saarCevno kanonmdebloba?“ gamokiTxulTa 92%-ma 

upasuxa, rom unda Seicvalos, (1542 pasuxi) da mxolod 

6%-ma (97) ver dainaxa amis aucilebloba. raodenobrivad 

1000-1500 adamianis monawileoba msgavs gamokiTxvebSi sak-
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maod dabali maCvenebelia. Tu imasac gaviTvaliswinebT, 

rom msgavsi iniciativebi ZiriTadad droSi SeuzRudavia 

da Tveebis manZilze SeiZleba mimdinareobdes. realu-

rad es maCvenebeli axlosaa im adamianTa raodenobasTan, 

romelsac aqvs kaSiri partiasTan, romelic dakvirvebiT 

ecnoba politikuri partiis vebsaitis Sinaarss, warmoad-

gens mis an politikuri oponentis mxardamWers da cdi-

lobs sakuTari wvlili Seitanos partiis saqmianobaSi. 

monitoringma aCvena, rom aTidan oTxi partia 

sTavazobs momxmarebels vebgverdis saSualebiT par-

tiaSi gasawevrianeblad anketa Seevson. Tumca, sxva da-

narCen SemTxvevaSi msgavsi SeTavazebebic ar arsebobda. 

vebsaitis saSualebiT partiaSi gawevrianebis SeTavaze-

ba hqondaT erovnul forums, Tavisufal demokratebs, 

leiboristebs da qristian-demokratebs.

aseve, mniSnelovania aRiniSnos, rom politikuri 

partiebi naklebad interesdebian gamoaqveynon informa-

cia imis Sesaxeb, Tu ramdeni mnaxveli hyavs saits, rac 

miuTiTebs imazec, rom isini bolomde ar arian kmayo-

filni mnaxvelTa raodenobiT da rom ar surT konkuren-

ciaSi Sevidnen sxva partiebTan. im periodisaTvis yvelaze 

popularul mmarTvel partias _ erTian nacionalur moZ-

raobas aseve ar hqonda gamoqveynebuli saitis mnaxvelTa 

raodenoba. 

mmarTveli partia, iseve, rogorc yvela sxva danar-

Ceni, ar aqveynebs informacias partiis wevrebis raode-

nobis Sesaxeb, an partiis mxardamWerebis Sesaxeb qalaq-

Si, dedaqalaqSi, regionebis mixedviT. Tumca, vebsaitze 

gamoqveynebuli informaciis mixedviT erTiani nacio-

naluri moZraoba gamoirCeva sxva partiebisagan saitze 

warmoCenili institucionalizaciis doniT, radganac 

saitze gadmocemulia partiis regionaluri orga-

nizaciebis liderebis/Tavmjdomareebis vinaoba (CamonaT-

vali municipalitetebis/qalaqebis miTiTebiT). aseve aq 

aris regionebis interaqtiuli ruka regionuli ofisebis 
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misamarTebiT. regionebSi warmomadgenlobebis aRwera da 

miTiTeba aseve moiZebneba, leiboristebis, memarjvenee-

bis vebsaitze. Tumca, es Sedegebi metyvelebs imaze, rom 

saqarTveloSi moqmedi politikuri partiebi jerovnad 

ar iyeneben komunikaciis teqnologiebs damatebiTi mx-

ardamWerebis mozidvis mizniT. codnisa da finansuri 

resursebis deficiti xels uSlis maT gaafarToon parti-

uli struqturebi regionSi da daafuZnon axali ofisebi, 

rac xels Seuwyobda maTi mudmivis sakomunikacio arxebis 

moqmedebas regionSi. 

partiebi aseve ar cdilobdnen partiis Semowirulo-

bebis procesi gaexadaT ufro gamWvirvale vebsaitis dax-

marebiT. kvlevis procesSi vebsaitebi am mimarTulebiT 

bevr informacias ar Seicavdnen. erTiani nacionaluri 

moZraobis saitze warmodgenilia Semomwirvel kompani-

aTa nusxa, sadac miTiTebulia saxelwodeba, misamarTi da 

Semowirulobis raodenoba. msgavsi informacia ganTavse-

buli iyo aseve qristian-demokratebis vebsaitze, Tumca, 

sxva partiebi msgavs informacias ar aqveyneben. aRsan-

iSnavia, rom partiebis finansuri deklaraciebi xelmi-

sawvdomia qarTuli sazogadoebisaTvis, es monacemebi 

ukanaskneli wlebis manZilze internetSi yovelwliurad 

qveyndeba da Riaa yvela dainteresebuli mxarisaTvis. 

Tumca, sakuTar vebsaitze maT yvela partia ar aqveynebs. 

magaliTad, 2012 wels (agvisto-seqtembris gamoklebiT) 

saarCevno koalicia „qarTul ocnebaSi“ Semavalma eqvs-

ma partiam saerTo jamSi 4 milion 607 aTasamde laris 

Semosavali miiRo; erTianma nacionalurma moZraobam _ 

13 milion 434 aTasi lari; qristian-demokratiulma moZ-

raobam _ 961 aTasi lari; saqarTvelos leiboristulma 

partiam ki _ 337 aTasi lari. politikuri partiebi Se-

mosavlis udides nawils saxelmwifo dafinansebisa da 

Semowirulobebis saxiT iRebdnen43 (SedarebisaTvis, 2012 

43 „saerTaSoriso gamWvirvaloba – saqarTvelo” . „politikuri 
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wlis saqarTvelos biujeti daaxloebiT 7 mlrd lari (4.3 

mlrd dolari) xolo mSp 26.1 mlrd laria). 2012 wels 

(agvisto-seqtembris gamoklebiT) „qarTul ocnebaSi“ 

Semavalma eqvsma partiam saerTo jamSi 6 milion 200 aTa-

si laris xarji gaswia; erTianma nacionalurma moZrao-

bam _ 3 milion 500 aTasi lari; qristian-demokratiulma 

moZraobam _ 750 aTasi lari; saqarTvelos leiboris-

tulma partiam ki _ 250 aTasi lari. partiebs xarjebis 

tipologiis mixedviT ganawileba diversificirebuli 

aqvT. maTi xarjebis ZiriTadi wili ofisisa da komuni-

kaciis xarjebze, reklamis xarjsa da Sromis anazRaure-

baze modioda. politikuri gaerTianebebi yvelaze mets, 

saSualod 81% satelevizio reklamisaTvis xarjavdnen, 

xolo yvelaze naklebs _ internet reklamaze. internet 

reklama mxolod orma partiam gamoiyena, isic Zalian 

mcire odenobiT.44 es monacemebi miuTiTebs, rom poli-

tikuri partiebi ar aqceven yuradRebas maT aqtivobebs 

internetSi da ar fiqroben, rom onlain reklamebi maT-

Tvis mniSvnelovania. ramdenime cnobili politikosis 

gancxadebis Tanaxmad, internetis xelmisawvdomoba saqa-

rTveloSi jer kidev Zalian SezRudulia, rac aZlevs 

maT uflebas didi yuradReba ar dauTmon internet ko-

munikaciebs (ix. suraTi 9). 

iseve, rogorc sxva partiebis saitebi, erTiani na-

cionaluri moZraobis saitic ar iZleva saSualebas sru-

lyofili warmodgena Seiqmnas partiis ideologiis Ses-

axeb, romelic dokumentis saxiT iqneboda mocemuli. 

saitze warmodgenilia misia da miznebi _ sadac zogadi 

saxis debulebebia CamoTvlili, Tumca, ar moipoveba 

erTiani politikis ganmsazRvreli dokumenti, romlis 

partiebis finansebi 2012 wels“, 12 aprili 2012 . http://transparency.ge/
post/report/akhali-angarishshi-politikuri-partiebis-fi nansebi-12-4-13

44 „saerTaSoriso gamWvirvaloba – saqarTvelo” . „politikuri 

partiebis finansebi 2012 wels“, 12 aprili 2012 . http://transparency.ge/
post/report/akhali-angarishshi-politikuri-partiebis-fi nansebi-12-4-13
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safuZvelze SesaZlebeli iqneboda partiis ideologi-

aze saubari, iseve rogorc ganisazRvreboda politikuri 

programa sxvadasxva seqtoruli mimarTulebebiT. zoga-

dad, partiebs Soris ideologiuri gansxvaveba im infor-

maciis safuZvelze, romelic vebsaitebzea ganTavsebuli, 

ar ikveTeba. sxva partiebidan, romelTac seqtoruli 

politikuri programebidan ramdenime mimarTuleba mainc 

aqvT gansazRvruli, gamoirCeva Tavisufali demokrate-

bi, romelTa prioritetebad seqtoruli programebidan 

gamoikveTa saerTaSoriso, ekonomikuri da saganmanaTle-

blo mimarTulebebi. aseve, respublikuri partia warmod-

genil partiebs Soris erTaderTia, romelic aqveynebs 

2008 wlis saparlamento arCevnebisaTvis momzadebul 

saarCevno programas, aseve 2006 wlis politikis doku-

ments `respublikuri arCevani.~ aRniSnuli dakvirveba 

srul TanxmobaSi modis araerT kvlevasTan, romelic 

Catarda gasul wlebSi saqarTveloSi da romelTa Tanax-

madac politikis winadadebebis Camoyalibeba politikuri 

partiebis prioritets namdvilad ar warmoadgens da rom 

am mimarTulebiT muSaoba partiebSi araTanmimdevruli 

da moklevadiania, maT Soris mmarTveli partiis poli-

tikur gundSic: `imis magivrad, rom politikuri pro-

gramis Camoyalibebaze sistematurad imuSaon, partiebi 

am mxriv mxolod winasaarCevnod aqtiurdebian. amrigad, 

politikuri programebis safuZvliani damuSavebis (da 

saarCevnod gadamuSavebis da detalizaciis) nacvlad, ar-

sebobs winasaarCevno, naCqarevi politikuri ganacxadebis 

tendencia“.45

sainteresoa partiebis vebsaitebze politikuri Si-

naarsis mqone informaciis ganxilva konkurentuli 

politikuri partiebis SefasebebTan mimarTebaSi. partia-

Ta umetesoba Tavs ikavebs mowodebebi aagos konkurent 

45 Dunbar, William ad Svanidze Mikheil, 2012. Policy Development in Geor-
gian Political Parties and NGOs. NIMD publication. 
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politikur subieqtebsa da mTavrobis negatiur kri-

tikaze. msgavsi negativze agebuli politika Cans lei-

boristuli partiis da axali memarjveneebis vebsaite-

bidan, sadac mocemulia umetesad negatiuri Sefasebebi 

konkurenti partiebis da mTavrobis mimarT, da sadac 

rTulia partiis sakuTari politikuri arCevanis, poli-

tikuri programis gansazRvra. social-demokratiuli 

partiis mimarTvebidan da gancxadebebidan Cans, rom moZ-

raoba xSir SemTxvevaSi arsebulis kritikis safuZvelze 

agebs partiul diskurss, Tumca, amas ar SeiZleba vu-

wodoT gamokveTilad/mwvaved negatiuri. partiis mier 

gakeTebuli mimarTvebisa da gancxadebebidan Cans, rom 

partia cdilobs sakuTari politikuri arCevani gaakeTos 

da problemebze reagirebis sakuTar modeli SesTavazos 

mxardamWerebs. aseve, is partiebi, romlebic saxelmwifo 

politikis gansxvavebul Temebze msjeloben (respub-

likelebi, Tavisufali demokratebi), ageben politikur 

diskurss rogorc pozitivze, aseve negativze. aRniSnuli 

tendenciebidan ikveTeba, rom rac ufro radikaluria 

partia, miT ufro naklebadaa is orientirebuli saku-

Tari politikis Camoyalibebisa da programis wardgenaze 

da mxolod negativze _ arsebulis uaryofaze agebs par-

tiul politikas. rac Seexeba ufro zomier partiebs, 

romelTa Sorisac moxvdnen respublikelebi, Tavisufa-

li demokratebi, qristian-demokratebi, _ maT vebsaite-

bze politikis dokumentebi warmodgeneli iyo ramdenime 

mimarTulebiT (ZiriTadad ekonomika, biznesi, ganaTleba, 

soflis meurneoba).

vebsaitebis saSualebiT SeuZlebelia gairkves, romel 

kvleviT jgufTan TanamSromlobs esa Tu is partia da ra 

kvleviT resursebs iyeneben isini partiuli strategiis 

Camosayalibeblad. arc erT vebsaitze ar devs infor-

macia im kvleviTi proeqtebisa da mkvlevarebis jgufis 

Sesaxeb, romelic moemsaxureboda partiis saqmianobas. iq 

arc cnobili saerTaSoriso organizaciebis mier Catare-
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buli socialogiuri kvlevis Sedegebi ar aris asaxuli, 

rac erTgvarad adasturebs mosazrebas imis Sesaxeb, rom 

politikuri partiebi ar floben stabilur resursebs 

kvlevebis mxardasaWerad.

suraTi 10: politikuri partiebis xarjebi reklamebis

specifikuri tipis mixedviT

wyaro: politikuri partiebis finansebi 2012. saerTaSoriso 

gamWvirvaloba _ saqarTvelo, angariSi 2013. 

amgvarad, 2012 wlis dasawyisSi TiTqmis yvela aq-

tiur politikuri partias hqonda sakuTari vebgverdi, 

Tumca, maTze ganTavsebuli informaciis mixedviT rTu-

lia saubari romeli maTgani xasiaTdeboda finansuri da 

instituciuri mdgradobis maRali doniT. yvela saitis 

Sinaarsi ZiriTadad statikur da zogad informacias 

warmoadgenda, romelic ar iZleoda saSualebas gansaz-

Rvruliyo partiuli ideologia.
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4.3 politikuri blogi

feisbuqTan erTad politikuri blogi (blogingi) 

aseve mniSvnelovani internet-saSualebaa, romelic Sei-

Zleba qarTul politikuri sivrceSi efeqturad iyos 

gamoyenebuli. eleqtronuli blogebi SeiZleba ganxil-

uli iyos rogorc socialuri mediis erT-erTi forma, 

romel gansakuTrebiT efeqtiania iseT qveynebSi, sadac 

politikuri pluralizmi da media damoukidebloba Sez-

Rudulia. blogerebs SeuZliaT gverdi auaron qveyanaSi 

dawesebul media SezRudvebs da presisa da televiziebis 

mier gadacemul axal ambebze ufro meti informacia Ses-

Tavazon momxmarebels. am SemTxvevaSi blogebi gadaiqceva 

informaciis alternatiul wyarod. blogebi sTavazoben 

momxmarebels informacias, romelsac tradiciuli media 

ar faravs. amasTan, blogebi iZleva saSualebas poli-

tikuri procesebi Seafasos da kritikulad ganixilos 

anonimurma avtorma. am mxriv, eleqtronuli blogebi da 

socialuri media efeqturi instrumentia Jurnalisturi 

damoukideblobis uzrunvelyofisaTvis, gamoxatvis Ta-

visuflebis dasacavad, iseve rogor mTavrobis angariS-

valdebulebis gasazrdelad an aqtiuri moqalaqis monaw-

ileobis donis asamaRleblad.

sanam saqarTveloSi saparlamento saarCevno kampania 

daiwyeboda, mxolod ramdenime politikuri partiis cno-

bili saxe Tu iyos warmodgenili blogerebs Soris. 2012 

wlis TebervalSi eqspertebi iziarebdnen mosazrebas, 

rom blogi mniSvnelovani instrumentia opoziciisaTvis 

mosalodnel saarCevno kampaniaSi mmarTvel partiasTan, 

nacionalur moZraobasTan brZolaSi.

socialur mediaSi araerTi aqtiuri monawilis az-

riT, winasaarCevnod saqarTveloSi Seqmnili realobidan 

gamomdinare politikur opozicias, maT Soris axlad 

Seqmnil politikuri erTeuls, „qarTul ocnebasac“ ki, 

ar dasWirda blogerebis daqiraveba partiuli miznebis 
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gansaxorcieleblad, radganac isedac, qarTul kiber-

sivrceSi momuSave blogerebi opoziciuri partiebis 

mraval Tvalsazriss iziarebdnen: 

„..bevri axalgazrda, visac aqvs blogi, exmianeba 

(opoziciis) amocanebs da Sexedulebebs. blogerebis um-

ravlesoba aprotestebs nacionalur moZraobas, is Sei-

Zleba ar iyos konkretulad romelime partiis mxardam-

Weri, magram didi protesti aqvs am xelisuflebisadmi.“46 

amitom, Tavad partiebic naklebad iyvnen dainterese-

bulni winasaarCevno periodSi sakuTari interesebisTvis 

gamoeyenebinaT qarTveli blogerebi. 

kvlevis dros gamokiTxuli eqspertebi adas-

turebdnen, rom xelisuflebac naklebad iyenebda 

politikur blogs sakuTari politikis mxardasaWerad, 

radganac is zedmetad iyo orientirebuli tradiciul 

satelevizio sivrceSi piarkampaniis warmoebaze. 

socialuri mediis yvelaze momxibvleli maxasiaTe-

beli dialogis SesaZleblobaa, sadac bevri adamiani 

SeiZleba CaerTos, da mosazreba, romelic warmatebulad 

dasabuTdeba, realurad Rirebuli iqneba, radganac bevr 

gamowvevas gauZlo. kvlevis dros gamokiTxuli eqsperti 

acxadebs, rom msgavs dinamikas saqarTveloSi ar aqvs adg-

ili, Tumca dasavleTis demokratiul qveynebSi da aSS-Si 

es miRebuli praqtikaa. „aq saukeTeso kampaniebi social-

ur qselebSi mimdinareobs da masSi mravali adamiania 

CarTuli: „[saqarTveloSi] mTavroba wuxs da nerviulobs 

imaze, rac iTqva, da opoziciuri partiebma ar ician ro-

gor warmarTon dialogi, saubari, Tundac es kargi da 

momgebiani ideis garSemo iyos, isini darwmunebulebi ar 

arian.“47

sxvadasxva SefasebebiT, saqarTveloSi blogerebis 

ricxvi maqsimum 50 adamiania. qarTul blogsivrceSi arc 

46 interviu Catarda T.z.–Tan, mamakaci, 01.06.2012,

47 Interview conducted with M.M, male, 04.05.2012

67



ise bevrni arian, Tanac, Tavs ikaveben romelime politi-

kur partiasTan asocirebisgan, blogerebi cdiloben da-

moukideblad moaxdinon pozicionireba, radgan aranairi 

garantia ar aqvT, vin iqneba xelisuflebaSi xval. isini, 

ZiriTadad mzad arian raRac momentSi opozicias dauW-

eron mxari, xolo raRac momentSi xelisuflebas, rac 

daexmareba maT SeinarCunon damoukidebloba. 

am blogerTagan gansakuTrebiT popularulia sul 

ramdenime, sami-oTxi blogeri. Zvel blogerTagan ram-

denimem migracia moaxdina komerciul struqturebSi, 

kerZo bankebSi an marketingul kompaniebSi. isini gaxd-

nen socialurad aqtiuri piar menejerebi, marketolo-

gebi biznes kompaniebSi, Tumca politikuri partiebis 

mxridan daintereseba ar yofila, rom blogerebi par-

tiuli interesebis samsaxurSi miewviaT. saqarTveloSi 

moqmedi partiebi, eqspertTa azriT, „cudad iyeneben 

resurss48 da am mxriv politikosebs daxmareba ar uTxo-

viaT (blogerebisaTvis)“ _ acxadebs saqarTveloSi blog-

sivrceSi wlebis manZilze aqtiurad moqmedi piri.49

saqarTveloSi moqmedi ucxoeli damkvirveblebic 

acxadeben, rom politikuri partiebi blogerebs xSirad 

ar iyeneben. maTi azriT, saqarTvelos mezobel qveyanaSi, 

azerbaijanSi, sadac araerTi blogeri aRmoCnda xelisu-

flebisgan politikuri devnis msxverpli, „..ufro aqti-

uroben blogerebi anu blogebi aqvT politikaze, vidre 

saqarTveloSi“.50

xelisuflebis mxridan blogerebis mimarT msgavsi 

daintereseba arsebobda, xelisuflebis warmomadgenle-

bi _ ministrebi, premier-ministri, parlamentis Tavmj-

domare Tu sxv, xvdebodnen blogerebs, magaliTad: goga 

xaCiZe, nika gilauri, vera qobalia. Sexvedrebi, gamok-

iTxul eqspertTa azriT da Tavad blogerTa SefasebiT, 

48 Interview conducted with S.L. male, 2 June 2012.
49 Interview conducted with D.K., female, 24 April 2012.
50 Interview conducted with L.A. female, 02.10.2012
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maT keTilganwyobis mosapoveblad moewyo.

„saxelmwifo institutebma ramdenime Sexvedra 

moawyves blogerebTan, rodesac ministrebma, guberna-

torebma, ZiriTadad saministrom da parlamentma, moin-

doma, rom blogerebs gaekeTebinaT statiebi. es ar iyo 

dakveTili statiebi, es iyo Sexvedris gaSuqeba. magram 

partiebs aseTi rame arasdros ar gaukeTebiaT.”51

xelisuflebis warmomadgenlebis mxridan msgavsi ti-

pis daintereseba sazogadoebaSi aRqmuli iyo rogorc 

mmarTveli partiis mier socialuri mediis SesaZle-

blobebis gamoyenebis faqti. aseTi aqtivobebi, araerTi 

gamokiTxuli eqpertis azriT, mxolod da mxolod xe-

lisuflebis, amave dros, mmarTveli politikuri partiis 

piarkampaniis nawili iyo. am SemTxvevaSi partiuli da sax-

elmwifo interesebis aRrevas aqvs adgili.

„yvelaze maRali donis Sexvedra, romlebic blogerebs 

hqondaT, iyo premier ministrTan. is 20 blogers Sexvda, 

maT SekiTxvebs pasuxebi gasca, ori saaTi gagrZelda Sex-

vedra, am 20-dan daaxloebiT 19-ma dawera Tavis blogze 

im sakiTxebTan dakavSirebiT, romlebic maT aintereseb-

daT. (informacia) sakmaod kargad gavrcelda“. 52

„axalgazrdobisa da sportis saministrom gamoacxada 

konkursi ‘Seni onlain kampania’ da maT ainteresebdaT 

rogor gaekeTebinaT sworad piari socialur mediaSi da 

rCeva hkiTxes blogerebs, moawyves konkursi blogerebs 

Soris, sadac fuladi prizic iyo dawesebuli“.53

opoziciuri partiis warmomadgenlebs msgavsi urT-

ierToba blogerebTan winasaarCevno periodSi xSirad ar 

hqoniaT. gamokiTxuli eqspertebi aRniSnaven, rom msgavsi 

SemTxveva mxolod erTxel iyo:

„erTaderTi SemTxveva iyo didi preskonferencia 

ivaniSvilTan (opoziciis lideri), mgoni erT Tu or 

51 Interview conducted with D.K. female 24.05.2012
52 Interview conducted with S.L. male, 02.06,2012
53 Interviuew conducted with S.L. male, 02.06,2012
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blogers misces akreditacia, magram iq mikrofonze wew-

va-glejva iyo. aravis ar misces, miT umetes blogerebs, 

saSualeba rom daesvaT kiTxva“. 54

qarTveli eqspertebi urCeven politikuri partiis 

warmomadgenlebs, ufro aqtiurad gamoiyenon blogere-

bi piarisTvis. TveSi erTxel mainc moawyon Sexvedrebi, 

radganac maT aqvT Tavisufleba, Tavisi azri daweron. es 

kargad SeiZleba iyos gamoyenebuli politikosebis mier. 

„[tradiciuli mediis] Jurnalistebisgan gansxvavebiT 

blogerebTan mimarTebaSi mkiTxvelis ndoba ufro maRa-

lia. (blogeris) daqiraveba saWiro ar aris, sakmarisia 

damoukidebel blogerebs eurTierTon ufro aqtiurad. 

Sexvdnen, interviuze daTanxmdnen, uSualo garemoSi. 

TviTon blogerebsac ainteresebT“. 55

qarTveli politikosebis naklebi interesi 

blogerebis mimarT ramdenime mizeziT SeiZleba iyos gan-

pirobebuli. 

pirveli mizezi gamokiTxulTa azriT politikuri 

partiebis finansuri resursebis SezRudulobaa. aqtiur 

blogs sWirdeba gundi da Sesabamisi anazRaureba, minimum 

3-4 kaci unda iyos (partiaSi gvqonda amaze konsultacia), 

rac partiisTvis didi Tanxaa. saakaSvils da ivaniSvils 

am mxriv problema ar aqvT“, acxadebs erT-erT opozici-

uri partiis piar menejeri.56 

meore mizezi SeiZleba imaSi iyos, rom zogadad, saqa-

rTvelos internet sivrcis Taviseburebebidan gamom-

dinare, qarTvel blogerebs arc ise mravalricxovani 

mkiTxveli hyavT. cnobili blogerebis ZiriTadi raode-

noba blogerobas Tavis ZiriTad profesiul saqmianobas 

uTavsebs. yvelaze cnobili blogerebi TavianT naSromebs 

aqveyneben popularuli internet gamocemebis vebgverde-

bze, da amiT, rTulia imis Sefaseba, ramdenad ganapiro-

54 Interviuew conducted with S.L. male, 02.06,2012
55 Interviuew conducted with S.L. male, 02.06,2012
56 Interview conducted with G.J. male 08.05.2012
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bebs blogeris popularobas Tavad Jurnalis popularoba 

da ramdenad uwyobs xels blogeris naSromebi Jurnalis 

popularizacias.

saqarTveloSi popularul yovelkvireul gamocemebs 

TveSi daaxloebiT 55000-mde internet momxmarebeli st-

umrobs, rac kviraSi 20000 da dReSi 3000 mde mnaxvels 

niSnavs. popularul statiebad iTvleba is, romelsac 

1000-ze meti mnaxveli hyavs. msgavsi ricxvebi mowmobs 

imas, rom mkiTxvels es Tema ainteresebs. gansakuTrebiT 

warmatebulad iTvleba statia, romelsac 3000-mde 

mkiTxveli hyavs.57 Sesabamisad, politikuri partiebi na-

kleb interess amJRavneben msgavsi aqtivobebis mimarT, 

radganac maTi azriT blogis mkiTxvelTa es raodenoba 

ver akmayofilebs maT mzard moTxovnas _ miizidos in-

ternet momxmarebeli. 

sabolood, jer kidev ar aris naTeli, rom politi-

kuri blogis gamoyeneba politikuri partiebis mxridan 

interess imsaxurebs. rodesac politikuri partiebi 

cdiloben, rom moipovon megobrebi blogerebs Soris, 

Tavad blogerebi dainteresebulebi arian, rom daic-

van sakuTari damoukidebloba da miukerZoebloba. so-

cialuri qselebis bevri mkvlevari da aqtiuri monawile 

Tanxmdeba imaze, rom blogerebis sivrceSi qarTul so-

cialur mediaSi dominireben individualuri blogerebi, 

romlebic Zalian iSviaTad iyeneben inovaciur meTodebs, 

rom miizodon mkiTxveli. potenciurad, partiebi SeiZle-

ba dainteresdnen, daiqiraon blogerebi, rac miscems maT 

saSualebas gaxsnan diskusia partiul dRis wesrigSi aq-

tualuri Temaze, Tumca qarTul politikur partiebs ar 

hyavT daqiravebuli popularuli blogerebi. es ar xdeba 

imitom, rom ar ician socialuri mediis potencialis 

Sesaxeb, aramed imitom, rom saSualod qarTvel blogers 

mxolod 1,000-mde mkiTxveli hyavs, rac Zalian cotaa im-

57 Intervieuw conducted with S.S. female, 15.05.2012   

71



isaTvis, rom Rirebuli iyos msgavsi momsaxurebis gaweva. 

sxva tipis problemaa is, rom Tavad blogerebis raode-

noba mcirea, da cota adamians aqvs sakuTari blog-

sivrce, rac aseve ganapirobebs maT nakleb popularobas, 

2012 wlis manZilze daaxloebiT 10-12 vizitori hyavdaT 

blogerebs erTi dRis manZilze _ es raodenoba poli-

tikurma partiebma SeiZleba Tavisuflad miizidon feis-

buqis saSualebiT.

amasTan erTad, miuxedavad imisa, rom qarTuli 

blogebi iwereba mraval Temaze, maTi umetesoba ver pa-

suxobs mosaxleobis ZiriTad moTxovnebs da saWiroebebs. 

es qarTuli blogsivrcis specifikaa. amis mizezia is, rom 

qarTul blogsivrces SedarebiT mcire mkiTxveli hyavs 

da politikuri blogingi ganuviTarebelia, ver axdens 

gavlenas sazogadoebrivi azris Camoyalibebaze. yvelaze 

popularuli blogebi imis gamoc izidavs mkiTxvels, rom 

ibeWdeba cnobili beWdviTi da sxva tipis tradiciuli 

mediis vebgverdebze, rogoricaa http://www.radiotavisupleba.
ge/, www.liberal.ge an www.tabula.ge.

am pirobebSi, eqspertebi aRniSnaven, rom saqarT-

veloSi moqmedma politikurma partiebma blogingi unda 

gamoiyenon ufro aqtiurad piar kampaniaSi da partiuli 

gzavnilebi ufro xSirad gaavrcelon. qarTuli blog-

sivrcis kidev erT damaxasiaTebeli Tviseba isaa, rom Ju-

rnalistebisagan gansxvavebiT, maT ar aqvT valdebule-

ba SeinarCunon partiuli miukerZoebloba da SeuZliaT 

Tavisuflad gamoxaton sakuTari mosazreba. politi-

kurma partiebma SeiZleba gamoiyenon es SesaZlebloba, 

radganac mkiTxvelebi ufro metad endobian blogsivrc-

es da blogerebs, vidre tradiciul media saSualebebs, 

xolo internet momxmarebelTa raodenoba yovelwliu-

rad izrdeba. 
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4.4. ukukavSiri da onlain konferenciebi

politikuri partiebis feisbuq-gverdebis analizi 

gviCvenebs, rom saqarTveloSi moqmedi politikuri par-

tiebi iSviaTad sargebloben socialuri mediis SesaZle-

blobebiT. magaliTad, politikuri partiebi TiTqmis ar 

iyeneben socialur qselebs sazogadoebrivi azris gamok-

iTxvis mizniT, Tumc,a aris imis praqtika, rom poli-

tikosebi feisbuqis saSualebiT amyareben pirdapir kon-

taqts momxmareblebTan, magaliTad yofili parlamentis 

Tavmjdomare daviT baqraZe, 2012 wlis saarCevno kampa-

niis dros opoziciis lideri _ biZina ivaniSvili. 

`[uaryofiTi ukukavSiri] SeiZleba amoRebuli iyos 

gverdidan, Tumca informacia miRebulia da misi ganx-

ilva xdeba. magaliTad, mas Semdeg, rac gamocxadebuli 

iyo internet sivrceSi biZina ivaniSvilisTvis kiTxvebis 

dasmis SesaZleblobis Sesaxeb, yvela miRebuli SekiTxva 

Segrovda da pasuxebi mogvianebiT momzadda.~58 

aseve, saqarTveloSi partiebis feisbuqze negatiuri 

komentarebi xSirad pasuxis gaucemlad iSleba. Tumca, 

rogorc ukve damkvidrebuli praqtika aCvenebs, politi-

kuri partiebis forumebsa Tu feisbuqis gverdebze aris 

xolme SemTxvevebi, rodesac politikuri partiis mimarT 

uaryofiTi komentaris gamoCenis Semdeg feisbuqis 

gverdze Sedian mosazrebis momxreebi da mowinaaRmdegee-

bi, yalbi Tu realuri angariSebiT, da iwyeben kritikuli 

mosazrebis mqone avtoris gamonaTqvamis komentirebas. 

aris xolme SemTxvevebi, roca ama Tu ima partiis mxar-

damWerebi, konkretul diskusiaSi monawileobis mizniT 

qmnian yalb angariSebs da ase weren komentars feisbuqze. 

erT-erTi partiis mxardamWerma 2012 wlis arCvenebis pe-

riodSi misi saqmianobis aRwerisas aRiara, rom saarCevno 

kampaniis mimdinareobisas 60-mde yalbi angariSi hqonda 

58 Interview conducted with T.Z., male, 1 June 2012
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gaxsnili feisbuqze sxvadasxva diskusiaSi monawileobis 

miRebis mizniT. 

`Tu magaliTad Tqven gaxsniT qarTuli ocnebis feis-

buqis gverds da CawerT iseT rames, romelic miuRebeli 

iqneba partiuli liderebisaTvis, [partiis] mxardamWerebi 

[qselSi] Cagqolaven. isini amoiReben Sens komentars. ase 

iqceva orive mxare [przidentis momxreebi da opoziciis 

momxreebi]. Tu komentari ar amoiRes, maSin Cagqolaven.”59

rogorc kvlevis dros Catarebuli interviuebis 

Sedegebis analizisas gamoCnda, yvela politikosi dain-

teresebulia waikiTxos negatiuri komentari. isini kiTx-

uloben yvela komentars da mxolod mas Semdeg avaleben 

gverdis administrators amoiRos uaryofiTi komentar-

ebi. ramdenime gamokiTxuli eqsperti fiqrobs, rom ar 

aris mizanSewonili politikosebisaTvis, rom Caebas de-

batebSi Cveulebriv momxmarebelTan. 

„maTTvi s[politikosebisaTvis] azri ar aqvs uaryofiT 

komentarebze moaxdinon reagireba, radganc zogadad 

miRebulia, rom ramdenime momxmarebeli specialurad am 

Temebze specializdeba [iyenebs siZulvilis enas]. isini 

iyeneben zedmetsaxelebs.“60 

amasTan, qarTul realobaSi onlain konferenciebi, 

romlebic imarTeba politikosebis mier, arafriT ar 

gansxvavdeba tradiciuli mediiT Catarebuli konfer-

enciebisgan, romlis drosac personalur gverdebze 

kritikuli ukukavSirebi moderatorebis mier umalve 

iSleba. qarTveli politikosebi iyenebdnen sxvadasxva 

platformas onlain konferenciis mosawyobad, magram 

xSirad isini awydebodnen teqnikuri xasiaTis proble-

mebs, rac momxmareblisa da mayureblisaTvis msgavs ini-

ciativas naklebad mimzidvels xdis. magaliTad, leibor-

istuli partiis warmomadgeneli wuxs, rom platforma 

59 Interview conducted with E.P., female, 2 June 2012.
60 Interview conducted wth N.S., female, 17 May 2012.
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www.usesteam.com mier SeTavazebuli servisi Zalian daba-

li xarisxis iyo. teqnikuri problemebis da kavSiris dab-

ali siCqaris gamo daaxloebiT mxolod 100-ma monawilem 

moaxerxa eyurebina da monawileoba mieRo konferenciaSi, 

romelic gaimarTa 2012 w. „Cven SevinaxeT interviu ele-

qtronulad da davdeT iuTiubze.“61 

kvlevis Sedegebi aseve miuTiTebs, rom Zalian cota 

politikuri partias hqonda onlain konferenciebis 

mowyobis gamocdileba. qristian-demokratebma gaukeTes 

organizeba konferencias sakuTar vebsaitze, orjer, _ 

2008 da 2010 wlebSi. amis miuxedavad, yvela kiTxvaze pa-

suxis gacema ver moxerxda. gancxadeba onlain konfer-

enciis Sesaxeb gakeTda internetSi, yvela msurvels Se-

Tavazes gaegzavnaT kiTxvebi partiis liderebisaTvis, 

romelTa safuZvelzec liderebis pasuxebi gamoqveyn-

deboda. „Cven miviReT bevri kiTxva, [partiis lidereb-

ma] upasuxes ramdenime maTgans dauyovnebliv, ramdenime 

pasuxi mogvianebiT gaigzavna da gamoqveynda vebsaitze. 

konferenciis dros [partiis lideri] iyenebda internet 

teqnologiebis specialists, visac Sehyavda pasuxebi in-

ternetSi. man upasuxa yvela Sinaarsis kiTxvas, ramden-

ime maTgani dadebiTi SefasebebiT iyo, sxva danarCeni _ 

uaryofiTi [SefasebebiT]”.62

gasul wlebSi aRmasrulebeli xelisuflebis warmo-

madgenlebic iyenebdnen onlain konferenciebis serviss, 

Tumca, esec ar xdeboda xSirad. magaliTad onlain kon-

ferencia Caatara goga xaCiZem, garemos dacvis ministrma, 

aseve, dimitri SeSkinma, ganaTlebis ministrma, feisbuqiT 

konferencia Caatara aseve parlamentis Tavmjdomarem, 

daviT baqraZem, Tbilisis merma gigi ugulavam, opozici-

idan _ Tavisufali demokratebis liderma irakli ala-

saniam, da qristian-demokratebis liderma giorgi Tar-

61 Interview conducted with I.K., male, 1 May 2012.
62 Interview conducted with K.S., male, 2 June 2012
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gamaZem. zogadad, interviuSi gamokiTxuli eqpsertebi 

acxadeben, rom ver xedaven did gansxvavebas qarTveli 

politikosebis mier gamoyenebul meTodebs Soris, Tumca, 

dRes komunikacia socialur qselebSi sxvadasxva forma-

tiT mimdinareobs. 

2008 wlamde internet forumis platformebi _ www.
forum.ge, baTumis sadiskusio klubi da www.planeta.ge, 
yvelaze aqtiuri da popularuli iyo qarTul socialur 

vebsaitebs Soris, sadac yovel kviras hyavdaT politiko-

si mowveuli, laivstrimic hqondaT, mere es praqtika Sewy-

da. es ZiriTadad feisbuqamde xdeboda, 2007-2008 wlebSi 

masSi monawileobas Rebulobdnen sxvadasxva politikuri 

partiebis warmomadgenlebi _ magaliTad, respublikele-

bi da mmarTveli partia _ nacionaluri moZraoba. 

Tbilisis forumze dResac mimdinareobs seriozu-

li brZola, magram partiis liderebi da Tavad xelisu-

flebis warmomadgenlebi ar iReben masSi monawileobas.. 

Tbilisis forumze yvelaze aqtiurni mmarTveli gundis 

mxardamWerebi arian, romelTac „gampraveblebs“ eZax-

ian. eqspertebisaTvis cnobilia, rom esaa daaxloebiT 50 

adamiani, romlebic nebismier rameze, rac saqarTveloSi 

xelisuflebis iniciativiT xdeba, weren rom kargia da 

moaqvT argumentebi, ratom aris kargi. amave forumze 

aseve aris meore jgufi, e.w. kritikulad ganwyobili 

iuzerebi, romlebic metwilad aravis davalebas ar as-

ruleben da konformistebi ar arian. isini ebrZvian „gam-

praveblebs“. Tumca, am forumis monawileebs erTi ram 

aerTianebT, Tavisi saxeliT aravin riskavs, radganac Si-

Sis faqtori Zalian Zlieria. yvela es momxmarebeli eweva 

anonimur saqmianobas, fotoebi ar udevT an sxva adami-

anebis fotoebi aqvT. xSirad xdeba, rom maTi, angariSi 

gaxsnilia ori Tvis win da saubrobs erTi da igive ra-

meze. es aris yalbi angariSiT Semosuli piri, romelic 

ZiriTadad or mizans emsaxureba: galanZRos, an Seaqos 

komentari.
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Tumca, unda aRiniSnos, rom msgavsi praqtika dasrul-

da 2012 wels, rodesac biZina ivaniSvili gamoCnda poli-

tikur asparezze da upiratesoba sxva formatebs mianiWa. 

magaliTad, biZina ivaniSvilisaTvis umjobesia preskon-

ferenciebis gamarTva. Sedegad, internet gazeTma, „net-

gazeTma“ umaspinZla laivstrimis forums 2012 wlis man-

Zilze orjer, ramac misca SesaZlebloba politikoss 

daemyarebina pirdapiri komunikacia amomrCevelTan.63 

politikuri partiebi, romelTac aqvT kargad orga-

nizebuli da efeqtiani presservisebi, gansakurebiT aq-

tiurebi arian. yofili prezidenti, mixeil saakaSvili, 

Tavisufali demokratebis lideri, irakli alasania da 

Tbilisi meri, gigi ugulava monawileobdnen konferen-

ciebSi, romelic organizebuli iyo Jurnal „tabulas“ 

vebsaitze. konferencia gadaica televiziiT. parlamen-

tis yofili spikeri, daviT baqraZe, onlain konferen-

ciebs maspinZlobda sakuTar feisbuqis gverdze. 

4.5 reklama da „laiqebi“

socialur qselebSi politikuri partiebis liderebis 

reklama bevrad ufro maRalreitinguli da intensiuria 

vidre sxva organizaciis Tu pirovnebis reklama (saarCev-

no kampaniisas gamoirCeodnen prezidentis mixeil saakaS-

vilis, „qarTuli ocnebis“ lideris _ biZina ivaniSvilis, 

parlamentis Tavmjdomare daviT baqraZis reklamebi). 

reklamas feisbuqze TiTqmis arc erTi partia, „qarTuli 

ocnebis“ da mmarTveli partiis garda, ar akeTebda. arada, 

socialuri qselebSi reklama iafi Rirs. TveSi feisbuqis 

reklama Rirs ramdenime aseuli dolari, rac eqspertebis 

azriT, saqarTveloSi iZleva saSualebas, rom saSualod 

2000-3000 adamiani moizido. es mudmivi kontaqtis saSu-

63 Interview conducted with K.S., male, 2 June 2012.
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alebaa, da reklama mudmivad Cans feisbuqis kedelze. 

politikosebi, vinc gamokiTxuli iyo kvlevis mimdin-

areobisas, acxadeben, rom momxmareblebis raodenoba ar 

aris imdenad maRali, rom feisbuqis reklamas mieniWos 

didi yuradReba Tundac saarCevno kampaniis dros: 

„feisbuqze daregistrirebul individTa Soris 

umetesobas ukve gakeTebuli aqvs politikuri arCevani. 

feisbuqis kampanias ar SeuZlia raime cvlileba Seita-

nos am arCevanSi, radganac momxmareblebis 80%-ze mets 

([feisbuqis] momxmareblebs ukve gakeTebuli aqvT arCev-

ani vis dauWiron mxari [arCevnebamde 6 TviT adre]. is, 

vinc informacias internetidan iRebs _ politikurad 

aqtiuri individia“.64

gamokiTxul eqpertTa azriT, saqarTveloSi so-

cialur qselebSi kampaniis Catarebis bevri specialis-

tic ar aris, TiTze CamosaTvlelia maTi ricxvi. Tumca 

ZiriTadad isini ukve msxvil kompaniebSi da feisbuqis 

reklamebSi warmodgenil partiebSi arian dasaqmebulebi. 

biznesTan SedarebiT partiis daintereseba cota ufro 

sxvagvaria. saqarTveloSi xalxi kritikulad aris ganwyo-

bili politikis da politikosebis mimarT, arc ise ad-

vilia Tundac politikosebis darwmuneba, rom socialur 

qselebSi aqtivobisaTvis unda Caidos Zalisxmeva, fuladi 

saxsrebi. isini fiqroben, rom mainc ar eqnebaT garantia 

rom amisgan rames miiReben.

„qarTvel politikosebs Soris parlamentis yofili 

spikeri, daviT baqraZe, iyo pirveli, romelmac ganaTavsa 

reklamebi feisbuqze. mas mihyvnen sxvebic. Semdeg peri-

odSi baqraZis reklamebi gacilebiT naklebad intensiuri 

iyo, vidre prezident saakaSvilis an maSindeli opozi-

ciis lideris ivaniSvilisa, romelmac, albaT, gacilebiT 

didi Tanxmebi daxarja onlain reklamebze“.65

64 Interview conducted with L.V., male, 17 May 2012.
65 Interview conducted with D.P., male, 11 May 2012
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„laiqebi“, SesaZloa, xandaxan aCvenebs popularobas, 

Tumca imis gamo, rom aris yalbi profilebi, advilia 

yalbi „laiqebis“ dagrovebac. magaliTad, cnobilia, rom 

iyo onlain Sejibri prezidentis da ivaniSvilis gverdebs 

Soris, sadac dReSi orives 4.000-5.000 „laiqi“ emateboda. 

eqspertTa gancxadebiT, roca internet-momxmareblebi 

milionze cota metia, es Znelad dasajerebelia da Sesa-

bamisad, realurad es laiqebi arafers aCvenebs. 

„arsebobs onlain konkurencia saakaSvilis da 

ivaniSvilis [feisbuq] gverdebze, daaxloebiT 4000-5000 

„laiqi“ emateboda yovel dRe, rac sasaciloa [saqa-

rTvelosaTvis, sadac sul daaxloebiT 1 ml internet 

momxmarebelia“.66

gamokiTxuli specialistebis gancxadebiT, ZiriTa-

dad „damlaiqebeli“ eqaunTis ukan konkretuli adami-

ani ar arsebobda, radganac saxelmwifo struqturebis 

warmomadgenlebi avaleben TanamSromlebs, rom maT yal-

bi gverdi SeeqmnaT da moewonebinaT mmarTveli gundis 

lideris gverdi. aseve, parlamentis Tavmjdomarem, da-

viT baqraZem, moawyo parlamentis spikeris virtualuri 

arCevnebi, romlis drosac TviTmmarTvelebis warmomad-

genlebi mividnen erT-erTi skolaSi da sTxoves skolis 

moswavleebs moewonebinaT baqraZis gverdi. es kampania 

feisbuqze SeifuTa negatiuri kuTxiT, ndoba daikarga, 

Tumca, aseTi informacia ar unda rCebodes reagirebis 

gareSe. 

„[xSirad] mTavroba aZlevs davalebebs sajaro mox-

eleebs, rom „daalaiqon“ konkretuli feisbuqis gverdi. 

ramdenime wlis win sajaro moxeleebs ekrZalebodaT 

feisbuqis gverdze Sesvla samuSao kompiuteriT, Tumca 

mogvianebiT es nebadarTuli gaxda am mizniT. me vwux-

var imitom, rom vsaubrobT ara instituciur feisbuq 

gverdis mowonebaze, aramed individualurze, magaliTad 

66 Interview conducted with A.T., female, 5 July 2012..
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[sajaro moxeleebs misces davaleba moewonebinaT] ara ga-

naTlebis saminsitros feisbuq-gverdi, aramed ministr 

SaSkinis feisbuqis gverdi“.67 

eqspertebi aseve ixseneben magaliTs, rodesac qa-

rTveli politikosebi bavSvebs iyeneben politikuri 

mizniT. es ZiriTadad gakeTda mmarTveli partiis aq-

tivobebis dros. rogorc wesi, mmarTveli politikuri 

partiis wevrebi sTxoven bavSvebs Seqmnan yalbi feisbuqis 

gverdi da „daalaiqon“ erT konkretuli gverdi, rogorc 

es moxda baqraZis SemTxvevaSi“. 68

rac Seexeb opoziciuri partiis warmomadgenlebis 

aqtivobas feisbuqze, ramdenime gamokiTxuli eqsperti 

aRiarebs, rom opoziciuri partiis liderebma miiRes 

monawileoba „laiqebis“ raodenobis gayalbebaSi feisbuq 

gverdebze:

„erT RameSi ivaniSvilis feisbuq gverdze „laiqebis“ 

raodenobam miaRwia 250000-s da mogvianebiT es statisti-

ka xelmisawvdomi aRmoCnda momxmareblisaTvis. gverdis 

administratoris ganmarteba Zalian „Wkvianuri“ iyo da 

Cemi azriT, is albaT daiTxoves. man brali dasdo hak-

erebs, romlebic muSaobdnen erTiani nacionaluri moZ-

raobis mxardaWeraze. maT [administratorebma] Tavidan 

daiwyes „laiqebis“ dablokva, Tumca mogvianebiT ver Sea-

kaves es procesi da yvela maTgani [„laiqebis“ raodenoba] 

erTad gamoCnda gverdze.“69

garda amisa, cnobilia, rom „laiqebis“ yidva SeiZleba 

internetiTac, aris ramdenime kompania aSS-Si, CineTSi, 

romlebic yidian „laiqebs“ internetiT. winasaarCevno pe-

riodSi saqarTveloSi realurad ori politikuri jgu-

fi arsebobda, romlebic rogorc etyoba yidulobdnen 

„laiqebs“ internetiT _ ivaniSvilis koalicia da xelisu-

fleba. orive aqtiurad muSaobs internetSi da nayid 

67 Interview conducted with D.K. , female, 24 April 2012.
68 Interview conducted with A.T., female, 5 July 2012.
69 Interview conducted with S.L., male, 2 June 2012
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„laiqebs“ efeqturad iyenebs.

aseve, gamokiTxuli eqpertebi saubroben imaze, rom 

saintereso SemTxveva iyo, rodesac erT dReSi ivaniSvi-

lis „laiqebi“, 100 000-iT gaizarda, rac ararealuria. 

miT umetes, roca iseTi araferi xdeba da Tan saqarT-

veloSi, romelic pataraa. aris mosazreba rom „laiqebs“ 

yidian da yiduloben (es teqnikurad SesaZlebelia sx-

vadasxva aplikaciiT). amitom „laiqebi „ ar SeiZleba CaiT-

valos popularobis sazomad. amas isic adasturebs, rom 

xelisufleba aranair yuradRebas ar aqcevs sazogadoe-

bis azrs, romelic socialur mediaSi gamoiTqmeba.

magaliTad, qristian-demokratebis gverds 8000 

„laiqi“ aqvs, da isini ar apireben arCevnebSi socialuri 

qselebis gamoyenebas, isini ver xedaven SesaZleblobas, 

rom socialuri qselebis mosargebleTa mozidviT mxar-

damWerebis ricxvi gazardon Semdegi mizezebis gamo: soc. 

qselebis mosargebleTa didi raodenoba aris 35-wlamde 

axalgazrdebi. maTgan daaxloebiT naxevars ukve aqvs 

gakeTebuli politikuri arCevani. amitom, qristian-de-

mokratebis azriT, ar Rirs saqarTveloSi moqmedi poli-

tikuri partiisaTvis feisbuqis da socialuri qselebis 

formatSi gaaqtiureba da resursebis xarjva, _ amom-

rCevelTa didi raodenobas mainc ver moizidav. dRes 

neitraluri amomrCevlis wvdomis kargi saSualeba aris 

televizia da piradi Sexvedrebi.

2011 wlis bolosaTvis, saqarTvelos leiboristuli 

pariis feisbuqis gverdze 143 „laiqi“ iyo, nino burjana-

Zis demokratiuli moZraobis gverdze _ mxolod 18. es mo-

nacemebi Zalian mcirea erTiani nacionaluri moZraobis 

feisbuq gverdTan SedarebiT, romelic 5454 iyo, xolo 

misi lideris prezident saakaSvilis feisbuqis gverdisa 

_ 37938. qristian-demokratebs am dros 8000 -mde „laiqi“ 

hqondaT. 

saarCevno kampaniis dawyebidan qarTuli politikuri 

elitis bevri warmomadgeneli eWvs gamoTqvamda saarCevno 
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kampaniaSi mxardamWerTa mosazidad da politikuri reit-

ingis gasazrdelad socialur qselebis sargeblianobis 

da maTi potencialis Sesaxeb. sxva faqtorebs Soris, par-

tiebis skepticizmi emyareboda im faqts, rom socialuri 

qselebis momxmarebelTa umetesoba 35 wlamde asakisaa da 

naxevarze mets ukve gakeTebuli aqvs politikuri arCev-

ani. amis gamo onlain politikuri aqtivoba, feisbuqze 

Tu sxva qselebSi sxva araferia, Tu resursebis umiznod 

xarjva, romelsac ar SeuZlia meti xmis mopoveba. tele-

vizia da amomrCevelTan pirdapiri Sexvedrebi erTad-

erT efeqtiani gzaa moizido neitraluri amomrCeveli 

_ acxadeben isini. warmodgenil naSromSi gakeTebuli 

analizi aCvenebs, rom socialur qselebsa da socialur 

media platformebSi aqtiurad CarTulma politikurma 

aqtorebma warmatebas miaRwies 2012 w. oqtombris sa-

parlamento arCevnebSic. Tumca, maT mier warmoebuli 

onlain kampanias, eqspertebis azriT, jer kidev bevri 

potenciali darCa auTvisebeli imisTvis, rom srulad 

gamoiyenos is SesaZleblobebi, rasac internetis Tavi-

sufali moxmareba aZlevs politikuri subieqts miznis 

misaRwevad.

„saqarTveloSi interneti jer kidev didwilad ur-

banuli, didi qalaqebis fenomenia. internetTan wvdomis 

SezRudva gansakuTrebiT regionebSi SeiniSneba. bune-

brivia, ukeTesi interneti arsebiTia ukeTesi mobiliza-

ciisTvis. jer-jerobiT politikuri partiebidan verc 

erTi ver iyenebs amas, rogorc organizebis mTavar sa-

Sualebas, interneti jer kidev umeteswilad arapropor-

ciulad aris orientirebuli axalgazrdebze, qalaqebze, 

met Semosavalze. amasTan, internet kafeSi Sesuli ax-

algazrdobis ZiriTadi nawili feisbuqis moxmarebiT ki 

ara, kompiuteruli TamaSebiT aris dakavebuli“ _ ase axa-

siaTebs saqarTveloSi internetis xelmisawvdomobas da 

masTan dakavSirebul problemebs kvlevis monawile erT-

erTi respondenti. 
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5. daskvna

saqarTveloSi moqmedi politikuri partiebi upi-

ratesobas aniWeben feisbuqs yvela sxva saxis socialur 

qselTan SedarebiT, romelic xelmisawvdomia qveyanaSi. 

Tumca, socialuri mediis monitoringis safuZvelze miRe-

buli Sedegebi mowmobs, rom politikuri partiebi sru-

lad ver iyeneben socialuri mediis potencials da rom 

popularuli partiebis umetesoba („qarTuli ocneba“ da 

erTiani nacionaluri moZraoba) iyenebs socialur mediis 

maxasiaTeblebs da platformas ufro metad, vidre sxva 

politikuri aqtorebi. miuxedavad am mignebisa, ar arse-

bobs ufro cxadi miniSneba imaze, rom politikuri par-

tiebi socialur medias iyeneben komunikaciis strategiis 

safuZvelze. qarTuli politikuri elita skeptikurad 

uyurebs socialuri mediis da qselebis mniSvnelobas 

da maT potencials _ moipovos ufro meti mxardamWeri 

da gazardos momxreebi. zogierT partia acxadebs, rom 

feisbuqi Tu sxva romelime socialuri qseli resursebis 

uazro xarjvaa, da rom es ar exmareba maT amomrCevlis 

mozidvaSi. maTi azriT, televizia da potenciur amom-

rCevlebTan pirdapiri Sexvedra warmoadgens yvelaze 

efeqtian gzas arCevnebze warmatebis misaRebad. 

praqtikuli gamocdilebidan gamomdinare saqarT-

velos politikuri partiebi ver moixmaren socialuri 

qselebis aplikaciebis srul pakets. partiebi social-

ur qselebs informaciis gasavrceleblad iyeneben, da 

ara potenciur amomrCevelTan dialogsa da diskusiaSi 

CasarTavad. aseve, kvlevam aCvena, rom socialur media 

platformaSi da socialur qselebSi intensiuri CarTu-

lobam ver gansazRvra bolomde partiebis politikuri 

Sedegebi, Tumca, aCvena is, rom gamarjvebulma partiebma 

awarmoes feisbuqis aqtiuri kampania.

2012 wlis oqtombris saparlamento arCevnebis win 

cixis skandalis gavlenis Seswavlam aCvena, Tu rogori 
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gavlena SeuZlia moaxdinos socialurma mediam da so-

cialur qselebSi monawileobam winasaarCevnod sazoga-

doebrivi azris Camoyalibebaze. 2012 wlis 18 seqtembers 

erovnuli televiziiT saqarTvelos cixeebSi wamebis 

videoebis gavrceleba efeqturi politikuri Sedegis 

mqone Seteva iyo mmarTveli Zalis winaaRmdeg. Tumca, 

molodinebis sawinaaRmdegod, mmarTveli partia da ofi-

cialuri pirebi, romlebic aqtiuroben socialur medi-

aSi, sruliad moumzadeblebi Sexvdnen axal garemoebebs. 

skandalis ZiriTadi mizani, mmarTveli Zala, sruliad 

gaqra feisbuqidan 19-26 seqtembris periodSi da ar iy-

enebdnen socialuri qselebis SesaZleblobas SeenarCune-

binaT kontaqti mxardamWerebTan. miuxedavad imisa, rom 

socialurma qselebma ar iTamaSa gadamwyveti roli skan-

dalis gaRvivebaSi, arsebobda sxva mizezebi, ramac gamoi-

wvia arCevnebis saboloo Sedegi: cnobilia, rom patimar-

Ta uflebebis Selaxva aqtiurad ganixileboda socialur 

qselebSi da tradiciuli mediaSi, rac gadamwyveti aR-

moCnda arCevnebis SedegebisaTvis. 
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avtorebis Sesaxeb

korneli kakaCia _ ivane javaxiSvilis saxelobis Tbili-

sis  saxelmwifo universitetis  politikuri mecnierebaTa 

departamentis asocirebuli profesori.   2011 wlidan igi  

xelmZRvanelobs saqarTvelos politikis instituts. war-

sulSi igi aseve iyo saqarTvelos universitetis politikisa 

da saerTaSoriso urTierTobebis skolis direqtori. amJa-

mad misi kvlevis interess warmodgens saqarTvelos saSinao 

da sagareo politika, Savi zRvis regionis usafrTxoebis 

sakiTxebi da qarTuli partiuli politika. sxvadasva wlebSi 

mas miRebuli aqvs aireqsis da Ria sazogadoebis institutis 

stipendiebi. igi aseve iyo miwveuli mkvlevari harvardis 

universitetis jon f. kenedis saxelobis saxelmwifo mar-

Tvis skolaSi (2009-2010), harimanis institutSi, kolum-

biis universiteti (2011) da jons hopkinsis universitetis 

saerTaSoriso kvlevebis skolaSi. mas gamoqveynebuli aqvs 

araerTi statia sxvadasxva periodul gamocemebSi da aris 

saerTaSoriso urTierTobebis kvlevis asociaciis da jorj 

vaSingtonis universitetTan arsebuli evraziis kvlevebis 

programis (PONARS  Eurasia) wevri. 

Tamara pataraia  _ muSaobs mSvidobis, demokratiisa 

da ganviTarebis kavkasiis institutSi, xelmZRvanelobs ev-

ropuli da evroatlantikuri TanamSromlobis programas. 

igi araerTi kvlevis, politikis angariSisa Tu Sefasebis 

Tana/avtoria. misi profesiuli interesis sferoSi Sedis: 

demokratiuli mmarTveloba, globaluri da regionuli 

usafrTxoebis sakiTxebi, saerTaSoriso  da sagareo urT-

ierTobebi. igi Semdegi profesiuli kavSirebis wevria: Ju-

rnalis, “qoneqSens”, saredaqcio sabWos wevri, Tavdacvis 

akademiebisa da usafrTxoebis kvlevis institutebis mSvi-

dobisaTvis partniorobis konsorciumi; evropuli da ev-

roatlantikuri TanamSormlobis samoqalaqo sabWos wevri. 

mas damTavrebuli aqvs Tbilisis saxelmwifo universiteti 

da miRebuli aqvs mecnierebaTa kandidatis xarsixi fizikasa 

damaTematikaSi.
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PREFACE

Political parties are necessary for the functioning of a modern 
democracy. The strength and degree of institutionalization of a party 
system is often invoked as a reliable measure of the strength of de-
mocracy in a given country. It is especially useful to evaluate party 
systems in countries with relatively short track records of democratic 
functioning. With a history of less than two decades, the Georgian 
party system is still quite young and volatile. 

For years, Georgia’s political life was overwhelmingly dominat-
ed by a single party while citizens, opposition parties and civil society 
were left sidelined with little opportunity to engage. This paper sets 
out to test the hypothesis that o  nline communication technologies en-
abled political parties to create a competitive platform and position 
themselves more effectivelyfor the 2012 parliamentary elections. 

This study explores the impact of modern communication tech-
nologies and social media networks on Georgian party politics and 
ways in which political parties can promote greater public involve-
ment in political processes through the use of social networks. 

The study also attempts to show that the intensive use (and abuse) 
of online social networks and modern communication technologies 
can be a strong contributoryfactor in determining electoral success.It-
illustrates the relationship between technology and politics in Georgia 
as well as the current trendsin political parties’ use of social media and 
the impact of thison electoral campaigning in the country. 

This publication attempts to describe the infl uence of technologi-
cal forces over the political system and illustrate that, given the fact 
that the development of party politics in Georgia is still at anembry-
onic stage, a technologically deterministic approach is not appropri-
ate. The social media profi les of political players taking part in the 
2012 Georgian parliamentary elections are analyzed and compared.
The study shows that while internet technologies are increasingly pen-
etrating Georgian political life, the extent to which the use of social 
networks translates into electoral success for candidates and parties is 
still open for debate.
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1. I ntroduction

Strong, democratic political institutions are indispensable to the 
consolidation of a sustainable democracy. Political parties are one 
of the central institutions of modern representative democracies and 
are confronted by a number of new challenges, many of which have 
neither been anticipated nor adequately addressed by the existing lit-
erature on parties. The academic discourse often considers modern 
politics to be synonymous with party politics and for many authors 
(Klingemann, Hofferrbert, Budge 1994) political parties are the major 
actors in the system that connect the citizenry with the process of gov-
ernment.At the same time, because both the political sphere and the 
public sphere have gradually opened up to new actors during the past 
few decades and levels of trust and membership in political parties and 
similar institutions have sharply decreased, it is expected that multiple 
forms of civic engagement may emerge in modern societies to supple-
ment traditional modes of participation (Norris,2003). 

Social media is considered by some scholars to be a potentially 
effective means of improving the relationship between citizens and 
their representatives (Coleman & Blumler 2009). This belief stems 
from the inherent nature of Web 2.0 technologies, which encourage 
active contributions, collaboration, social networking and interaction. 
Citizens are no longer viewed as passive receivers of political infor-
mation, but rather as actively engaged agents in political processes, 
thus altering the traditional relationship between political elites and 
citizens. With the rise of the digital media culture, a dramatic increase 
can be observed in the popularity of social media such as weblogs and 
wikis, and in social media applications and services such as YouTube, 
Facebook and Twitter. 

With the advance of information technology and people’s access 
to it, various parties and organizations have seen new possibilities for 
mobilizing citizens claiming that “the use of this new medium could 
lead to a more democratic functioning of society” (Bimber,1998). As 
citizens and politicians use social media platforms to advance ideas, 
share opinions, disseminate messages and mobilize voters, it seems 
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to be in the interest of political parties to gather feedback from large 
groups of people in an effi cient and cost-effective manner, while also 
allowing them to express their opinions and needs as well. But as the 
empirical evidence shows, with rare exceptions, political parties are 
not able or willing to use technologies to open themselves up to citi-
zens (Lilleker & Jackson, 2010). As a result, not many political par-
ties, institutions and organizations nowadays invest much effort to be 
present online even if modern communication technologies make it 
increasingly easy for them to consult citizens about key issues and-
policy processes

The Georgian public has years of experience in using digital tools 
for mobilization. Before social networks arrived on the scene, the vet-
eran discussion forum Forum.ge was a place where political activists 
gathered, shared ideas, and mobilized around pressing causes, such 
as the Russian military presence in the country and other important 
issues.1 Since then Georgian political parties have been trying to use 
the Internet and in particular social media as a mobilizing tool and to 
build community around them. Some of them quickly grasped that so-
cial media offers a way to bypass traditional media dominated by the 
government2 and ensure direct contact with the electorate, as well as 
a way to revitalize civic engagement. However, it seems that most of 
them have failed to recognize the main advantages of social networks 
and are not using the full potential of social media yet. The main rea-
sons for this are widespread scepticism about the potential of online 
mobilization and insuffi cient knowledge of new media in general. 

Among all social networks available in Georgia today, Facebook 
holds fi rst place in terms of active involvement by Georgian politi-
cians and political parties. It has taken over as the key platform for 
mobilizations: it has hosted environmental campaigns, and was cru-

1 Mapping Digital Media: Georgia. A Country Report by the open Society 
Foundations. 5 June, 2012 Available at: http://www.soros.org/sites/default/fi les/Map-
ping_Digital_Media_Georgia.pdf

2 For further details see: Freedom House.Freedom of the Press report, Geor-
gia 2011. Available at: http://www.freedomhouse.org/report/freedom-press/2011/
georgia
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cial in organizing a silent protest against the government in 2011. The 
monitoring which was carried out as part of this study resulted in the 
fi nding that social networks in general and Facebook in particular are 
instrumental in communicating a party’s messages to voters. Social 
networks and Facebook specifi cally provide Georgian political par-
ties with a useful opportunity to talk directly to targeted groups and 
signifi cantly expand their target audience, popularise their policies 
and activities, campaign for elections, and promptly respond to vot-
ers’ concerns. To succeed in campaigning, it is vital for a party to be 
able to provide supporters with timely updates, expand the number of 
their supporters and mobilise them around particular initiatives. From 
this viewpoint, social networks have a signifi cant advantage over 
mainstream media, as they provide the possibility of feedback. For 
Georgia, a country with limited media independence, this aspect is 
especially important.

There was little expectation that campaigning via social media 
would prove to be a decisive and effective vote-winning instrument 
in the 2012 Georgia parliamentary elections. However, this does not 
mean that social media had no effect at all, or that the social media 
campaigning will necessarily fail to become a more signifi cant vote-
winning tool in future campaigns. This approach was utilized in the 
studies conducted by Irish researchers Maria Laura Sudulich and 
Mattew Wall (2010)3 as well as by Gibson and McAllister (2008)4 
who investigated through quantitative survey whether candidates’ 
cyber-campaigning activity impacted their electoral performance, 
through controlling for a range of relevant variables. For example, 
Australian researchers found that online campaigning had a positive 
effect on electoral performance in their countries, even if only 12% of 
citizens reported that they had followed at any of the campaigns online 

3  Maria Laura Sudulich and Mattew Wall, 2010“Every Little Helps”: Cyber-
Campaigning in the 2007 Irish General Election, Journal of Information Technology 
and Politics, 7:4, 340-355

4  Gibson, R.K., & McAllister, I. Onliline campaigning in the 2007 Austra-
lian election: Did the web deliver votes? Paper presented at the annual meeting of the 
American Political Science Association, Boston MA. 
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during 2004 Australian federal elections5. 
The spread of the Internet, mobile communication, digital me-

dia and a variety of social media tools have spurred the formulation 
of networks of interactive communication that connect people over 
distance and time (Castells, 2005), thus facilitating the rise of the net-
work society.With the number of new profi les in social networks in-
creasing exponentially, the growing interest in these networks from 
political organisations should come as no surprise. The popularity of 
social networks derives from their potential use in the maintenance of 
social ties without substantial cost or effort and to create larger net-
works out of which resources can be drawn (Boyd, 2008). In response 
to the wide use of digital technologies and social networks, govern-
ments and other political actors are starting to capitalise on these tools 
to communicate with the public, build digital communities and form 
communities (Mandarano, 2010).

Indeed, social media has increasingly become a prominent tool 
for parties and candidates to provide information, mobilize their base 
and connect to the public directly (Jackson &Lilleker, 2011; Lille-
ker& Jackson, 2010). As such, politicians avoid being dependent on 
traditional communication channels like news media, thus in some 
ways retaining control of their political messages to an extent to which 
would be impossible with traditional media (Broersma& Graham, 
2012). More positively, one can interpret this shift as a response to the 
growing disconnect between citizens and politicians. As Flickinger 
and Studlar (2007) maintain, in many Western democracies, tradition-
al politics increasingly suffers from a decline in interest and partici-
pation.Consequently, governments, parties and politicians have been 
increasingly turning to social media as a means of closing the gap.

New means of communication have brought many changes in the 
world of political communication and political campaigning. Once 
politicians and political parties began to recognize the potential of so-
cial networks, they started to change their communication habits in ac-

5 Gibson, R.K., MsAllister, I.Does cyber campaigning win votes? Online 
communication in the 2004 Australian election.Journal of Elections Public Opinion 
and Parties, 16(3), 243-263.
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cordance with the nature of new media. Bennett (2003) and many oth-
ers have argued that network-based communication started to shape 
not only organizational and communicational relations within politi-
cal organizations, but also the organizational structures of political 
organizations themselves. Many scholars, such as Chadwick, Bimber, 
Stohl andFlanagin, have argued that political parties have experienced 
signifi cant organizational changes since the dawn of social media. 
Chadwick (2006) argued that not only the hybrid types of political 
organization occurred, but also that the shift towards network-based 
communication caused a range of other, more general, changes. For 
example, party competition has increased as a result of reduced cam-
paigncosts which have allowed small parties to project their message 
to a broader audience than previously.The distribution of power inside 
parties has changed as a consequence of changes in communication 
networks, as every day politics moved online, political institutions 
underwent institutional changes as the result of adaptation to new cir-
cumstances.

Naturally, all these changes resulted in further changes in com-
munication between parties and their voters. Political parties started 
to adopt new ways of campaigning, primarily due to the need for 
cost-reduction and the opportunity new media presented to engage in 
permanent campaigning (Chadwick, 2006). Schmitt-Beck and Farell 
(2002) have emphasized that campaigning has transformed into what 
they call “postmodern campaigning” or Third Cycle.On the other 
hand, Lofgren and Smith (2003) provide an illuminating analysis of 
four different online strategies commonly pursued by modern political 
parties. They argued that, while traditionally parties used new infor-
mation technologies and channels mostly as a complement to other 
forms of political communication during their campaigns, now parties 
use it more extensively, primarily to capture public opinion and to 
establish constant two-way communication with their supporters and 
members. Especially interesting is the “grassroots strategy” (Lofgren 
& Smith,2003) that envisages not only electronically mediatedcom-
munication with supporters, but also electronic membership in a vir-
tual organization.
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However, in spite of all these theoretical premises, all the work 
in this fi eld comes from scientists who base their analyses mostly on 
cases from Western Europe and the United States. In Georgia,the level 
of technological development is far lower than thatof Western democ-
racies. Nevertheless, with the extensive penetration of the Internet and 
social media in everyday life, it can be assumed that some of the main 
premises outlined above can be applied to our casestudy.

The hypothesis being tested as part of this research project is as 
follows: the Internet and specifi cally, social media are increasingly 
used for political ends during election campaigns. In conditions of 
equal competition this brings comparative advantages to political par-
ties that are actively engaged in social media and also signifi cantly 
affects the fi nal outcome of the elections.

In order to test the accuracy of the hypothesis, this research proj-
ect analyzed the 2012 parliamentary election in terms of social me-
dia, the general media environment and the extent to which online 
platforms were being used for political purposes as well as the extent 
of their infl uence on political developments. Particular attention was 
given to the role social media campaigns played in the outcome of the 
election and how it contributed to the success of new actors emerging 
in the party system.

 To examine the trends observed in the Georgian party system 
researchers studied the current academic literature which focuses on 
the election campaigns as refl ected in both traditional and social me-
dia. The policies of the 11 most popular political parties in Georgia 
were examined as well as conceptual and technical monitoring of the 
active and inactive sections of political parties› websites were con-
ducted. Specifi cally, researchers examined information published on 
the websites regarding the ideologies of these parties, their internal 
management, strategy for recruiting new members, human resources 
management and career development policies as well as their public 
relations strategies, their capacity for political analysis, and the way 
in which political parties register members and supporters and inter-
act with online users. The researchers monitored Facebook activity 
of the political parties and their leaders and carried out a compara-
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tive analysis of their social media campaigns during the 2012 parlia-
mentary election. The research project encompasses up to 75 in-depth 
interviews (55 before the election and 20 afterwards) with experts in 
social media, bloggers, political scientists and political party leaders.

This publication consists of three main chapters. The fi rst chapter 
overviews the main trends and characteristics in the development of 
the Georgian party system and compares the system to that of other-
states experiencing democratic transition. The authors sought to fi nd 
common dynamics between what is taking place in the Georgian po-
litical party system and the situation in other developing democracies. 
This chapter also seeks to explain current trends in political develop-
ment with the help of factors that characterize the Georgian political 
party system. Such factors include volatility, low levels of institution-
alization, voter disengagement, the lack of apolicyor ideological ba-
sis for political parties and high levels of uncertainty and economic 
instability.

The second chapter describes the challenges to mainstream media 
freedom in Georgia prior to the 2012 parliamentary elections. At that 
time very few sources provided diversifi ed and politically neutral news 
for Georgian citizens. Among these relatively free sources were the 
Internet and a number of private newspapers with central and regional 
coverage, which had editorial independence but very limited circula-
tion (2% of population). Accordingly, for years Georgia’s citizens, op-
position parties and civil society in general had limited opportunities 
to receive independent news through traditional media channels while 
political life was overwhelmingly dominated by a single party. 

The third part of this publication presents the results of research 
into the relationship between technology and party politics inGeorgia 
including current trendsin political parties’ use of social media and the 
impact of this on electoral campaigning in the country. This chapter 
attempts to describe the infl uence of technological forces over the po-
litical system and illustrate that, given the fact that the development of 
party politics in Georgia is still at an embryonic stage, a technologi-
cally deterministic approach is not appropriate. 
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  2. Overview of Georgian Party Politics 

In theory, political parties are one of the central institutions of 
modern representative democracy and are major actors in the system 
that connects citizens tothe process of government. Parties turn public 
demands into political issues, they recruit candidates for public offi ce, 
formulate programs for government action, compete for votes, and if 
lucky, exercise executive power until ejected from offi ce. In general, a 
well-functioning political party system is evidently an important con-
dition for the establishment and consolidation of a well-functioning 
representative democracy.6

For nearly two decades, to a greater extent than any other coun-
try in the post-Soviet space bar the Baltic states, Georgia has exert-
ed considerable effort to establish stable political institutions and a 
functioning democratic system.Establishing a sustainable, law-based 
system of governance became central to Georgia’s aspirations to be-
come a fully-fl edged member of the democratic family of nations, and 
this goal is repeatedly supported by politicians of all persuasions.7 As 
Georgia’s government struggles to consolidate its democratic gains, it 
has become obvious that at present Georgian society lacks both strong 
political will and experience in democratic governance. 

In most democracies, parties serve to articulate and aggregate 
preferences and hold elected offi cials accountable. It is hard to say 
that such a system currently exists in Georgia. Instead, multiple parties 
rise and fall between elections for a number of reasons. The relative 
weakness of ideological attachment among the public contributes to 
this to some extent. In addition, there is a lack of know-how on how to 
organize effective party structures, or formulate appropriate electoral 
platforms and build a consensus which is an essential ingredient of a 

6 Wilhelm Hofmeister and KarstenGrabow.Political Parties Functions and 
Organisation in Democratic Societies. Singapore. Konrad Adenauer Stiftung, c2011. 
P. 16-24

7  S. Tsereteli-Stephens, Caucasus Barometer: Rule of Law in Georgia _ 
Opinion and Attitudes of the Population 27.6. 2011, http://crrccenters.org/activities/
reports/.

101



democratic system. To date the biggest problem for Georgia’s uncon-
solidated democracy has been the lack of societal forces or a political 
grouping powerful enough to effectively act as a counterweight to the 
government. Until recently, opposition political parties were not able 
to offer any alternative political agenda and seemed incapable of unit-
ing behind a clear program for democratic change. 

It has often been said that in Georgia, and more generally in post-
Soviet states, political parties are in a state of decline. This has been 
a long-standing opinion in certain circles, arising largely out of a la-
tent hostility to parties, which are viewed as a divisive force among 
citizens, a threat to national unity, and an enticement to corruption 
and demagoguery. Georgia has a weak and volatile party system with 
highly fragmented and personality-driven opposition parties. The 
formal framework of multi-party politics is at odds with a profound 
personalization of party politics in which notions of stable political 
constituencies are largely irrelevant. 

Like most post-communist countries in Eastern Europe8 Georgian 
politics is characterized by the low popularity of parties, relatively low 
turnout (46.6% in the 2013 presidential election), low party member-
ship, fragile partisan loyalty and weak roots of parties in civil society. 
Financial dependence on the state and a low level of organizational 
loyalty among politicians are the most obvious signs of weak institu-
tionalization. 

Moreover, political parties are often characterized by top-down 
hierarchical structures in which the chairperson is the single most im-
portant fi gure. As a result, Georgian political parties are built around 
the persons leading them and not around their political platform. In 
fact, politics is so personalized that legitimate divergence in political 
opinion often goes unnoticed.9 This generates a focus on personalities, 

8 For a detailed account on Eastern European party politics see: Tóka, Gábor. 
1997, “Political Parties in East Central Europe.” in Consolidating the Third Wave De-
mocracies: Themes and Perspectives, ed. L. Diamond, M. F. Plattner, Yun-han Chu, 
and Hung-maoTien, Baltimore, MD: Johns Hopkins University Press, pp. 93-134.

9  Ilia Roubanis, Georgia’s pluralistic feudalism: a frontline report. 3 July 
2009. http://www.opendemocracy.net/article/georgia-pluralistic-feudalism
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not policies. The fact that almost all parties are founded on the basis 
of a personality or group of personalities goes some way to explain 
why there are more than 100 registered political organizations. This 
often causes the Georgian population to be more inclined to vote for 
candidates on the basis of personality and charisma, rather than real 
political issues, or, alternatively, simply vote against the current gov-
ernment to express dissatisfaction rather than for an actual candidate.10

The lack of members and loyal supporters makes it diffi cult for 
parties to articulate and aggregate preferences. Many commentators 
on Georgian politics complain that political parties have not grown out 
of social cleavages, do not represent large segments of society (though 
they may articulate their sentiments) and are diffi cult to identify on 
the left-right spectrum of classical political ideologies11. The lack of 
party structures and programs is compensated for by charisma and 
populism. Competition between parties is often less about policies and 
primarily runs along a pro-government/anti-government fault line. 

Moreover, Georgia’s political parties have persistently failed to 
satisfactorily perform functions that are associated with political par-
ties in established democracies, such as representing groups in soci-
ety, aggregating interests, or mobilizing voters.12 Subsequently, Geor-
gian parties are rather bad at performing the functions of integration, 
mobilization and mediation. The failure to express clear and consis-
tent policies and the tendency to engage in populist action can also 
be explained by an inclination in Georgian politics towards the cult 
of personality.13 As a result many, including the government, seem 

10 KonstantineKandelaki, “Local Government in Georgia: Developing New 
Rules in the Old Environment,” LGI Report (Open Society Institute), 275, Available 
at: http://www.eurasianet.org/resource/georgia/links/government.shtml 

11  Max Bader, Fluid Party Politics and the Challenge for Democracy Assis-
tance in Georgia, Caucasian Review of International Affairs, Vot.2(2), Spring 2008

12 M. Bader, “Fluid Party Politics and The Challenge for Democracy for De-
mocracy Assistance” in Georgia. Caucasian Review of International Affairs, Vol. 2 
(2), Spring, 2008. p.84. 

13  See, George Welton, Evaluating the Failure to Oppose: Political Oppo-
sition in Post-Revolutionary Georgia http://www.geowel.org/index.php?article_
id=20&clang=0
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to believe it is more important to appear strong than to appear rea-
soned and consistent. Even the presidential elections have never been 
particularly important for party politics since competition always was 
among individual leaders, which leaves parliamentary elections as the 
main arena in which political parties compete for votes.14

Most observers of Georgian politics suspect that weak links be-
tween parties and social and economic interest groups stand behind 
the generally low level of popularity of parties. Unlike in many west-
ern European democracies, trade unions appear to lack widespread 
public trust in Georgia. According to regular surveys conducted by 
the International Republican Institute (IRI), levels of confi dence in 
trade unions are consistently low, although there is a slight upward 
trend.15 In the most recent survey, trade unions (with just 21 percent 
approval) are the second least trusted institution of the 16 included in 
the survey, beating only the mafi a.16In short, Georgia has yet to see 
the institutionalization of political parties with clear ideologies and 
political platforms.

It also could be observed, that the Georgian political party system 
fully resembles those that emerged in other earlier developing democ-
racies and that have been systemically researched by many authors over 
the last twenty years. According to these authors, the party systems of 
the new democracies that have been emerging in Latin America, Africa, 
Asia and Eastern Europe since the beginning of the third wave of de-
mocratization in the early 1980s, appear volatile (e.g. Kreuzer&Pettai, 
2003; Mozaffar&Scarrit, 2005; Roebrt&Wibbels, 1999; Tavits, 2005) 
and less institutionalized (Dix, 1992; Kuenzi&Lanbright, 2001,2005) 
Mainwarning& Scully, 1005; Riedl. 2008; Stockton, 2001).Voter at-

14  For a detailed analysis of Georgian party politics see: Ghia Nodia & Alvaro 
Pinto Scholbach (eds), The Political landscape of Georgia: Achievements, Challenges 
and Prospects, Eburon Delft, 2006. 

15 Transparency international, Georgia report. The Georgian Trade Union 
Movement, February 2010.

16  The church, by contrast, enjoys 91% trust and parliament 41%. The 2009 
fi gures are a relative improvement. According to the June 2005 survey, Georgians 
were more likely to consult their local Al Capones for help than their trade union and 
came bottom of the survey.
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tachment to parties is also weaker (Dalton & Weldon 2007) ; Main-
waring &Zoco. 2007; Manning 2005) and parties are less reliant on 
programmatic appeals (Keefer, 2007, Kitchelt Hawkins, Luna, Rosas 
&Zechmesister, 2010; Kitschelt, Mansfeldovs, Markowski, &Toka, 
1999; van de Walle2003) as these party system are not always orga-
nized along salient social cleavages (e.g. Dix, 1989, Kitschelt, 1992)17.

Years of research have made it clear that party systems as well as 
the structure and strategies of political parties in new democracies are 
different to those operating in developed countries and do not adhere 
to the same theoretical models. Therefore, academic researchers try to 
attribute causes for this difference to other factors. Specifi cally, recent 
research showed that in terms of party systems, the main difference is 
in the level of political uncertainty between developed democracies 
and developing democracies18. 

Specifi cally, in the 2013 report, such scholars as Noam Lupu and 
Rachel Beatty Riedel introduced the concept of political uncertainty. 
They argue that by considering the three main types of political uncer-
tainty faced by leaders of political parties (those of regime, economic 
and institutional uncertainty) makes it possible to explain the existing 
differences between the political systems of developed and develop-
ing democracies. The authors state that more types of political uncer-
tainty may be identifi ed as more research is conducted. 

The Georgian party political system possesses a high level of all 
three types of uncertainty. First and foremost, in the Georgian system, 
there is a high level of political competition and an expectation of 
change due to political rivals. There is also an expectation of strength-
ening authoritarian leadership. On the one hand, this raises the level 
of uncertainty towards the incumbent regime and, on the other, it has 
an impact on the attitude of political parties so much so that the latter 
perceive elections as the only change to gain success and go to any 
length to achieve this. 

17  Noam Lupu, Rachel Beatty Riedel,.Political Parties and Uncertainty in 
Developing democracies, Comparative Political Studies.November 2013 vol. 46 no. 
11 1339-136

18 ibid.
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Just like other transitional democracies, Georgia is now embrac-
ing a market economy model which strongly depends on market open-
ness and global economic processes. Therefore, there is a high level 
of uncertainty regarding the country’s potential for economic develop-
ment. In developing democracies, the existence of uncertainty forces 
political parties not to rely on repeated agreements and long term co-
operation because the economic crisis creates an expectation that the 
political offi ce will have minimal benefi ts in the future. 

The political process under way in Georgia in recent years has 
demonstrated that rules of political interaction are underdeveloped 
and often change. Due to the uncertainty, political parties, just like in 
other imperfect democracies, take decisions they deem rational at a 
given point and seek the fulfi lment of short-term aims. While in some 
instances they acknowledge strong players and join forces with them, 
in other cases they enter into emotional confrontations with them. 
This strategy strengthens the level of uncertainty in the years to come 
where the cycle of economic reforms and election-related expenditure 
strengthens regime and institutional uncertainties. Parties do not rush 
to take decisions regarding party decentralization because their plan-
ning horizonsare very limited and short term. 

Under these circumstances, parties do not need voters. They seek 
to extend their time in power because the only purpose of the party 
elite is political power and resource control.19

Therefore, the Georgian political party system of the recent pe-
riod can be characterized by general trends which bear close affi nity 
with other developing democracies that still have a very weak level of 
institutionalization. In the Georgian party system there is still no sense 
of stability regarding the main players in the political system and their 
rivals. There are no fundamental rules and limits of party competition 
and behaviour. The system is characterized by a rather high expecta-
tion of change which is confi rmed by the unpredictability of political 
regime, and the economic, institutional or legal environment. 

After political success, party leaders employ various methods 

19 ibid
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other developing democracies customarily use to respond to system 
uncertainty _ they seek strong party partners and choose to follow 
them (so-called jumping on the bandwagon), or else they join a coali-
tion without regard to ideology. There are cases in which even party 
leaders move to different parties in an effort to achieve political suc-
cess. 
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3. Challenges to the Freedom of Media in Georgia 

3.1. Limitations of Traditional Media

During the pre-election period, with the support of Georgia’s for-
eign partner states and international donors,representatives of civil so-
ciety organizations, media and independent experts reviewed in detail 
shortcomings of legislation. They also made attempts to elaborate ef-
fi cient mechanisms to tackle the problem of insuffi cient media inde-
pendence in Georgia and campaigned to this end. In the words of the 
organizers of the campaign, the Georgian media was too politicised, 
polarised and not fully independent.

The right to access information without political censorship is en-
shrined in the Constitution as well as existing Georgian legislation. 
The Law on the Freedom of Speech and Expression, adopted by the 
Georgian parliament in 2004, allows the country to come closer to 
European standards, as it decriminalised defamation and shifted re-
sponsibility or burden of proof entirely onto plaintiffs. Under the law, 
the responsibility for justifying restrictions on freedom of speech rests 
squarely with the initiators of these restrictions, while any legitimate 
doubt should be settled in favour of freedom of speech. The law also 
exempts citizens from responsibility for defamation if he/she did not 
and cannot have known that his/her statements were defamatory. The 
implementation of the major provisions of the new law showed that it 
has signifi cantly increased the level of free expression and freedom of 
journalists, but could not ensure freedom of editorial policies of TV 
media outlets. 

One of the most controversial government decisions since the 
Rose Revolution that signifi cantly limited media freedom and prompt-
ed criticism from civil society and Western offi cials towards the coun-
try’s leaders was made on 7 November 2007 when riot police raided 
the pro-opposition Imedi TV channel on the grounds that it aired 
footage of the dispersal of opposition demonstrations in a way that 
encouraged the violent overthrow of the government. During the dis-
persal of the protests, police units used rubber bullets and tear gas at 
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several locations in Tbilisi. According to offi cial statements made by 
Western diplomats, partner countries called on the Georgia’s govern-
ment to honour its commitments to democratic principles and freedom 
of press and immediately restore full broadcasting rights to all me-
dia outlets as “the symbolism of closing down television broadcasts 
sends shockwaves through our capitals, be it in the United States or in 
Europe”20. It took several months for the government to put Imedi TV 
fully back on the air.

Other attempts to reinforce government control over private TV 
channels and other broadcasters in Georgia were taken after August 
2008 Russia-Georgia war, when the government introduced its strict 
information policy and strengthened its infl uence over the national 
broadcasters. During this period national TV companies came un-
der increased pressure from the government which sought to reduce 
critical reporting and silence opposition voices. However, smaller TV 
companies which broadcast in a limited area (regional TV channels as 
well as the Tbilisi-based Maestro TV and Kavkasia TV which broad-
cast only in Tbilisi) were able to continue their operations as usual, a 
fact that helped the Georgian government to protect its image at an 
international level.

Until 2012, the National Communication Commission (NCC) 
was the government’s primary tool to maintain political control over 
the media. The NCC has the power to issue broadcasting licences and 
regulate the activities of telecommunication companies and mass me-
dia. The events of 2008-2012 demonstrated that the NCC, members of 
which are nominated by the president, failed to adhere to the principle 
of political neutrality and abused its power by manipulating the me-
dia regulation process. For instance, several new pro-government TV 
channels (Real TV, Region TV) were set up in these years and began 
to broadcast nationwide, even though they had no broadcasting licens-
es. In the same period the NCC turned down several license applica-
tions from private TV companies, for instance from the pro-opposition 

20 Imedi TB has been taken off the air (AFP), November 13, 2007 (RFE/
RL) http://www.rferl.org/content/article/1079126.html (retrieved on 10 May 2012) 
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Maestro TV. The company brought the case to the court and fi nally, 
in 2009, succeeded in getting the license. However, its broadcasting 
area did not extend beyond the boundaries of Tbilisi. Political infl u-
ence on the NCC can be also seen in the fact that the NCC chairman 
had a stake, for quite a long time, in one of the pro-government TV 
companies and in an advertising company that had exclusive rights to 
produce and run TV commercials. 

Between 2009-2012, Georgia’s foreign partners (the USA and 
the EU) and international organisations (OSCE, NATO) as well as 
national and international non-governmental organizations (NGOs) 
repeatedly called for reforms in this sphere. Thanks to their efforts 
and advocacy, substantial amendments were made in 2008-2012 to 
Georgian legislation which helped free the mass media from political 
infl uence, ensure media freedom and improve broadcasting practices. 
Some of these amendments were proposed by Georgian civil sector 
organisations. The relevant bills received parliamentary approval after 
lengthy public debate and active lobbying by civil society and sup-
port from foreign donor organisations. The law on broadcasting was 
amended on April 8, 2011, to ensure full transparency of media own-
ership. The law made offshore companies ineligible for the receipt of 
broadcasting licenses and required media organisations to make their 
incomes public. Under the new law, the NCC must publish full infor-
mation about licensed media organisations on its website, while TV 
companies must post the names of all their owners on their websites. 
Media organisations responded timely and adequately _ by the time 
the new law was enacted almost all private media companies changed 
ownership, which also indicated the existence of problems and a lack 
of transparency in management practice in these companies. The TV 
channels (Imedi, Rustavi-2) that had been owned by offshore foreign 
companies were taken over by individual owners, though their names 
were less known to the public.

Unfortunately, the new regulation was unable to prevent Geor-
gian media broadcasters from becoming increasingly politicised and 
polarised during the 2012 election campaign. In fact, the national 
broadcasters _ the companies with nationwide broadcasting coverage 
-fully supported the government. Among such companies were the 
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Georgian Public Broadcaster (GPB), a state-funded broadcaster gov-
erned by a supervisory board of directors. In 2011, Freedom House, 
an independent international watchdog organization dedicated to the 
expansion of freedom around the world, described GPBas “politicized 
and partisan” in favour of president Saakashvili.

In 2012, Freedom House reported that national television “is 
widely perceived as biased in favour of the government”. The report 
also acknowledged the fact that the TV channels with a limited broad-
casting area supported the opposition. The 2012 developments con-
fi rmed that the government was not ready to reverse its media policy 
decisions as it made continued attempts to increase control over infor-
mation delivered to the Georgian public. Immediately before the elec-
tion campaign started, the most popular and largest cable TV opera-
tors (their owners are widely viewed as being government supporters) 
excluded pro-opposition channels from their portfolio, signifi cantly 
curbing access to pro-opposition media for a considerable number of 
Georgian citizens. In response, Georgian civil sector organisations 
and foreign donors specialising in media freedom and transparency 
launched a large-scale campaign, titled “This Affects You Too”. The 
popularity of the campaign and international pressure in support of 
media freedom before the elections led to important amendments to 
the legislation. Namely, on June 29, 2012, the parliament adopted the 
so-called “must carry, must offer” principle, which obliged all cable 
TV operators to broadcast all Georgian TV companies for 60 days 
before the election. As a result, Silknet, Caucasus TV, Super TV 
and other cable TV operators, which did not transmit pro-opposition 
broadcasts before, were forced to carry all Georgian TV channels, in-
cluding pro-opposition ones. Despite these changes and measures to 
ensure media freedom during the election campaign, observer organ-
isations, which monitored media content in the run-up to the elections, 
issued rather critical assessments. 

Freedom of the Press Worldwide 2013, a report published by Re-
porters Without Borders, ranked Georgia 100th among 178 countries, 
while its regional partners Moldova and Armenia enjoyed a much bet-
ter ranking, 55th and 74th respectively. The report noted that Georgians 
“enjoy broad media pluralism and a low level of state censorship, but 
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they still face important challenges concerning media independence 
and the working environment of journalists...” The report also empha-
sised that “journalists in those countries [with limited media freedom] 
are often in the fi ring line in ‘highly polarized societies’ and treated as 
easy prey by a variety of pressure groups”21. 

According to reports published in September 2012 by two inter-
national organizations, the Parliamentary Assembly of the Council of 
Europe (PACE) and the OSCE’s Offi ce for Democratic Institutions 
and Human Rights (ODIHR), the pre-election environment in Geor-
gia ahead of 1 October 2012 parliamentary elections was “competi-
tive” albeit “polarized”. PACE welcomed the endorsement of “Must 
Carry” rules that improved pluralism in the country’s media environ-
ment. The OSCE/ODIHR interim report, covering the period between 
August 22 and September 5, found that Georgian media outlets were 
polarized according to political outlook and lacking in independent 
editorial policies22. 

On August 29, 2012, the Georgian National Platform of the East-
ern Partnership Civil Society Forum consisting of NGOs, published 
a statement on the media environment during the pre-election period 
in Georgia. The joint statement written by Georgian NGOs said that 
despite certain improvements in terms of media pluralism, achieving 
equal access to diverse sources of information for citizens and voters 
remained a serious challenge. Furthermore, the NGOs stated that the 
implementation of the “Must Carry” rules was not suffi cient to satisfy 
public demand for diverse information sources as the availability of 
cable TV services is largely limited to urban areas. Consequently, for 
the majority of the rural population, satellite TV remained the sole 
means of accessing diverse media sources, raising problems for the 
government’sobligation to protect the constitutional rights and free-
doms of rural residents, including freedom of expression and the right 
to access and disseminate information. 

The Civil Society Forum members expressed concern over cases 

21 Reporters Without Borders _ Freedom of the Press Worldwide 2013 http://
fr.rsf.org/IMG/pdf/classement_2013_gb-bd.pdf)

22 Central Asia Caucasus Institute, CACI Analyst, issue dated: 09/19/2012 
http://www.cacianalyst.org/?q=node/5843
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of violence against journalists and attempts to hamper their profes-
sional work. They called upon the government to immediately take 
appropriate measures and thoroughly investigate every case of vio-
lence against journalists and bring all those responsible to account, 
thereby preventing similar cases occurring in future.23

In fact, in recent years the Georgian public and NGO’s have con-
tinuously called upon the government to take appropriate measures to 
improve the level of media freedom and thoroughly investigate every 
case of violence against journalists, and to bring all those responsible 
to account. Those engaged in the process understand the level of infl u-
ence traditional media retains in the formation of public perceptions. 
This is especially relevant for Georgia where television remains the 
main source of newsfor about 80% of Georgian citizens residing in the 
capital and 92% of the rural population (Fig. 1). Even in Tbilisi, just 
11% of people surveyed in 2011 said that the Internet represents their 
main source of information. 

 
Fig 1: CRRC Media Survey 2011, Georgia. Main sources of information 

about ongoing events in Georgia

Source: Caucasus Research Resources Centre (CRRC) in 2012,
Media Survey 2011

23 http://www.eapnationalplatform.ge/admin/editor/uploads/fi les/gancxade-
bebi/National%20Platform%20-%20Statement%20-MEDIA-29.08.12.pdfaccessed 
on 5 April 2013
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The 2011 media survey data also indicates that a large proportion 
of the Georgian public is critically disposed towards the current state 
of affairs in the media as about 42% of the Georgian adult popula-
tion said they thought there was no freedom of speech in Georgia as 
opposed to 34% who answered that positively (25% did notknow or 
refused to answer, see Fig.8).

Fig. 2.Freedom of Speech in Georgian Media

Source: Caucasus Research Resources Centre (CRRC) in 2012,
Media Survey 2011
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House upgraded Georgia’s ranking with regard to Internet freedom 
from ‘partly free’ in 2011 to ‘fully free’ in 2012. To reduce the danger 
of censorship in the future, the traditional media should learn how to 
use Internet technologies effi ciently. To this end, journalists, bloggers 
and media editors, as well as ordinary Internet users, should acquire 
skills and knowledge related to online activities. According toFree-
dom House, “The adoption of web tools by the traditional media has 
been hindered by journalists’ and editors’ general lack of understand-
ing and skills relevant to online media (in Georgia)”.24

Internet freedom was a subject of heated public debate in Georgia 
in 2011-2012. One of the most actively debated disputes was a lawsuit 
against the Georgian parliament brought to the Constitutional Court in 
2011 by the Georgian Young Lawyers Association (GYLA), which is 
a local NGO. GYLA appealed against the newly adopted law that gave 
the authorities the power to monitor all Internet activities, including 
private online communication, without a court warrant. GYLA argued 
that it was a blatant infringement of the right to privacy guaranteed by 
article 20 of the Constitution of Georgia. 

After hearing the case on October 24, 2012 (immediately after 
the new government came to power after the 1 October parliamentary 
elections), the Constitutional Court ruled in favour of GYLA, empha-
sising that the law did not provide any mechanisms to ensure the pro-
tection of the right to privacy and prevent unauthorised monitoring of 
Internet activities, including private online communication, by law-
enforcement bodies without a court warrant. The court pointed out 
that the constitutional right to privacy cannot be breached without a 
court warrant, unless such a breach was necessitated by extraordinary 
circumstances. Since the law did not require law-enforcement authori-
ties to obtain a court warrant and provided no proof of extraordinary 
circumstances, the court ruled that it was in clear breach of article 20 
of the Georgian constitution.25

Overall, very few media outlets provided diversifi ed and politi-

24 http://www.freedomhouse.org/report/freedom-press/2012/georgia; http://
www.freedomhouse.org/report/freedom-net/2012/georgia

25 Constitutional Court: http://www.constcourt.ge/index.php?lang_
id=ENG&sec_id=6&info_id=1068 accessed 15 April 2013
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cally neutral news for Georgian citizens prior to the 2012 parliamen-
tary elections. Among these relatively free sources were the Internet 
and a number of private newspapers with central and regional cov-
erage, which had editorial independence but very limited circulation 
(2% of the population). Accordingly, the next chapter analyzes some 
statistical data to show how actively Georgian citizens were engaged 
in social media prior to the October 2012 parliamentary elections.

 3.2 Access to the Internet and Social Media in Georgia

According to offi cial statistics, Georgia’s population is estimated 
to be 4,497,600 people26 of which more than 1,300,000 of were esti-
mated to have access to the Internet in August 201227. The National 
Communication Commission’s ( NCC) 2011 report28 says that the 
number of Internet users is growing by 3-5% every year. It means 
that if this trend continues unabated, in several years the Internet will 
have a noticeable impact on Georgian public life. Experts claim that 
when at least 50% of a country’s population _ the amount described as 
a critical mass _ gets access to the World Wide Web, the Internet has 
suffi cient infl uence to shape public opinion. This is not yet the case in 
Georgia where the number of Internet users, amounted to 29% of the 
country’s population in 201029. 

These estimates fi t well with the offi cial data on the number of 
Internet subscriptions, which show that about 100,000 new Internet 
subscriptions (individual users and legal entities) have been registered 
in the country every year in recent times. According to the NCC, there 
were around 429,228 Internet accounts in Georgia in 201230 (Tab. 1). 

26  See further details: National Statistics offi ce of Georgia. Main statistics. Pop-
ulation Available at: http://geostat.ge/index.php?action=page&p_id=152&lang=eng

27  Internet World statistics: Georgia. Available at : http://www.internetworld-
stats.com/asia.htm#ge (Retrieved 30 April 2013))

28 Georgian National Communications Commission.Annual Report 2011. 
Available at: http://www.gncc.ge/fi les/3100_2949_314871_1.pdf

29 Internet World statistics: Georgia. Available at : http://www.internetworld-
stats.com/asia.htm#ge (Retrieved 30 April 2013)

30  Georgian National Communication Commission, “Statistical Data”, 22 
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Table 1: Internet Subscriptions in Georgia (2010-1012)

1st Quarter 
2010

1st Quarter 
2011

1st Quarter 
2012

DSL Technology 135,849 176,130 210,807
Fibre-Optic Technology 65,532 93,463 142,809
EVDO&CDMA Technology 33,345 55,789 61,672
Wi-Fi&WiMax Technology 3,679 6,917 13,443
Other Technology 1,041 809 497

239,446 333,108 429,228

Source: Georgian National Communication Commission (NCC)

Despite the growing number of Internet retail subscribers in Geor-
gia, there are quite a limited number of people using the Internet every 
day and, consequently, those a limited number of people who are ac-
tively engaged in social media. According to a recent Caucasus Re-
search Resource Centre (CRRC) survey, Caucasus Barometer 2011, 
less than 25% of the Georgian adult population surf the Internet on a 
daily basis. A total of 49% of respondents had never used the Internet 
in their life, while 6% had no idea what Internet is at all (Fig. 1)31. 

The same survey results also show that in sum, 34% of the Geor-
gian adult population has a regular opportunity to use the Internet. 
Taking into account the offi cial 2012 fi gures which put the number of 
Georgia’s adults aged 18 and over at   3,433,000 32, it can be concluded 
that in sum, about 800,000 users access the Internet on a regular basis 
and approximately half that number surf the web occasionally (once a 
week or once a month). 

June 2012, http://www.gncc.ge/index.php?lang_id=ENG&sec_id=50623 accessed 5 
April 2013.

31 Caucasus Research Resource Centers.”2011 Caucasus Barometer”. Re-
trieved from http://www.crrccenters.org/caucasusbarometer/ on April15, 2012

32  National Statistics Offi ce in Georgia, GeoStat data 2012 http://www.geo-
stat.ge/?action=page&p_id=151&lang=geo
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Figure 3: Frequency of Internet use in Georgia in 2011

Source: Caucasus Research Resources Center (CRRC)
According to the Caucasus Barometer 2011, of those who use 

the Internet every day, 62% are young people, and 35% belong to the 
middle age group. A very small number of people, around 3% of daily 
Internet users, are over 55 years old, which indicates that Georgia’s 
older generation are almost totally distanced themselves from Internet _ most of these people either have never used the Internet or know 
nothing about it (Fig. 2)33. Besides, rural residents have very limited, if 
any, access to Internet _ the survey shows that the number of Internet 
users in rural areas is signifi cantly lower than in the capital and other 
urban centres.

Fig 4: Frequency of Internet usage by respondent’s age

Source: CRRC, Caucasus Barometer 2011

33 Caucasus Research Resource Centers.”2011 Caucasus Barometer”. Re-
trieved from http://www.crrccenters.org/caucasusbarometer/ on April15, 2012
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Among regular Internet users (daily, or once a week), which con-
stitute 34% of the country’s adult population, 26% said that Facebook 
was their fi rst choice for socialising online (Fig.3). This means that 
approximately 330,255 adult Internet users named Facebook as the 
site they visited most often. 

Fig 5: Most Frequent Internet Activities _ Use of Facebook

Source: CRRC, Caucasus Barometer 2011
Taking into account the fact that more than 800,000 Georgian 

Internet users have a Facebook account, the above mentioned survey 
results show that around 330,255 users visit Facebook regularly and 
76% of young people acknowledge that Facebook is their favourite 
and most frequently visited Internet site. Only 23% of adults from the 
36-55 age group visit Facebook most frequently (Fig. 4).
Fig 6: Most Frequent Internet Activities _ Use of Facebook by age groups 

Source: CRRC, Caucasus Barometer 2011
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The above data allows us to develop a general view and build a 
profi le of an average Georgian Internet user.In general, an average 
Georgian Internet user is someone who goes online at least once a 
week, and a majority of them regularly accesses social networks and 
social media websites (along with using the Internet for internet bank-
ing services). Facebook is the most popular social network in Georgia 
nowadays, providing consumers with wide ranging online services. 
One of the main reasons of its popularity is that it offers a Georgian 
language interface created for and used by native speakers. The share 
of active Facebook users in Georgia is not high. They represent only a 
tiny fraction of all Internet users. Of these, approximately 251,000 are 
from the 18-35 age group and around 76,000 are in their 50s. 

Fig 7: Relative Numbers of Internet users

Source: CRRC, Caucasus Barometer 2011

CRRC’s Caucasus Barometer 2011 allows us to identify the rea-
sons why the majority of the Georgian adult population remains of-
fl ine (Fig. 6). According to the survey results, the main reason is that a 
considerable number of Georgian residents do not have computers and 
most of them also lack computer knowledge and skills. In addition, the 
lack of reliable Internet access remains a problem for many Georgian 
residents, especially for those who reside in rural areas.
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Fig 8: Main Reasons for not using Internet

Source: CRRC, Caucasus Barometer 2011

Twitter has far fewer users in Georgia. In the last two years only 
Beeline, the mobile operator with the poorest coverage in Georgia, had 
mobile Twitter support. In 2012 the two top Georgian mobile opera-
tors, Geocell and Magti, followed suit and offered this service too. As 
a result, Georgian customers are now able to send free-of-charge SMS 
messages via Twitter to multiple recipients simultaneously. Twitter 
was designed to be compatible with mobile phones through text mes-
sages. But this was not the case in Georgia until recently. Twitter also 
did not recognise Georgian fonts _ hence its rather low popularity in 
Georgia.

A comparative analysis of the Twitter accounts of (now former) 
President Mikheil Saakashvili, the leader of the opposition United Na-
tional Movement, and his opponent, former prime minister Bidzina 
Ivanishvili in the post election period (after October 2012) shows how 
low levels of Twitter use are in Georgia. As of 1 May 2013, Saa-
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whom tweeted in English _ there are very few comments in Georgian. 
Before April 2013 the Georgian president published only 776 Twitter 
messages commented on by some of followers. In contrast, as of 1 
May 2013, Ivanishvili’s Twitter account had 22,132 friends, though 
it has not been updated since November 2012. Before the elections, 
Ivanishvili (then leader of the opposition) had published only some 
870 Twitter messages, most of them in English. This means that nei-
ther Saakashvili nor Ivanishvili consider Georgian Twitter users their 
main target audience. The prevalence of English messages suggests 
that both tend to use their Twitter accounts to promote their views 
and ideas abroad rather than at home.As one of the public relations 
specialist at one of the major political party noted, Georgian political 
parties use Twitter to “target their international partners and foreign 
friends more than Georgian followers and party supporters”34.

Georgian experts, active in social media and interviewed during 
the research, think that since Facebook consolidated its position as the 
country’s biggest social network in 2010-2011, few other social net-
works will be able to challenge Facebook’s popularity in Georgia and 
consequently political parties would pay more and more attention to it. 
Currently Georgian political parties apparently prefer Facebook to any 
other social network available in Georgia today. However, the results 
of social media monitoring conducted as part of this research project 
shows that parties do not use the potential of social media effi ciently 
enough. All parties need to develop and implement an effi cient infor-
mation policy and they have to learn how to use Facebook effectively.

34  Interview conducted with G.P., male, 29 April 2013
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4. Political parties in cyberspace prior and during 
the 2012 parliamentary campaign

4.1.  Political parties on Facebook

Facebook and other social networks provide a useful platform for 
political parties to reach out and establish effi cient channels of com-
munication with potential supporters and voters as an alternative to 
the traditional media. Social media was especially important during 
the run-up to the October 2012 parliamentary elections in Georgia, 
because the level of media independence in Georgia fell short of inter-
national standards during this period.

The survey shows that almost all political parties that participated 
in the survey clearly intended to present their programs to a wider au-
dience with the help of social media and social networks. The level of 
political party leaders’ activity on Facebook was also quite high and 
they followed similar communication strategies to those of political 
parties. It is evident that Georgian political parties prefer to promote 
the personalities of their leaders rather than their political programs, 
ideologies or policies. These leaders also have personal Facebook ac-
counts which they use to lead campaigns on behalf of their politi-
cal parties. This is indicative of the personalized nature of politicsin 
Georgia.

Similar trends have been observed in established parliamentary 
democracies, as well as in post communist states, and these have 
been described in academic literature35. According to these studies,the 
character and style of election campaigning as well as the style of 
presentation and promotion of policies of the executive authority of 
state, have all changed markedly from what was observed in the 1950s 
and 1960s36.The authors of these papers argue that causes of this per-

35 McAllister, I. 1996. Leaders. In Comparing Democracies: Elections and 
Voting inGlobal Perspective, eds L. LeDuc, R. Niemi and P. Norris. Thousand Oaks, 
CA:Sage.

36 McAllister, I., The Personalization of Politics.A chapter prepared for Rus-
sell J. Dalton and Hans-Dieter Klingemann,editors,Oxford Handbook of Political Be-
havior, 2005
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sonalization of politics are numerous and complex. These underlying 
causes are not the subject of this research paper which focuses on the 
question of whether Georgian political parties have successfully man-
aged to promote party policies effi ciently through their leaders’ social 
media pages prior to 2012 parliamentary election campaign.

Fig 9: politics is highly personalised in Georgia
(Number of likes, 18.09.2013)

The two most well known leaders on the political scene, Mikheil-
Saakashvili (United National Movement) and his main political op-
ponent Bidzina Ivanishvili (Georgian Dream coalition), both had ac-
tive and well-maintained Facebook accounts: content was regularly 
updated, campaign tours were extensively covered and photo ma-
terials provided. Other political actors Irakli Alasania (leader of the 
Free Democrats); Davit Usupashvili (leader of the Republican Party), 
Davit Gamkrelidze (New Rights Party), Gubaz Sanikidze (National 
Forum), and Zviad Dzidziguri (Conservative Party); also had active 
Facebook accounts. As the monitoring showed, the parties with youth-
dominated governing bodies appeared to be more aware of the advan-
tages of social media and more motivated to overcome the negative 
consequences of limited access to traditional media sources. Parties 
governed by older generation leaders lacked this knowledge and their 
attitudes were different. As one interviewee put it:
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to communicate with young people” 37

Another expert interviewed during the research noted that Geor-
gian political parties were seen not as organizations with a certain ide-
ology and agenda, but as groups of popular leaders. Financially strong 
political parties have unlimited access to all available traditional me-
dia sources and dominate the market, which gives additional impetus 
to less well fi nanced political parties to be interested in social media: 

“[Facebook] is necessary to disseminate ideas, this is especially 
true in Georgian context. Here we have propaganda channels. The 
[traditional] mass media is controlled by either the government, or an 
oligarch. Thus, social media is especially important for others, which 
helps them to share their views and propagate ideas”38

Those political parties, which have limited access to traditional 
media, “try to publish news on Facebook and communicate with the 
public though the youth”39

According to political party representatives interviewed during 
the research, it is not common for Internet users to join political par-
ties via social media. Most new comers to politics make their choice 
based on their involvement during electoral campaigns. Social media 
is more useful for political parties in opening up communication chan-
nels with the wider public and strengthening contacts among existing 
party members.

Information on the campaigns of political parties is usually 
planned and published by a couple of network administrators working 
in party structures. Most of them limit their involvement to the publi-
cation of news reports/photos of political party events or live stream 
reports on press-conferences that involve the appearance of political 
leaders in social media40. 

Many experts acknowledge that the most interesting Facebook 
pages belong to former president Saakashvili and former prime min-
isterIvanishvili:

37  Interview conducted with T.Z., male, 1 June 2012.
38  Interview conducted with G.G. male, 28 April 2012
39  Interview conducted with I.J., male, 1 May 2012.
40 Interview conducted with I.K., male 1 May, 2012
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“Saakashvili’s Facebook page is distinguished. They are the best 
at doing their work: news reports are updated on a permanent base, 
they post photos, congratulatory messages and information about all 
presidential travel engagements on the wall. Ivanishvili’s coalition 
conducted a classical Georgian election campaign, focussing on nega-
tive comments about the [United National Movement’s now former] 
government. But they do not speak about themselves, about what they 
are doing, They build their election campaign not around their own 
plans, but they instead emphasise the negative sides of the govern-
ment. I think this is a mistake. All parties have been making this kind 
of mistake for the last twenty years. `41

Because Internet services are quite expensive and less accessible 
in rural regions of Georgia, political parties are motivated to develop 
a more active campaign and help young people residing in Georgian 
villages to become more actively involved in social networks, includ-
ing mobile services;

“We have project in which we teach youth how to use modern 
technologies and receive alternative information”42.

Political party representatives admitted that the reason why po-
litical parties have become more actively engaged in social network-
ing is partly due to the fact that foreign experts have promoted the 
idea among political parties and encouraged them to be active in so-
cial media. In recent years, foreign donors have worked actively on 
capacity building among Georgian political parties. Various donor 
organizations, such as the National Democratic Institute (NDI), the 
International Republican Institute (IRI) and the Netherlands Institute 
for Multiparty Democracy (NIMD), have promoted the democratic in-
stitution building process in Georgia within the framework of EU and 
US state assistance programs.

According to the assessment of these donor organizations, politi-
cal parties in Georgia face several continuous challenges, including 
restrictions on media independence, diversity of fundraising and, ac-

41 Interviuew conducted with S.L. male 2 June 2012.
42  Interview conducted with T.Z. mail, 1 June 2012.
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cordingly, they aim to help parties develop structures and capacities 
that will enable them to improve their performance and to function at 
a high level. Accordingly, Georgian politicians, members of differ-
ent political parties, representatives of youth wings _ had opportuni-
ties to attend trainings, seminars and discussion meetings organized 
by donors and devoted to social media, blogs and networking. They 
were given the chance to establish new communication channels in 
the social media, help the public to receive alternative information and 
express their critical views in the social media.

Georgian politicians interviewed during the research admitted 
that had they possessed stronger fi nancial support, almost all political 
parties would have been interested in establishing much more inten-
sive and viable contacts with voters. In fact, under the Georgian Law 
on Political Unions of Citizens, those political parties who won over 
a certain proportion of votes during elections, received three types of 
fi nancing: 1) direct transfer of funds from the state budget, 2) capac-
ity building support and 3.) free TV advertisements during election 
year43. On the basis of the outcome of the 2008 parliamentary elec-
tions, the parties with the most votes, the United National Movement 
and the Christian Democratic Movement received GEL 300,000 (USD 
180,000) each until 2012. Other political players received much less 
funding. It is also well known that during 2012, the United National 
Movement received more than 13m GEL in overall fi nance including 
both state budget funds as well as private contributors. The equivalent 
fi gure for the Christian-Democratic Movement was 961,000 GEL and 
for the Georgian Labour party it was 337,000 GEL. The Georgian 
Dream coalition, which was a newcomer to the Georgian political 
landscape in 2012, spent around 6.2 ml GEL in their election cam-
paign that year. So the two most active political parties in social media 
were the same two parties with the most expensive and wide reaching 
election campaigns overall. One of the experts interviews also noted 
that “Saakashvili and Ivanishvili have well paid consultants working 

43  Transparency International Georgia, Financies of Political Parties 2012, 
April 2013. http://transparency.ge/sites/default/fi les/post_attachments/PF%20
ENG_0.pdf
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not only on the Georgian [social media] market, but they [Saakashvili 
and Ivanishvili] pay a lot of money to write articles in foreign news-
papers 44: 

“I know that the president’s [Saakashvili’s Facebook] page, 
whether you believe or not, works very well. They have brought in 
foreign experts, consultants, who lead (election) campaigns and con-
duct strategic planning. This is not necessary in the Georgian context, 
because we have experienced people in Georgia, who have the same 
level of experience as foreigners. But we have a tendency in Georgia 
to trust foreigners more than local experts…and it works well45. 

4.2.  Political parties in cyberspace prior to the
2012 parliamentary elections

Long before the October 2012 parliamentary elections in Georgia, 
it was no longer a novelty for political parties to have websites. The 
survey results show that, by early 2012, the best established political 
parties all maintained functional websites. Only one major political 
party, the Georgian Dream party, had no offi cial website at that time 
as it had not yet been offi cially founded (it was founded on 19April 
2012) 

The survey of political parties’ websites revealed that parties tend 
to publish mostly static and general information on their websites 
which does not need regular updating. The websites were not helpful 
in understanding what ideological differences exist between the par-
ties. The web-sites of political parties generally limited themselves to 
publishing mission statements and a rather general description of the 
party’s objectives and priorities. But there were no policy declara-
tions that refl ected the party’s ideology or specifi c program. The Free 
Democrats stood out among the political parties in that they specifi ed 
at least some of their sectoral political programs.The Republican Party 
was the only party to publish its election program online for the 2008 
parliamentary elections. There was also the party’s 2006 policy paper 

44  Interview conducted with T.B. male, 30 May 2012.
45  Interview conductd with S.L., male 2 June 2012
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“Republican Choice”. 
It is well known that many campaign websites now routinely in-

clude interactive features46 but a survey of Georgian political party 
websites showed that the Georgian parties are usually passive online 
and do not use their websites to communicate with members and sup-
porters effi ciently. The websites did not provide information about the 
results of public meetings and sometimes did not offer any opportuni-
ty to submit feedback at all. In most cases, the websites provided only 
a party e-mail and telephone number as a means of communication, 
which made it unclear who was responsible for communication with 
potential supporters and members. The website of the formerruling 
party, the United National Movement, was a clear example of such 
one-sided communication. As a rule, users were able to send their 
greetings, but there were no feedback opportunities for questions and 
complaints.

Levels of participation in online polls was also rather low. Politi-
cal parties very rarely included such features on their websites. For 
instance, only about 900 users took part in an opinion poll on the La-
bour Party’s website in February 2012. The National Forum conduct-
ed another poll with a single question “Do you think it is necessary 
to change the election law?” responded to by about 1600 users. The 
poll statistics suggested that the party leadership did not pay much 
attention to such forms of public relations. In general, 1000-1500 re-
spondents is considered a rather low turnout for such polls, especially 
as they usually do not have a deadline and can last for months. In fact, 
the number of respondents indicates how many people, both support-
ers and opponents, accessed a party’s website regularly and tried to 
contribute to the party’s activities. It should be also mentioned that 
there are no visitor counters on the web pages a clear indication that 
political parties had not interest to disclose the number of visitors to 
their websites.

Only four out of ten political parties provided online party mem-
bership application forms on their websites. These parties were Na-
tional Forum, Free Democrats, Labour Party and Christian Democrats. 

46  p.15
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None of them offered registration for supporters and none, including 
the former ruling party, published information about the number of 
members and supporters by city or region. Only the websites of United 
National Movement, and to a lesser extent, the Labour Party and New 
Rights had information about the location of their regional offi ces. 
All of these features indicate that most Georgian political parties have 
not viewed information and communication technology as means of 
attracting additional supporters47. A lack of knowledge and limited 
fi nancial resources have curtailed their ability to expand their party 
structures into regions and establish new, more effi cient and regular 
communication channels.

Parties have not tried to make the party donation process more 
transparent through their websites which do not provide much data 
on this. Only the United National Movement and Christian Demo-
crat websites provide data about the names and addresses of donor 
companies and the amount of each donation. It is noteworthy that fi -
nancial declarations of Georgian political parties are freely available _ they are published annually on the Internet and can be accessed by 
everyone. However, some political parties prefer not to publish such 
information on their websites. For instance, six member parties of the 
Georgian Dream coalition received a combined donation of 4,607,000 
GEL in 2012 (except August-September), while the United National 
Movement raised 13,434,000 GEL; the Christian Democrats recieved 
961,000 GEL, and the Labour Party was given 337,000 GEL.48 (the 
2012 Georgian budget totalled 7 billion GEL (4.3 billion USD), while 
GDP amounted to 26.1 billion GEL). A breakdown of the expenditure 
shows that the political parties directed most of their funds to pay for 
offi ce rent, communication costs, advertising, and wages. Political as-
sociations allocated the biggest chunk of their money, 81% on aver-
age, to TV political ads, while online ads (on the Internet) were at the 
bottom of their priorities. In fact, only two political parties _ the Free 
Democrats and United National Movement _ used Internet ads, but on 

47  p28
48  Transparency International _ Georgia, Finances of Political Parties 2012, 

April 12, 2012; http://transparency.ge/post/report/akhali-angarishshi-politikuri-par-
tiebis-fi nansebi-12-4-13
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a very limited scale.49 This data indicates that political parties do not 
pay much attention to their activities on the Internet and they do not 
think that it is worth paying for online advertising in their campaign. 
According to several well known politicians, the internet in Georgia 
is still only accessed by a limited proportion of the population. For 
example, in general the number of active Facebook users in Georgia is 
not high. Among them approximately 251,000 are from the 18-35 age 
group and around 76,000 are in their 50s.

Fig.10: Political Party Expenditure per specifi c type of advertising

Source: Finances of political parties for the year 2012, Transparency 
International _ Georgia, Report 2013.

Thus,by the beginning of 2012 almost all Georgian political par-
ties had their own websites, but on the basis of analysis it was impos-
sible to defi ne which was more sustainable in terms of institutional 
and fi nancial resources. The content of all the sites was largely static, 
general and ideologically vague. The websites were rarely updated 
or used for the distribution of information. The websites were often 
linked to from the parties’ Facebook accounts. 

49  Transparency International _ Georgia, Finances of Political Parties 2012, 
April 12, 2012; http://transparency.ge/post/report/akhali-angarishshi-politikuri-par-
tiebis-fi nansebi-12-4-13
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4.3. P olitical Blogging 

Political blogging is another important Internet tool which could 
be effi ciently introduced in Georgia. Election-related blogging can be 
regarded as a form of social media which is especially effi cient in 
countries where political pluralism and media independence are limit-
ed. Bloggers can bypass media restrictions and offer more information 
than the press and television can do, turning their blogs into important 
alternative sources of information. Blogs can provide information that 
is not normally covered by traditional media. Blogs allow users to 
comment on political processes anonymously. From this viewpoint, 
election-related blogs and social media in general are powerful instru-
ments for ensuring journalistic independence, freedom of speech, ac-
countability of government and active citizens’ participation.

Before the start of the parliamentary election campaign, very few 
leading members of Georgian political parties were blogging. In Feb-
ruary 2012, experts subscribed to the view that blogging was expected 
to be an important instrument in the opposition’s election campaign 
against the ruling United National Movement. 

Many people actively engaged in social media believed that, 
given the situation in Georgia ahead of the election, the opposition 
(including the Georgian Dream coalition, the eventual winners of the 
poll) did not need to hire bloggers themselves because many existing 
bloggers already voiced many of the views of the opposition parties:

“...Many young people who run blogs subscribe to the aims and 
views (of the opposition). The majority of bloggers voice their protest 
at the National Movement. While they may not be supporters of any 
specifi c political parties, they have a great feeling of protest towards 
the current government.” (1/06/12, mail, T.Z.)

Therefore, political parties were less interested in engaging Geor-
gian bloggers in their election campaigns. Experts say that there are 
no more than 50 bloggers in Georgia. The bloggers are reluctant to 
associate themselves with any political party and try to position them-
selves as independents. They do not know who the next government 
will be. On the whole, they are prepared to back the opposition in 
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some instances and the government in others, something that helps 
them retain their independence. 

Only three or four bloggers are particularly popular in Georgia. 
Several bloggers have moved on to work in commercial banks, private 
or marketing companies and took positions of PR managers or market 
specialists there. However, there has been no interest from political 
parties to engage bloggers in order to further their party interests. Ac-
cording to a persons, who has been actively engaged in the Georgian 
blogosphere for years, Georgian political parties “fail to fully utilize 
their (bloggers) resources” (02.06.2012, male, S.L.) as politicians 
“have not asked for any support (from bloggers)”, (24/04/12, female, 
D.K. ).

Foreign observers residing in Georgia also agree that bloggers do 
not often right on political parties. They believe that even in neigh-
bouring Azerbaijan where many bloggers are subject to government 
persecution, “...bloggers are more active in politics than in Georgia”. 
(24.05.2012 J.A.)

Nevertheless, the previous United National Movement govern-
ment showed some interest in bloggers. The prime minister, the par-
liament speaker and several other ministers such as Goga Khachidze, 
Nika Gilauri and Vera Kobalia, met bloggers. Georgian experts and 
the bloggers themselves believe that these meetings aimed at winning 
the latter’s sympathies. 

“Government agencies arranged several meetings with bloggers 
when various ministers, governors, relevant ministries and parlia-
ment, wanted bloggers to do articles for them. These were not com-
missioned articles but related solely to the meeting in question. Politi-
cal parties however have never done anything like this (24.05.2012, 
female, D.T).

Such interest from members of the government has been per-
ceived by the public as an example of the ruling party attempting to 
capitalize on the potential of social media. Many experts who have 
been queried on this say that such activities were part of the govern-
ment’s (and by extension the ruling party’s) PR campaign. This was a 
case of a blurring of the line between party and state interests. 
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“The highest level meeting bloggers have had was with the prime 
minister. The prime minister met 20 bloggers, responded to their ques-
tions for two hours. 19 out of these 20 bloggers then wrote about the 
issues they found interesting. (The information) [about the meeting] 
was rather well circulated. (02.06.2012, male, S.L.)

“The Youth and Sports Ministry announced the Your Online 
Campaign competition to fi nd out ways to conduct effective an effec-
tive social media campaign and consulted with bloggers. They held a 
competition among bloggers which also involved a monetary award 
(02.06.2012, male, S.L.).

Members of opposition parties had far less experience of com-
municating with bloggers in the pre-election period. Experts who have 
been asked say that there was only one such instance: 

“There was only one instance _ a large press conference with (op-
position leader) Ivanishvili. I think only one or two bloggers were 
given the relevant accreditation and there was a real fi ght to get hold 
of the microphone. They did not let anyone, least of all the bloggers, 
ask questions. (02.06.2012, male, S.L.)

Georgian experts recommend that political parties should engage 
bloggers more actively in their PR campaigns. It would be preferable 
to hold meetings at least once a month where bloggers will be free to 
write their views. This would also be benefi cial for politicians.

“Compared to TV channels and mainstream journalists, bloggers 
enjoy greater trust from their readers. There is no need to hire (blog-
gers). All that needs to happen is for there to be more active commu-
nication with independent bloggers, and for [respondents] to agree to 
conduct an interview in a sincere environment with them. The blog-
gers themselves are interested in this. (02.06.2012, male, S.L.)

There are several possible reasons for Georgian politicians’ low 
interest in bloggers. 

People who have been asked about this say that the primary rea-
son is that political parties have limited fi nancial resources. An active 
blog “needs a team being paid an appropriate remuneration, as well 
as at least three or four people (we have had consultations on this 
within the party), which is a lot of money for the party. Saakashvili 
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and Ivanishvili do not have any problems in this sense,” according to 
the former PR-manager of one political party (8/05/12, male, G.J)

Another reason could be that given the peculiarity of the Geor-
gian online landscape, Georgian bloggers do not have a particularly 
large readership. The majority of popular bloggers are amateurs with 
other primary occupations. The most popular bloggers publish their 
blogs on popular websites. It is diffi cult to say whether the popularity 
of these websites contributes to these bloggers’ popularity or whether 
these blogs themselves facilitate the popularity of these websites. 

According to the bloggers the websites of popular weekly publi-
cations are visited by about 55,000 internet users monthly, the most 
popular blogs have around 20,000 readers weekly. Judging from in-
ternet penetration statistics, an article that has been read by over 1,000 
viewers is considered popular. These fi gures indicate that readers are 
interested in a relevant topic. An article that has been read by about 
3,000 people is regarded as particularly successful (15.05.2012, fe-
male, S.S.). Consequently, political parties show less interest in such 
activities as they believe that such small numbers of readers cannot 
satisfy their growing need to attract internet users. 

It is not entirely clear that bloggers are even interested in cooper-
ating with political parties. While Georgian political parties discussed 
whether to seek friends among the blogging community, most blog-
gers were actually trying to position themselves as independent com-
mentators. Many social network researchers and participants agree 
that the Georgian blogging space is dominated by individual bloggers 
who rarely use innovative methods. Potentially, the parties may be 
interested in employing paid bloggers in order to make a particular 
party’s agenda a subject of online discussion. However, Georgian po-
litical parties have not recruited popular bloggers. This is not because 
they are unaware of their potential but because an average Georgian 
blog will not usually exceed 1,000 readers, too low for a party to con-
sider the blogging-related costs justifi able. Another problem is that 
the blogging market is too small and, therefore, few people have their 
own blogs. Even most stable and popular blogs are usually accessed 
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only by 10-20 visitors a day _ the same number can be easily attracted 
by Facebook.

Though Georgian blogs may cover a variety of topics, most of 
them nevertheless fail to address people’s grievances. This is a spe-
cifi c feature of the Georgian blogosphere. That is why Georgian blogs 
have a rather small audience and why political blogging remain sun-
derdeveloped and unable to infl uence public opinion in Georgia. The 
most important blogs have only been able to attract readers by virtue 
of their links to mainstream media publications such as liberal.ge or 
tabula.ge.

Under such circumstances, experts argue that Georgian political 
parties should use blogging more actively in their PR campaigns and 
use them to disseminate party related information more often. One of 
the specifi c features of blogging is that Georgian bloggers _ unlike 
journalists _ are under no obligation to be impartial and can express 
their opinions freely. Political parties can exploit this for their own 
advantage, since readers have more confi dence in bloggers than in the 
mainstream media.

4.4. F eedback and Online Conferences

An analysis of the political parties’ Facebook accounts revealed 
that Georgian parties rarely take advantage of the feedback opportu-
nities provided by social media. Parties also almost never use social 
networks for opinion polls and often delete negative comments on 
Facebook without responding to them. 

“..it[negative feedback] may be removed, but information is re-
ceived and reviewed. After the announcement about sending ques-
tions to Bidzina Ivanishvili, the received questions were collatedand 
responses were prepared later”50. 

Past experience shows also that in response to any criticism di-
rected to a political party, supporters immediately set up their own, 

50  Interview conducted with T.Z., male, 1 June 2012. 
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fake or real accounts on forum pages or Facebook, in order to unleash 
their rage on the critics.

“If, for example, you open the wall of the Georgian Dream coali-
tion’s [Facebook page] and write something which is unacceptable to 
someone, [the party’s] supporters will ‘stone’ you. They would cer-
tainly remove your comments, and this is true for both sides (for sup-
porters of the president and opposition supporters). If comment is not 
removed you will be stoned”51

As was clearly shown during the survey interviews, all politicians 
are interested in reading negative comments. They all read comments 
and only then allow their Facebook page administrators to remove 
them. Some interviewed experts thought that it is not reasonable for 
politicians to be involved in debates with ordinary users. 

“It does not make any sense for them [politicians] to respond to 
negative comments as it is commonly accepted that there are some us-
ers who specialize in it [using bad language]. They use nicknames” 52

The procedures followed by the organizers of political party lead-
ers’ online conferences do not differ from those followed by the or-
ganizer sof similar conferences broadcast in the mainstream media, 
where usually mediators immediately delete negative feedback from 
personal accounts (widely practiced in Georgia). Georgian politicians 
use different platforms for conducting online conferences, but usually 
they face technical problems that make communication less attractive 
for the public. For example, a Labour party representative complained 
about the low quality of service provided by thewww.usesteam.com 
platform. Because of technical diffi culties and the low speed of traffi c, 
only about 100 participants managed to watch and participate in the 
online conference, which was held in 2012: “We saved the interview 
and plan to upload it on Youtube”53.

The survey results also show that no political party has had fre-
quent experience in organizing online conferences. The Christian 
Democrats organized online conferences through their website twice, 

51  Interview conducted with E.P., female, 2 June 2012.
52  Interview conducted wth N.S., female, 17 May 2012.
53  Interview conducted with I.K., male, 1 May 2012. 
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in 2008 and 2010. Not all questions were answered online, in real 
time. An announcement was made on the Internet which invited inter-
ested individuals to send questions to the leader who was expected to 
answer them online. “We received many questions, [the party leader] 
answered some of them immediately, some answers were sent later 
and published on the web-site. During the conference he [the party 
leader] was sitting next to the IT specialist who typed the answers. He 
answered all types of questions, some of them positive and some of 
them of negative character”54.

Government offi cials have also participated in online confer-
ences, but it is not a frequent occurrence. For instance, Goga Kha-
chidze, the minister of environment protection and natural resources, 
Dimitry Shashkin, the minister of education and science at the time, 
David Bakradze, the speaker of the Georgian parliament, and Gigi 
Ugulava, the mayor of Tbilisi, conducted one online conference on 
Facebook each. So did some opposition leaders _ IrakliAlasania of the 
Free Democrats and GiorgiTargamadze, the chairman of the Christian 
Democratic Movement.

Overall, the interviewed experts did not see much difference be-
tween approaches used by Georgian politicians. Until 2008, Internet 
forum platforms, forum.ge, Batumi discussion club and planeta.ge, 
used to be the most active and frequently-accessed organisers of on-
line conferences among the Georgian social websites. In 2007-2008 
they hosted a conference, with prominent politicians, representatives 
of major political parties (Republicans, United National Movement, 
etc) every week, providing live streaming and feedback services.

Heated debate have continued since then onTbilisi Forum, but 
now there are no politicians or government offi cials among its par-
ticipants. The ruling party’s supporters are most active users of this 
Forum. Their common nickname there is “gampraveblebi” (justifi ers). 
Experts think that their total number does not exceed 50. They ap-
praise and justify everything the Georgian government does, says or 
decides. They are challenged by another group of users, the so-called 

54  Interview conducted with K.S., male, 2 June 2012
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“critics”, who are relatively independent and non-conformist. But 
both groups share a common feature _ their members never put their 
profi les at risk because of a heightened sense of fear. All of them set 
up fake accounts, with photos of other people or without a photo at 
all, to go online anonymously. Such fake accounts are sometimes kept 
for months and are often focused on a single topic, for a sole purpose: 
either to censure or praise.

But this practice soon came to an end by 2012, giving way to a 
different format. For instance, Bidzina Ivanishvili prefers to hold press 
conferences. Accordingly, the Internet newspaper “Netgazeti” hosted a 
livestream from his conference twice in 2012 and provided the politi-
cian the opportunity to communicate interactively with the public55. 

Political parties with well-organised and effi cient press services 
are especially active in this respect. The Former President Mikheil 
Saakashvili, the leader of Free Democrats Irakli Alasania and the 
mayor of Tbilisi Gigi Ugulava took part in conferences organised 
by Tabula magazine’s website. The conferences were also aired on 
television. The former speaker of parliament David Bakradze himself 
hosted online conferences on his Facebook account. 

4.5. A dvertisement and Likes

Not all active political parties run advertisements on Facebook 
even though social media advertisingis quite cheap. For instance, ex-
perts claim that in Georgia such advertisments cost a few hundred 
Georgian lari and can attract 2,000-3,000 users onaverage. It is a 
constant communication tool, as the ad is displayed constantly on a 
Facebook page for Georgian users. Politicians interviewed during the 
survey noted that the number is not high enough to pay big attention 
to Facebook advertising during the election campaign:

“Most individuals registered on Facebook have already made 
their political decision. Facebook campaigns do not make any differ-

55  Interview conducted with K.S., male, 2 June 2012.
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ence to political parties as more than 80% of their [Facebook] users 
have already made the decision [six months before the elections]on 
who to support. Those, who receive information from the Internet, are 
politically active individuals”56.

According to interviewed experts, an additional problem exists 
for the use of Facebook as a platform related to the fact that there are 
only a few professionals in Georgia skilled enough to run a social 
media advertising campaign and all of them are employed either by 
large advertising companies or fi nancially well endowed political par-
ties. Compared with private businesses, political parties’ interest in 
online advertising is slightly different. Most Georgian citizens have 
a negative attitude towards politicians and politics in general. In such 
circumstances it is hard to explain to Georgian politicians, who arenei-
therpart of the ruling party nor a fi nancially strong opposition move-
ment, why they should spend their money and energy on advertising _ 

they don’t believe in the benefi ts of advertising and are sure that it is a 
waste of time and effort anyway.

“Among Georgian politicians, the former speaker of Parliament, 
Davit Bakradze, pioneered the placing of advertisements on Face-
book. He was followed by others. Bakradze was later seen in Face-
book advertisementsto a much lesser extent than President Saakash-
vilior Prime Minister Ivanishvili, who probably spent much more on 
online advertising”57.

Likes are good indicators of popularity. However, according to 
the experts interviewed, the proliferation of fake profi les in Georgia 
make it easy to generate fake likes. For instance, during a famous 
online competition between President Saakashvili and his main op-
ponent Bidizna Ivanishvili on their personal pages, each of them re-
ceived 4,000-5,000 likes every day, which is a bit ridiculous for a 
country like Georgia with only about one million active Internet users. 
In reality, the likes count for nothing unless there is a real user behind 
the respective account. It seems to have become ordinary practice for 

56  Interview conducted with L.V., male, 17 May 2012.
57  Interview conducted with D.P., male, 11 May 2012
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Georgian politicians to generate fake likes. According to some media 
reports, in 2012, public servants and employees of state-run organisa-
tions were ordered by their superiors to set up at least 10 accounts 
each to generate a large number of likes for the president’s page. In 
the same vein, when the chairman of parliament, David Bakradze, 
launched a virtual election for the parliament speaker, media reports 
state that students at a Georgian school were asked by offi cials to visit 
and “like” Bakradze’s page. As a result, this campaign received nega-
tive feedback and lost users’ trust58. Similar cases were also reported 
by experts interviewed during the survey. Most of these experts share 
the view that likes do not defi ne the extent of a Georgian politician’s 
popularity and it does not help describe anything about performance 
of politicians at all. 

“The government orders civil servants to ‘like’ certain Facebook 
pages. Previously civil servants were not allowed to access the Face-
book application but later it was allowed for this purpose. I am wor-
ried because we are talking about “liking” not institutional Facebook 
pages, but individual ones, for example, [civil servants are ordered] 
not to like the Facebook page of the Ministry of Education but of 
Shashkin’s [the minister’s] page”59. 

The experts also recalled an example when Georgian politicians 
used children for political purposes. This was mainly done in the 
framework of ruling party activities. Usually political party members 
ask children to create fake pages and “like” one particular page, like it 
was done in the school in Bakradze case60. 

As for the activities of opposition politicians on Facebook, sev-
eral experts interviewed during the research admitted that opposition 
leaders also were engaged in the falsifi cation of number of likes on 
their pages. 

“In one night the number of likes of Ivanishvili’s Facebook page 
reached 250,000, and later this statistic became accessible to users. 
The page administrator’s explanation was not very smart and I hope 

58  Interview conducted with S.L. male, 2 June 2012.
59  Interview conducted with D.K., female, 24 April 2012.
60  Interview conducted with A.T., female, 5 July 2012.
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they were fi red after that. They blamed hackers working for United 
National Movement for this. They fi rst started to block ‘likes’, but 
later they could no longer manage it…and all of them [the number of 
likes] appeared together on the page”61

Several American and Chinese companies are known to sell 
“likes” on the Internet. Before the 2012 election, Georgian society 
was polarised between two main political camps: the then government 
and Ivanishvili’s alliance. Both were very active on the Internet, and 
experts believe that each was buying likes for their pages:

“There was online competition between Saakashvili’s and 
Ivanishvili’s[Facebook] pages, around 4.000-5.000 like were added 
daily...which is funny [for Georgia, where there are around 1m Inter-
net users]”.62

Amazingly, at one point Ivanishvili’s page got 100,000 new 
“likes” in a single day, something completely unreal, especially as 
there were no signifi cant developments and given the fact that Georgia 
is a small country. It is understood that likes can be sold and bought 
(using special applications). That is why likes should not be regarded 
as reliable indicators of popularity. In addition, the government usu-
ally pays little attention to public opinion expressed in social media.

By the end of 2011, the Facebook page of the Georgian Labour 
party had 143 likes, Nino Burjanadze’s Democratic Movement- Unit-
ed Georgia party only 18. These fi gures compare badly totheUnited 
National Movement’s total of 5,454 and its leader President Saakash-
viliwith 37,938. The Facebook page of the Christian Democrats had 
8,000 likes (the dynamics of the number of likes of political entities 
during election campaign will be discussed below). 

Right before the launch of the election campaign many represen-
tatives of the Georgian political elite expressed their doubts about the 
usefulness of social networks and their potential to help win more sup-
porters and increase political poll ratings. Among some other factors, 
the parties’ scepticism stems from the fact that most social network 

61  Interview conducted with S.L., male, 2 June 2012
62  Interview conducted with A.T., female, 5 July 2012..
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users are young people under the age of 35, and about half of them 
have already made their political choice. That is why, in their opinion, 
online political activity, either on Facebook or other social networks, 
is nothing but a waste of resources, as it cannot and will not help to 
win more votes. Television and visits to constituencies to speak di-
rectly to the people are the only effi cient ways to sway a neutral voter, 
they argue. Analysis given in other chapters shows how engagement 
in social media platforms and social networks infl uenced the political 
performance of political parties during the 2012 October parliamen-
tary elections in Georgia
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C onclusion

Georgian political parties apparently prefer Facebook to any other 
social network available in Georgia today. However, data from social 
media monitoring shows that parties do not use the potential of social 
media effi ciently enough. The results showed that the most popular 
parties (Georgian Dream and the United National Movement) used 
social media features and platforms more than other political actors. 
Despite this fi nding, there is no clear evidence of an established use 
of social media as political communication strategy. Georgian politi-
cal elites remain skeptical about the role of social networks and their 
potential to help win more supporters and increase their support. Some 
party’s claim that, online political activity, either on Facebook or other 
social networks, is nothing else but a waste of resources, as it cannot 
and will not help them to win more votes. Television and visits to con-
stituencies to speak directly to the people were identifi ed as the only 
effi cient ways to sway a neutral voter.

Empirical investigation has demonstrated that Georgian political 
parties have failed to utilize the full range of applications that social 
networks offer. Parties use social networks mainly to distribute in-
formation rather than involving potential voters or engaging in dis-
cussion and dialogue. Additionally, the study demonstrated that the 
intensity of engagement in social media platforms and social networks 
was not directly linked to the political performance of parties, though 
it showed that no political party succeeded without an active Facebook 
campaign. 

However, analysis of the prison scandal that broke during the 
2012 October parliamentary elections demonstrate show (mis)engage-
ment in social media platforms and social networks could infl uence 
the political performance of political parties. The video footage of 
torture in Georgian prison that national TV channels broadcasted on 
18 September 2012 became the most effective political attack against 
the ruling party during the electoral campaign. Though, contrary to 
expectations, the ruling party and offi cials active in social media, ap-
peared to face the new circumstances completely unprepared. The 
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main target of the scandal, the ruling party, completely disappeared 
from Facebook between 19-26 September 2013 and did not use the 
opportunity provided by social networks to maintain contact with their 
potential supporters. Though social networks did not play direct role 
in this scandal, and there were other deeper reasons leading to this re-
sult, the fact that the prisoner abuse scandal reverberated across social 
networks and traditional media outlets wasa decisive factor in the last 
days before the vote.

145



References:

1. Acquisti, Alessandro, and Gross, Ralph. (2006). Imagined 
Communities: Awareness, Information Sharing, and Privacy 
on the Facebook.In Golle, P. and Danezis, G. (Eds.), Proceed-
ings of 6th Workshop on Privacy Enhancing Technologies. 
(pp. 36--58).Cambridge, U.K. Robinson College. June 28-30. 
(conference paper)

2. Bennett, W. Lance. 2007. “Communicating Global Activism: 
Strengths and Vulnerabilities of Network Politics. In Wim 
van de Donk, Brian D. Loader, Paul G. Nixon, and Dieter 
Rucht. (eds) (2004) Cyberprotest: New Media, Citizens and 
Social Movements. London: Routledge. Pp. 109-128.

3. Boyd, d. (2008). Can social networking sites enable politi-
cal action. In A. Fine, M. Sifry, A. Raseij, & J. Levi (eds.) 
Rebooting democracy. New York: Personal Democracy. Cre-
ative Commons. 112-116.

4. Castells, M. ed. (2005). The Network Society: A Cross-Cul-
tural Perspective. Northampton: Edward Elgar Publishing.

5. Chadwick, Andrew. 2006. Internet Politics: States, Citizens 
and New Communication Technologies. Oxford: Oxford 
University Press. 

6. Dalton, Russell j. & Weldonn A. (2007) Partisanship and 
party system institutionalization. Party Politics, 13, 179-196. 

7. Dix, Robert. (1989), Cleabage strctures and party systems in 
Latin America. Comparative Political, 22, 23-37. 

8. Lilleker, Darren G. & Jackson, Nigel A. Towards a more par-
ticipatory style of election campaigning? The impact of Web 
2.0 on the UK 2010 General Election. Policy and Internet 2 
(3) 69-98.

9. Lievrouw, Leah A. Alternative and activist new media. Cam-
bridge, UK ; Malden, MA : Polity, 2011

10. K Löfgren, C Smith _ Political parties and the internet: Net 
gain, 2003 _ London: Routledge.

11. Keefer, Philip. ( 2007), Clientelism, credibility and the policy 

146



choice of younf democracies, American Journal fo Political 
Science, 51, 804-821.

12. Kitchelt, Herbert, Hawkins, Kirk, Luna, Juan Pablo, Rosas 
Guillermo, & Zechmesister, Elizabeth J. (2010). Latin Amer-
ican party systems. Cambridge, UK: Cambridge University 
Press. 

13. Kitschelt, Herbert, Mansfeldova, Zdenka, Markowski, Rado-
slaw, & Toka, Gabor, (1999); Post Communist party systems: 
Copetition, representation and interparty cooperation. Cam-
bridge, UK: Cambridge University Press. 

14. Kitschelt, Hebert. (1992). The formation of party systems in 
East Central Europe. Politics & Society, 20, 7-50.

15. Kuenzi, Michelle, & Lanbright, Gina. (2001) Party System 
institutionalization in 30 Africal Countries. Party Politics, 7, 
437-468.

16. Kuenzi, Michelle, & Lanbright, Gina,(2005) Party Systems 
and democratic consolidation in Africa’s electoral regimes, 
Party Politics, 11, 423-446

17. Mandarano, L., Meenar, M. & Steins, C. (2010). Building So-
cial Capital in the Digital Age of Civic Engagement. Journal 
of Planning Literature 25(2), 123-135.

18. Mainwarning, Scott, & Scully, Timothy R. (1995). Introduc-
tion: Party sustems in Latin America. In S. Mainwarning & 
T.R. Scully (Eds.), Building democratic Institutions: Party 
systems in latin America (pp. 1-34) Stanford, CA: Staford 
University Press. 

19. Mainwaring, & & Zoco, Edurne. (2007). Political sequences 
and the stabilization of interparty competition: Electoral vola-
tility in old and new democracies. Party Politics, 13, 155-178. 

20. Manning, Carrie. (2005). Assessing African Party Systems 
after the third wave. Party Politics, 11, 707-727. 

21. Politics and the Media: Culture, Technology, and Regulation 
/ Jonathan Rose and Paul Nesbitt-Larking. In The Oxford 
handbook of Canadian politics / edited by John C. Courtney, 
David E. Smith. New York : Oxford University Press, 2010.

147



22. Nodia Ghia and Álvaro Pinto Scholtbach, The Political Land-
scape of Georgia. Political Parties: Achievements and Pros-
pects (Tbilisi: Caucasus Institute for Peace, Democracy and 
Development, 2006).

23. Routledge handbook of Internet politics / edited by Andrew 
Chadwick and Philip N. Howard. London ; New York : Rout-
ledge, 2009.

24. Savoie, Donald. The Shifting Power of Persuasion: Political 
Parties, the Media, Permanent Political Campaigns, and Polls. 
In: Power : where is it? Montreal ; Ithaca [N.Y.] : McGill-
Queen’s University Press, 2010.

25. Schmitt-Beck, Rudiger and Farrell, M. David. 2002. Do Po-
litical Campaigns Matter: Campaign Effects in Electronics 
and Referendums. London: Routledge.

26. Stockton,, Hans. ( 2001). political Parties, party systems and 
democracy in East Asia: Lessons from Latin America. Com-
parative Political Studies, 34, 94-119. 

27. van de Walle, Nicolas. (2003). Presidentialism and clien-
telism in Africa’s emerging party systems. Journal of Modern 
African Studies, 41, 297-321

28. Webb Paul, Stephen White, (ed) “Party Politics in New De-
mocracies” Oxford University Press,2008

29. Wim van de Donk, Brian D. Loader, Paul G. Nixon, and Di-
eter Rucht. (eds) (2004) Cyberprotest: New Media, Citizens 
and Social Movements. London: Routledge.

148



About the Authors

Kornely Kakachia is associate professor of political science 
at Ivane Javakishvili Tbilisi State University and director of Tbilisi 
based think tank the Georgian Institute of Politics (GIP). He previ-
ously also worked as director of the School of Politics & International 
Relations at the University of Georgia (Tbilisi). His current research 
focuses on Georgian domestic and foreign policy, the security issues 
of the wider Black Sea area and comparative party politics. He was a 
recipient of IREX and OSI fellowships and was a visiting fellow at 
Harvard University’s Kennedy School of Government, (2009-2010) 
the Harriman Institute, Columbia University (2011) and Johns Hop-
kins University’s School of Advanced International Studies. He has 
published numerous articles in different periodicals and is member of 
the International Studies Association(ISA) and PONARS (program on 
New Approaches to Research and Security in Eurasia group)- a global 
network of social scientists that seeks to promote scholarly work and 
policy engagement on transnational and comparative topics within the 
Eurasian space.

 
Tamara Pataraia is head of the European and Euro-Atlantic 

Cooperation Program at the Caucasus Institute for Peace, Democracy 
and Development. During her time at the Institute, she has been in-
volved in various projects aiming at the monitoring of implementa-
tion of security and democratic transition policies in Georgia, focused 
on capacity building, research and policy analysis, She is an author 
of a number of research surveys and policy reports. Her spheres of 
professional interest are: democratic transition, foreign affairs, inter-
national relations and national security. She is a member of the fol-
lowing professional bodies; Quarterly Journal Connections (editorial 
board member), Partnership for Peace Consortium of Defence Acad-
emies and Security Studies Institutes; Civil Council on European and 
Euro-Atlantic Cooperation (board member). She holds a PhD degree 
in physics and mathematics  from Tbilisi State University. 

149



daibeWda:

gamomcemloba `meridiani~,

al. yazbegis gamz. #47

. 239-15-22, E-mail: meridiani777@gmail.com

150


	GAREKANI KAKACHIA-1
	KAKACHIA MTLIANI

